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XESRZTBENITRFERE. EUURBESEMNASE R
B8, MEENENESEFROHBA.
The most common greeting phrase in the English language. You

use it when you see someone for the first time and it's a great
conversation starter.
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welcome
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XMFFERAERF L ERNE, (RO AR RIBZEA
FREE AN MERRHME X ME, HERSTEMER.
It's a conversational equivalent to opening doors. You use this

word to greet and receive the arrival of a person with pleasure,
usually it'saccompanied by a smile on your face
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Something wokeme this early morning, around 4 am-- the feeling
that [ was being watched. [ opened my eyes, and see that outside
of my bedroom window, through the obscured transparent panes
of glass, Spring is out there under the dark, sheltering sky. The
palettes, the scents, the silence, the air..are all alighed, on the
other side of the window glass.

Not yet in, Spring,

She is still out there waiting for the right moment to enter the
rO0IM.

When the season changes, we discover new things about
ourselves. Sometimes we realize that we have outgrown our
favorite sweater, other times we realize that our skin is too dry
to wear that new pair of sandals we had just purchased. Or, we
find that our daily routine no longer fits the new season; we have
doubts about our assumptions of life, and we grab on to familiar
objects to gain security. Maybe it's a comfortable chair, maybe
it's a torn book. When our realities shift, we reveal ourselves
in different ways to respond to that shift. It has been six years
since the opening of our first Design Republic flagship on the
Bund in Shanghai, and about five years since our first issue of
Manifesto came off the press. Looking back, there is a deep sense
of nostalgia. Some of us, interestingly, live for the past more than
the future. [, for one, seem to fall under that nostalgic spell much
more than!like to admit.

How we loved walking on the bareness of that Bund 5 wooden
platform, and opening the raw metal display shelf doors to find
new discoveries of modern design objects. How we missed
touching those over sized, unbound pages of the rough cotton
papers of the first Manifesto, and glancing over the archives of
design, process, and narratives which give significance to what
we do at work everyday. We had dreams of bringing a fresh air
to the commerce of design furniture. We had hopes of engaging
a publication that provides some depth into design from a

boundary-less, peripheral perspective. We simply, naively, and
fundamentally wished to do the business of design furniture in a
different way.

But, there is a season for everything.

As the wind shifts, we turn our gaze to fix on a different direction,
anew angle, and with an adjusted aperture. As we prepare for a
full-blown new Design Republic flagship housed in the first Design
Commune complex in Shanghai, we understand and acknowledge
that we have arrived at a different stage. Thisis a new market. This
Is anew season. It is time for a new paradigm.

As we grow into a different identity, servicing much more multi-
faceted and complex functions, we are forced to re-think our
own "manifesto’”. Who are we? What are we about? Why do we
exist? Are we a magazine? Are we an eye-wash? Are we an in-
house marketing brochure? Are we just the distillation of random
thoughts by all the citizens who have pledged allegiance to Design
Republic?

Who—-are—we?

S0, as we face ourselves in the mirror, we take a new look at our
images to see how we are defined, by ourselves and by others.
We de-constructed the mirror, erase the back paint, and use the
plain transparent glass so that light is not reflected but refracted,
as an accoutrement through which we help each person to see
themselves, thereby finding their identity. We use these pages
within to find Manifesto's re-invented identity: through ordinary
people on the streets, through sophisticated designers and artists
whom we admire, through innovative inventions and strategies
which behold the spirits of searching, creating, and making. We
believe, each one of us will find a fragment of our own manifesto
within these pages. That will in turn help us to define what this
Manifesto publication seeks to become.

For ourselves, and for others.
Springis still lurking outside. Allthe world is still asleep. But by the
time darkness is lifted, by the time dawn appears, by the time a

renewed faith is held, in time, we shall find ourselves.

And Spring, will enter.
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A perfect personal introduction. It distinguishes you from every-

one elseand you useit to describe yourself, what you are doing or

feeling currently. It can be strong and powerful, just like you, but
what follows behinditis what counts.
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Robert G.Bartholot _artdirector _photographer / Atelier Bouroullec _industrialdesign / Konstantin Greic - product designer / Jessie Gu _magazine editorinchief _ GrandDesign /Hidekilnaba _graphicdesigner /JasonKoxvold _photographer / LiuJiakun _architect /LiuZhiZhi _graphicdesigner

/MashaMa _ fashion designer / PaoImin _ founder _ The Brand Partner / Guy Sargent _ photographer / Tang Li - magazine editor in chief - Thome /Ben Woodeson _ artist / Yan Mi _ magazine editor in chief _ Elle Deco/ YuLei _magazine editor in chief _ Noblesse / Zhang Da _ fashion designer



ROBERT G BARTHOLO o e

I'am here to experience / I can trust my feelings / I have a weakness for odd beauty / 1 know it's all fusion and differentiation / I'like to observe / I want to reflect / I will evolve
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1TONY CHAMBERS

[ am Of Russian descent / I can Appreciate
Sister /T know Uncle Venya /Tlike My Life

[Twill Never et it

Chehov S Thave [hree

Iwant ~ornothing

/wallpaper/ Z*

ch

magazine editor in chief _ Wallpaper
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Close Encounter of the Third Kind.

Ilamwholam /Icansee (more) clearly now / Ihave the priviledge to do my own

Tl it)m

thing / Iknow that [ don't know (all) / Ilike change / I want challenge / I will survive.



=g S I o mwesss



REMBER /IR TN ARA s s



JASON KOXVOLD ot LIU JIAKUN / Xz 1%

i fﬁfé%

%\ ‘,M]}; ________________________________________________________________________
| %‘é@ﬁ ...... g&ﬂga ............................................................................ .
| %@ﬁ%@ __________________________________________________________________________
o BRI S A m—m HETH.
----%%(Mm& @»&5




sasa L

‘EEBYER ENENERAFERSREENED LR T

‘IR ZEMFAMLRFEIEE 19847 RUBIREAR, UL, — M RBEHIE, EEREENY



E_J ;\'/_l/lt / MASHA MA ?H{%l%ltzuf

[ am a fashion designer
/S Tcaneasily be
satisfied with life but
not my wor< / Thave
always dreamt my
dream /T know L ove 1o
wiser than Philosophy,
though she is wise, and
mightier than Power,
though hels mighty /
Ilike white, pure and
unpredictable / I'want
everlasting exploration
into contemporary
ettty ITwill

Keep creating, keep

searching
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I am Pao Capricorn / I can Control my will / I have A blessed life / 1T know [ know too little /I like
To be better than myself of yesterday / I wantTo build better housing / I will Build better housing



GUY SARGENT

I am Guy Sargent / I can See what [ whant to see / I have Just begun to put pieces in the puzzle / I know I am sure but not

always certain / Ilike To turn corners I have never turned before / [ wantTo be curious all my life / I will I know i will
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[ am a traveller that walks in the passage of time,
an observer that catches the moments that
are changing our lives, / I can use the words to
express what [ am thinking and change how other
Deoplethink /Thave meny creams /1 know 1ot
every dream comes true but when one dream
comes it will change many things. I like to share
thelaughter in every book Iread and the sunshine
in every bottle of wine [uncork. /Ilike my dog to
tellme who [ am in his eyes and what he dreamed
last night. / I want everlasting exploration into
contemporary femininity / I'will choose Dali, Le
Corbusier, Billy Evans and Woody Allen to be my
guestsiflcan host adinner for the greatest minds

of creativity in our ages.

IR REE R

magazine editor in chief _Noblesse

B 24 3 U7

fashion designer
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RON GILAD

CHIARRIT R —MARMRSHOR L, IR BB RIFAIR T
RABREFPRSE, FENRITHREN T2 —MEE, A
MEXRREENER, MURRBELENEIFRZEERR

EXFRHRD BERRENNSETHN—HHE, RNFLE
BFRE, BT ‘DR BERINiELS TRINESE
BB RITIESHARFTIE,

PREABRE - THETUSIHARITIBMZRE, B
EFESNBRBRHILERZRERITFER. 2001FE
AHAYFOIET Designfenzider TE=, FHAMNENIM
KRR R, TBRMBE. MEENRITESZE 72004
f, XORT MEmPM™EN MRS EIRYE, EER T XY
HHARSHREE. AT BFANFTHANEFF SIS, A
BATRUCHMKLNER, MERRRNIAEEE
BIAED, AR KT EILLAERNRA . EMIFRE,
BMNMBEIRE ‘TR EEHNER, EXFHOEETEA—
NARAAVIL, BERMNEHFEIFHERMNALEHOFRESHE
ROENSER, PRSHNEBA-—MRENES S, £R
BREUSHEN, SERBEEERPOES, XN ZEE
N—MrmELEEEB T LA —AMNEER.

TPREHENFEFRIAINARHRSETNRE, BEEE S W
KON, FEEFZEA, AERANZRMEE. tE
EZNRITZ—22005F A MocoliB I ER, X=2
A'Dearngo"' MR HENEN—MEEHK, H1b=MR
UHNEGTIEEMARM, NESERERTERZBITHE N

E2012k=w it FAE, ZREA BB DIMoSEBE
FHEEMHNEZRTE. RR—RAXTHNELERER
BENHRR, BENIARNRITSZEARNE-SREE.

Inthisissuefull of questions, self-reflectionsand shifting
perceptions of the familiar and common, we thought it
would be best to talk with someone who is not afraid to
doubt and question the "known" and who succeeded to
create his own designlanguage within the never ending
question marks.

Ron Gilad is an Israeli-born designer/artist with an
educational background from the prestigious Bezalel
Academy of Art and DesigninJerusalem. Afterrelocating
toNew York in 2001 he started his studio Designfenzider,
where his exploration, experiments and deconstruction
of the known began. He is well recognized for his
autonomous design language that originates from a
rigorous conceptual and intellectual approach that
is contained within his objects, often questioning
the object itself. Aimed at opening the dialogue and
provoking debate, his work doesn't contain given and
ultimate answers, rather it questions our perception
of everyday life and the numbness that we have often
become so accustomed to. In the presence of his objects
we are confronted with questions and context where our

"known' loses its common ground and enters the area

of unknown forcing us to reevaluate definitions and
frames of the worlds and environments we live in, Ron
Gilad communicates within a language of minimalism,
stripping his objects to elementary shapes and forms,
while keeping the narrative of the idea. The process
transfers the experience of an object into the sphere of
cognitive,

Although highly thought through and intellectual, Ron
Gilad's objects often contain humor and irony which
makes them approachable and interesting to a wider
audience. In one of his most famous design pieces
created in 2005 for Moooi, the "Dear Ingo" chandelier,
Gilad, created ahybrid object made of 16 classicindividual
task lamps which brought new light to the traditional
definition of a chandelier asaform.

During the 2012 Milan design week, Ron Gilad will have
his second solo exhibition in collaboration with Dilmos
Gallery, an exploration of hisideasin the world of objects
and further questioning contemporary design and art.
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From your work it is very apparent that you are aware
of your environment and the world youlive in, that you
question everything around you, can you tell us how
itistolivein a world where a chairisnotjust a chair?

_ Awareness is a big word. I'm only trying to observe
our overly-crowded world via many filters in order to
understand more.It'safusionbetween dissatisfaction
and childish naivety that enable me to keep creating
yet a certain amount of medication is needed in order
to live in peace with this chaos and to not accept the
banal.

Your work has a very distinctive visual language,
minimalin it's material presence but loudly narrative
intheideas behind them. Can you explain the process
of translating your ideas into material forms and
objects?

_Ithink the answer is simpler than one can imagine -
“design". Ascliché asit sounds, good or bad, adesigners’
basicskillisto know how to translate a word into form,
an idea into an object. Personally, I put substantial
emphasis on the level of preciseness without adding
"extrafat” into the formula.

How would you define an object, environment and their
relation?

_Ileaveit to philosophersto do thisjob for me.

In the design world most people will recognize you
through your very striking "Dear Ingo" chandelier
made of desk lamps, can you describe in your own
words what was the inspiration and idea behind it?

_'DearIngo’' began as a joke. A singular object that was
supposed to poke the master of light - Ingo Maurer.
(Obviously, out of respect).My first studio in NYC was
justabovelngo'sshop.IfIwanted or not,Icouldn't avoid
it every morning while crossing the street to take my
coffee.Theidea was simple; to channel 'something' out
ofits'comfortzone'and shiftit tothe 'unknown'Iused
the traditional task lamp as my tool and disassociated
itfromits obvious environment - the table. Multiplying
italloweditsnew function —anever changing chandelier.

Your work seems to exist in the gray area between
design and art. In your opinion, what is the best
medium to communicate ideas and why? In your own
experience do you think people can create connection
(relate) easier with object that has a function or one
without?

_I'mnotsure 'ultimate' medium exist for me.Itry tonot
narrow down my options and immediately define my
work. Irather leave it to the viewer/user. In my studio
and mind Iplay without limits.

Then, slowly navigate things into the right (and
sometimes wrong) places.

We all know that a picture can replace a thousand
wordsisthereanumber of words behind your objects?

_Sometimesnot enough, other times too many...
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A very useful phrase on job interviews. You use it to show your
abilitiesor thepower todosomething, without actually doingit.It's
one of the most popular phrases among the optimist community.
Useitwith determinationinyour voice, andit'sagreat confidence
booster, especially ifitisusedin front of the mirror.
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KICKSTARTER /
HIGH LINE /
I MAKE ROT'TERDAM /

Everyday there are ideas out there that are seeking a way to be
realized. [t used to be that getting a project funded meant having to
create alengthy proposal and going through the arduous process
of looking for support through organizations or investors that
might back your idea. Organizations have their own agenda and
gaining their support often means having to modify your idea to
fit their program.
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Over the last few years, with the downturn of the
economy, traditional methods of funding have become
more difficult. Enter, "crowd-funding” Crowd-funding
is a platform that has gained recognition over the last
few years as a new way to turn ideas into reality. One
of the largest and most notable websites dedicated
to crowd-funding is Kickstarter. In 2008, Kickstarter
was founded by Perry Chen, Charles Adler and Yancey
Strickler enabling crowd-funding for projectsrelated to
art, design, technology and film. Each project is given a
page on the Kickstarter site that is used to raise money
for the project. A time limit is given, usually 90 days, to
raise the money for the goal you set. If a project fails to
gain pledges of at least 100% of the goal, the project does
not get funded. A slant on the traditional way of funding,
Kickstarter co-founder Perry Chen characterizes
their funding platform as "the middle ground between
patronage and commerce'. Part of the success of this
type of funding liesin the fact that project owners do not
relinquish ownership of their idea and as an exchange
for pledges, offer incentives to supporters—some pledges
starting aslittle as Sl

In the few years since its inception, Kickstarter
has collected upwards of $20 million with about
43% successfully funded projects. Projects have
emcompassedawidebreadthin scope andsubject. Some
recently funded projectsrange froma group of creatives
going to Iceland, a website dedicated to cataloging
symbols, and a public poolin the middle of ariver
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Who hasn't dreamed of gathering a few like-
minded friends to create a totally impractical
project in an equally absurd and impractical
location? A few weeks of creative abandon.
How many have actually gone and carried
out something so illusory? The Outliers group
have just completed this fantastical idea with
stunning results. The project is composed of
renowned photographers Tim Navis and Kim
Holtemandalong withafilmcollectective called
Scenic and composer Deru. Their goal was to
explore the remote countryside of Iceland and
bring back at the end of their collaborative trip,
a box set of their images, film and soundtrack
documenting their experience.

Iceland




The group shared with us the process that came to be
what it is now. Outliers had originally been an idea of
the two photographers Navis and Holtermand wanting
to document their dream landscape in Iceland together.
Later, "the project grew from being focused on two
photographers meeting for the first time, to an entire
group of creative people who have never met, meeting
for the first time to collaborate in a foreign land. It was
about getting dropped into an environment and culture
thatnone of uswere familiar with, outside of the comfort
zone of our everyday creative spaces—to improvise on
a piece of art Aside from a box set, the result of their
collaboration will be a public screening of their film to be
released either May or June this year.
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Travelling toforeignplaces specially to areas that donot speak thelanguage that you
are familiar with, the few things that help us navigate a new place are the symbols
thatweseeonthebusstops, toilets,cashmachines, andstreet signs.Itistheuniversal
language of symbols. The mission of The Noun Project is to gather the world's visual
language (symbols) and catalog them in their online library. All the symbols they
collect can be accessed and downloaded by anyone for free. It is a simple idea for a
very usefulresource.
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While crowd-funding seems to be a recent phenomena,
the gestation of thisidea had started almost 10 years prior
to Kickstarter with Joshua David and Robert Hammond.
David and Hammond founded the Friends of High Line in
1999, a group advocating the preservation andreuse of the
High Line, an abandoned railway destined for demolition.
Although the High Line project got it's initial funding from
the city of New York, it is a non-profit organization that
Is maintained and operated through donations from the
public. Further constructionon thiselevated park willalso
be crowd-funded.

High Lineis a 2.33 km stretch (currently 1.6 km has been
completed) section of an elevated railroad that runs
through the lower west side of Manhattan. The history
of this railroad dates back to 1847, carrying milk, meat,
produceandraw goodstothecity Astruckingincreasingly
took over the need for therailroad, the abandonedrailway
was lobbied for demolition.

Around 2003, after procuring the permission to preserve
the railway, a design competition was held with over 720
teams submitting proposals for the High Line project. In
2004, New York city offers initial funding for the project
with landscape architects James Corner Field Operations,
architects Diller Scofidio + Renfro and planting designer
Piet Oudolf selected to design the elevated park
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Taking inspiration from the outcome of the High Line
project, the city of Rotterdam models their current
project torevitalize a stretch of their city through crowd-
funding initiatives allowing citizens to take part. The
projectiscalledMake Rotterdam with the first segment
being a bridge called The Luchtsingel. The objective of
the Luchtsingel is to create pedestrian connections
to enliven the area from around Hofplein that is now
dominated by carsand emptiness. The first project allows
supporters to help build a bridge decades earlier than
the planned 30 year schedule. Those that contribute can
have their name written on a plank, a piece that makes
up the bridge. The [ Make Rotterdam project hopes to
explore new possibilities to involve citizens in changing
their city.
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A phrase used to associate yourself with what you possess.

Usually linked to an object but sometimes it can be something

intangible or evenaperson. Themore youhave theless youshould

use it, overuse can lead you into shallow waters of bragging, so
useit wisely.
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The Brave New World lamp is designed by Freshwest,
made up of Welsh design duo Marcus Beck and Simon
Macro. The design of the lamp is an inspiration from
bamboo scaffoldings they noticed being used in Asia,
particularly Hong Kong and seeing how they almost
seemed to come together very randomly. This simple
construction led the designers to create this lamp
using only pieces of wood and pegs for Dutch furniture
brand Moool. Structurally, the lamp references the
Anglepoise, a type of desk lamp with jointed arms
and counterbalancing springs that hold it in position.
Freshwest achieves this by adding cast iron counter
weights to the base of the arm that helps hold the
arm positions in place. In their words, "We were
contemporary designers rebuilding a modern design
classic, but returning to ancient methods. Brave New
World seemed to work onalot of levels, an emotive title
which seemedright for these times."
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Use it when you are talking about something you understand,

what you are aware of or acquainted with. It'salso a great phrase

touse when you want to show that you empathize with someone

but don't know exactly what to say. It's a perfect escape from
boring conversation, or repetitive storytelling.
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2000 _ ZahaHadid

2001 _ panielLibeskind with Arup

2002 _ Toyolto and Cecil Balmond, with Arup

2003 — Oscar Niemeyer

2005 _ Alvaro Siza and Eduardo Souto de Moura with

CecilBalmond - Arup

2006 — RemKoolhaas and Cecil Balmond, with Arup

2007 _ Olafur Eliasson and Kjetil Thorsen

2008 _ Frank Gehry

2009 _ Kazuyo Sejima & Ryue Nishizawa of SANAA

2010 _ Jean Nouvel

2011 _ Peter Zumthor

2012 _ Herzog & de Meuron and Al Weiwel
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Each summer a nondescript patch of grass outside
London's Serpentine Gallery, playshost toatemporary
pavilion structure by one of the worlds leading
contemporary architects. The annual pavilion attracts
up to 300,000 visitors who flock to see the pioneering
vision of architectural heavyweights such as Oscar
Niemeyer, Rem KoolhaasandFrank Gehry. The concept
offers a platform for exploring experimental public
spaces without many of the restrictions attached
to a permanent structure. The criteria for choosing
the architect states that while they should be of
international reputation, they should not have had a
building completed in England, which means that for
many British visitors this is their first and possibly
only chance to experience the architects' work. Julia
Peyton-Jones, Director of the Serpentine Gallery
explains that 'the brief is very simple; the architects
are asked to propose a scheme for the Gallery's lawn
to serve as a public space by day and anything from
a cinema to a concert hall, dance floor and forum by
night. The Pavilion is a collaboration between the
Gallery and the architect to realise an ambitious
plan in a short time.' The pavilions are completed

with remarkable speed, with the whole process from
inviting the architect, to the celebrity studded opening
party, taking just six months. Peyton-Jones also
acknowledgesthat financial challengesexistas'there
is no budget for the commission, which is paid for by
sponsorship, sponsorship help-in-kind, and the sale of
thefinishedstructure, whichdoesnot cover more than
40% of its cost. The Serpentine Gallery collaborates
with a range of companies and individuals whose
support makesit possible torealize the pavilion'

The Serpentine Pavilion was introduced in 2000
when the high profile, but at that time largely unbuilt,
architect Zaha Hadid created a large structure to
shelter a gallery fundraising dinner. Hadid aimed
to use the pavilion design to 'radically reinvent the
accepted idea of a marquee' Its intended lifespan was
just one week but due to the popular responseit set up
residency for three months. The pavilions now exist
from June until October and are accompanied by a
seriesof educationaltalks, including atwo day cultural
‘marathon' with invited guest speakers exploring
issuesrelated to the current pavilion.
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The pavilions are nestled next to the Serpentine Gallery, a small but
distinguished contemporary artinstitute, housedinal930's Neo-classical
tea house. The 2005 Serpentine Pavilion by Alvaro Siza and Eduardo
Souto de Moura with Arup, acknowledged this fact and attempted to
create a dialogue between the two buildings. The Portuguese architects
used interlocking timber beams and solar panels to create a grid that
mirrored the domestic scale of the neighboring Serpentine Gallery. It
received criticism for not having the attention grabbing seduction of
other Serpentine Pavilions such as Jean Nouvel's vivid red structure
that perfectly complemented the green surroundings, or Koolhaas and
Balmond'sinflatable balloon, which was strikingly lit up at night. However,
Sizaand Soutode Moura'sdesign possessed sensitivity toitssurroundings
and a subtle thoughtfulness. It was best viewed from inside, looking up at
the sky through the wooden framework.
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2009 saw Kazuyo Sejima and Ryue
Nishizawa of the leading Japanese
architects SANAA design a sweeping
aluminum structure without walls,
giving visitors uninterrupted views of
thebeautiful surrounding park. At the
time SANAA had recently designed
The New Museum of Contemporary
Artin New York, a striking silhouette
of white boxes stacked high into the
Manhattan skyline. Their Serpentine
Pavilion retained some of this sculp-
tural quality and resembled a stream
of water floating above the heads of
the visitors. The reflective material
mirrored its surroundings, allowing it
toalmost melt into them.

In 2011 nature met with contempo-
rary design when the Swiss archi-
tect Peter Zumthor collaborated
with Piet Oudolf to create a tran-
quil enclosed garden. Oudolf had
recently created High Line in New
York, a mile long track of disused
railway line he reincarnated as a
park above the city. Zumthor is an
architectwhoseformer training as
a cabinetmaker is apparent in the
beautifully crafted buildings that
possessanalmost spiritualquality
such as the Thermal Baths at Vals,
Switzerland. His Serpentine Pavil-
ion was a black timber clad build-
2011F, B RIMREERRERBEFRSRHEFRIT T — M RN AR EE, ing that from the outside may not
ITMTEHASERBRUTZRN—RAE, B2XLARNINZEHR TAHASRARENER have looked inviting but once in-
i B—%—REBERKPOEFHRNEUR T —ERARTFHEmZ ENAR. RELESRZE side offered a sanctuary, a place for
RTERRSESFZNHNERNYNEZRIT T, XEERYHEEEMER quiet contemplationin the heart of
AR, LU FIRTR/ARFNIER A RITHNEIERES KRREWEEM the city.
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The team responsible for the Beijing National Stadium,
Swiss architects Herzog and De Meuron and Chinese
conceptual artist Al Weiweihas designed the forthcoming
SerpentinePavilion for 2012, Thisis their first collaborative
structure to be built in the UK and will be presented in
June as partof London's 2012 Olympic Festival. Al Welwei
Is an artist best known in the UK for filling the vast
entrance hall at London's Tate Modern with millions of
handcrafted porcelain sunflower seeds. Unfortunately
due to British health and safety regulations, this could
not be experienced as the artist had intended, so rather
than being able to walk across and immerse oneself in
the artwork, it wasroped off and viewed from a reserved
distance. The proposed forthcoming pavilion will see
the team take on the role of archaeoclogists by initially
digging five feet below the ground to explore the remains
of previous Serpentine Pavilions. The final structure
will have twelve columns, in recognition of the twelve
years that the Serpentine Pavilion project has existed,
which will support a floating platform above the ground.
It will be interesting to see how the public respond to Al
Welwel's work without the barriers that existed with his
Tate Modern installation. Julia Peyton-Jones, Director of
the Serpentine Gallery explains that each year the public
findnew waysof interacting with the Pavilion. 'Last year's
pavilion by Peter Zumthor wasa calm environment which
was used by many to sit peacefully and contemplate
whilst Jean Nouvel's Pavilion one year earlier wasfilled all
summer with childrenand adultsplaying energetic games
of ping pong and Frisbee' Itiswithintrigue that we wait to
seehow the conversation betweenHerzog and De Meuron
and Al Weiwel which started in Beljing, will manifest on a
lawnin a London park this summer,
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Use it to describe what you take pleasure in or what you find

attractive. It can refer to anything, an object or a person. It's

a positive way to speak your mind and opinion, and a dash of
enthusiasmdoesn't hurt. Please don't use it without "I".
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Eileen Gray was a renowned designer of lacquered
furniture and interiors during the 1910s and early 1920s
Paris. She and her work have remained until recently
littleunderstood by scholarsfor variousreasons. Her main
contribution is the domesticity she brought into modern
design. When others considered the home as a "machine
for living" and dwelled on the mechanistic aspect of
utility, shewasaproponent for thehumanwholivedinthe
machine, Her consideration and sensitivity to the human
scale, bodily movement, tactile experience, and the
psychology of well-being greatly influenced designers of
alater generationtobring that breath oflifeinto the design
of themachine.

As with many architects/designers of this time (Le
Corbusier, Pilerre Chareau, Charlotte Perriand, and
Robert Mallet Stevens) Gray's design career began in the
decorative arts, when she was introduced to traditional
Asian lacquer techniques. Gray first established an
aesthetic based on the formality and materiality of
elitist French lavishness, but later had a more pure and
minimalistic approach while still embracing the sensual
and tactile qualities she learned from traditions of luxury.

1921 marks a significant shift in Gray's design career
when she encountered a Romanian architect, Jean
Badovici (1893-1956). Badovici was15 years younger than

Gray, yet with his encouragement for Gray to engage
in architectural projects, Gray expanded her design
instinctstoanew discipline . Fromher early daysexploring
thecraftsof makingthroughlacquerwareand weaving, to
her later years of designing and constructing buildings of
variousscales, shenever abandonedher initial obsessions
with domesticity and continued to advocate and pay close
attention to everyday life in her work, leading ultimately
toherengagementinlarger socialdiscoursesof life, living,
and housing. Her first architectural project was the home
she designed for herself and Badovici, E1027.

Her best-known built work, the E-1027, embraced the
rituals of daily life, owing to her sensibilities for the
domestic. Gray carefully marked out the experiences of
movement through the house, plotting intentions and
calculating sun patterns.

Atthecenter of allher explorationsisthe person who gives
life to objects and spaces. She advocated for the user's
needs by arguing, "How can we achieve such a result if
we build without the least concern for the inhabitants'
well-being.. andif we don't takeinto account their human
need to discover.. their individual personalities and their
own tastes?" Understanding these impetuses helps one
to appreciate her furniture. The prominent features of
moving parts, for example, point to the domestication
Gray gave her furniture design, where the height of a
coffee table can be adjusted according to the user's desire,
a seemingly simple floorlamp has a pivoting lampshade,
and a tea table has a folding table top and swiveling trays
to serve a multitude of uses.

In the spaces and products she created and throughout
her career, Gray relentlessly pushed for an agenda that
concerned the people, "The thing constructed is more
important than the plan, not the plan to the process. It is
notonly amatter of constructing beautiful arrangements
of lines, but above all, dwellings for people". Her work
inspired her peers and continues to inspire today in its
balance of mechanical innovation with domesticity,
having spearheaded the creation of a modern world in
which we now live.
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You use it to get what you desire and aspire to, but you currently

don't have. It means to desire something and asking for it. It can

be as simple and everyday as "I want to eat" or a wish "I want to

fly". You use it more with people that are close to you, especially
your parents.
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BEBBRBMNEDIERPOENDE, EEX—IEEAZE
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As we increasingly become a visual society, our
relationship with images changes drastically. The
latest change is the touchscreen technology; we now
expect a certain level of interaction instead of a mere
representation.Imagesareusedtogainmoreinformation,
perform various actions and are associated with real
time processes.

There used to be no difference between an object and its
image, in which the image was regarded as real as the
object itself. With time we began to differentiate reality
from image, or any other kind of representation, through
the process of learning, developing and adapting. To
understand the world around us werely on our perceptive
tools, and as the world becomes more and more complex
we learn how to live in it, we embrace new technologies,
new levels of meanings and categories of existence. This
complexrelationship canbeseeninthe work of conceptual
artist Joseph Kosuth's One and Three Chairs, by placing
an chair, its picture and the dictionary definition next to
eachother confronting thedifferentlevelsof meaning and
existence of an object. In the case of new technologies the
difference between reality and its representations can
easily be overlooked until we learn how to embrace them;
for example when the first movies were screened, people
were convinced thatimages shown on screen werereal,

The quality of new technologies is evident through its
implementation in our everyday life, and we perceive its
success by the fact that we cannot remember how the
world was like before it. With touchscreen technology, we
have associated a wholenewlevel of meaning and actions
with images placed behind a glass surface. The new
language is developed to embrace this technology and a
new set of movements tointeract with it.

“Launch mail. Read mail. Close mail.”

AERMPANANERIRES, MENETEZAE, BEMA
FMEHERETIULRNESUEST. BEaNERBEKIE
HEERE, HMNBIRE—MMKEEINEEEREX
1, XREAXMNBER LHERBED, E25LTH
ZRERABENWEZ—. EAMEREN, REXRNE
EiEHFE, EEENFEAFTETMRE, DFZ2E
TR, BATEREZE, FME EFERE. 88
FEERW—HEL, MFLURERRILZEFZNTEH, M
LG MIBAFRN/NE., BETENER, A7
HCHMETHBRBRAERS, EHFHESRT, &%
EBEIMERBZMEN . FNLROE -7, HYE
FUFIRAMERD —RKBEEME

SEBEMNENENRXINARNEE, HBASIHE
REHGE, BRSEREBIRBEENERS., 5%
MYFEBEORGEM, BERRARTIE—BER, &
BROMEERRITATHFEROERT .

As technology progresses the tendency to transfer most actions and operations into digital or non material world
becomes apparent. The actions we perform in physical aspect seem to be a world apart from its digital counterpart.
With the simplest move or touch we are able to perform actions that afew decades ago would be unthinkable. With the
implementation of touchscreen, alladvances of our communication tools and possibilities of theinternet cameinto our
hands and under our fingertips. The advantages of this technology are unquestionable, by eliminating intermediary
objectsinour interactions, the processitself became more intuitive and immediate with endless possibilities.
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In our cognitive development touch plays a crucial
rolein the process of learning about the world we live
in, it precedes visual perceptions, and gives sensory
experience that enable us to live, interact and under-
stand our environment. The

amount of information that

we can gather by a single

touch is tremendous, and

that comesfrom thefact that

our fingertipshave one of the

densestnerve endingsinour

body. With touchscreen even

though we are manipulating

with our fingers, the main

experience is not placed in

the area of the tactile, but

it is almost entirely visual,

there is no tactile difference

between performing differ-

ent actions. Something that

ismerelyabunch of smudges

on the glass surface canrep-

resent life changing actions

or something much smaller

as buying a milk. As time

goes by we become less and

less aware of our physical

actions; we perceive it com-

pletely visually in its digital

context. With every action

we perform, in physical as-

pect we are touching the

same glass surface,

"Launch Twitter.
Check Twitter.
Close Twitter."

The ability to interact with the glass surface is crucial

tothistechnology, glassitselfis trying to hide its exis-

tence, shifting the accent to the content that is placed

behind it. Similar to our experience of glass windows,
touchscreen technology
serves as a window to en-
able a myriad possibilities
of the digital world in a lim-
ited frame of material.

As the touch screen be-
comes essential in our ev-
eryday life, weneed to adopt
and learn thenew language.
New set of movements and
accompanied words have
been added to our already
complex interactions. Tap-
ping, swiping, flicking, pinching, sliding have become
our new way to interact and communicate with world
around us and with each other. It is incredible with
what speed we embraced this new sign language of
the touch screen era, if only French was so easy to
learn.. andif youarereading thison your touchscreen
feel freeto smudge to the next page.

MICHAEL WOLF
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This was given to my nephew Luke, by his Godmother Katherine..at Christmas

time last yearIthink like all of the ones we have, it has a music box too... It seems

likeall of ourshave come as gifts. What makes someone else pick up a snowglobe?
Not sure...

"this was my first. in a viennese toy shop. pure. simple. golden architecture

caught in a snowstorm. Why snow globe? [ like that it represents the notion

of a world within a world, the idea of a microcosmic space you can buy and

take home with you.it's completely absurd, utterly cheesy, and yeah..so very
"american’!
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This phrase is used before describing what you plan or wish to

accomplishin the future.Itis a general phrase to announce intent

to do something either the next minute or in a few years. Use it
bravely and future willbe yours.
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_ _wait for another train in the metro
_have half a cigarette

_stareat the sun

_stare at the wall
_soft-boilanegg

_search for keys

_scream inside

_sing lyrics that you don't know
_fixbedhead

_can correct autocorrect
_Shave

_condition andrinse

_brew a pot of coffee

OR...

‘ElectronicInstant Camera' is a combination of an analog b/w videocamera and a thermalreceipt printer. The deviceis
something in between a Polaroid camera and a digital camera. The camera doesn't store the pictures on film or digital
medium, but prints a photo directly on aroll of cheap receipt paper while it is taking it. As this all happens very slow,
people have to stay still for about three minutes until a full portrait photois taken,
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Aphrasethatisusedtoexpressgratitudeandgeneralappreciation
for something that was done for you.Itisalsoagood phrasetouse
after arequestismade to ensure that you get what you want. Feel
freetorepeatitasabrokenrecord, it wont be taken against you.
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SUBSCRIP

Fillin this form... check if our English lessons made noticable improvement to your english skills. By doing that you
will create your own personalmanifesto,and who knowsmaybe you willdiscover something about yourself too.If you
liked our magazine this can be used as a subscription form as well...so grabapen...

| am

| can

| have

| kKnow

| like

| want

| will

NAME (last, first) #4&:

I a I I l MAILING ADDRESS B it :

E-MAIL HB#&:

PERSONAL INFO

TEL/ MOBILE Hi% | F#l:

Thank you
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88 yu ging road xu hui district shanghai china 200030
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Hit + 862160823788
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