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TheBirth, The Risg, The Expansion...it has been three years
gince the birth ofthe repyblic. We have carefully set up the
dlatform we intehded tq create for the design community

in China. On this platform stood a diverse group of people
whose work we admire and respect . Hopefully we were also
able to give them, through this raised stage, a better view

of what China is about and what our design community is
ready to share with the world. In three years we not only have
brought designers to China, we have also brought a bit of
China, through our brand Design Republic and neri&hu, to
the world stage. In our travels, we have encountered many
people, places and things that have inspired, rejuvenated and

sometimes challenged us. To thank you for your support over

the last 3 years, we’d like to share some of our journeys...

2888 lyndon neri BFZOHY rossana hu
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ANTWERP

51°13’N 4° 24’

ZREERAFHR L&
HENEYEZ—

antwerp has one of the
oldest zoos in the world

X Time Zone +02:00
XX HG Area Code: +03
R B 4w ES Postal Codes: 2000-2660




—RIZFREEELAEINENEGMER. SHRAME
R——AFERYSEMR. AL, X REA R IR R
Ihth FATRERN . LB EERNH B X RKAEIHEF, /)
[EFIRESHRANLL, IFHESET BN RFNLIE.

Fashion and food comes to mind when one thinks about this
city. Not only does everything taste good...really good, the
fashion designer gurus who come out of this city are on the top
of our favorite list. The city is interesting and unique with small
pockets of stores and eateries. It's a very interesting place to

just wander off aimlessly and discover.

7%/ Y| DRIES VAN NOTEN
BI%4F Since: 1989
61%4 A Founder: Dries Van Noten

B BE, WEE—FRERAREE
Drape, pattern, glitter with a native bent

£/ SHI GIN FISH

Haarstraat 9, Oude Stad, Antwerp

BRZAMN “BRZIN 2EM ‘7 — RHEEE! BR
ERRE !

The expected un-expected is the fish—it’s all, and i mean ALL
fish there! Out-of-this-world fish!

4%/ ZHU HOTEL JULIEN
Nieuwstraat 24 korte 2000 antwerpen

RiETE, MABEER, EHNER, NEEIREENTA
BREY, EEHHENREE.

Mix of well-appointed with sophisticated details, bricks in the
rooms, like going home to your attic privacy, and beautifully
presented breakfast always helps.

47/ XING ANN DEMEULEMEESTER
%5 F Since: 1988
fIl#& A Founder: Ann Demeulemeester

BIEMXSEA, BAMXEE
Edgy but utilitarian, bulky but feminine.

7 feature-three european cities
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BARCELONA
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B T IR T
XREFBEE, X
EHER

the name barce-
lona came from
bar (bars and

pubs) cel (sky)
ona (surf)

41°22°’N 2°10°E

X Time zone: & &kwinter +01:00 & Xsummer +02:00
Hh X {RES Area code: +93
R B4R Postal codes: 08001-08080




HERRE. WHREURFESENITAEXERTHNES
BREEZABHNSE. NHE EEXEHTEIMNZAR
RIFHPIARMTEERML T WX TR BED PALZE
b EEURIESSENFENERAIE. (ERARBLERIE
ABGMEBEEZARSEFHEHSLERET . )

The sense of artistic freedom is in the air, with street perform-
ers and urban sculptures and very well-dressed citizens. The
knowledge of the masters who worked in this city throughout
history undeniably colors one’s perception of the place, and
the city is filled with relics, monuments, and spirits which testi-
fies their existence. (Not to mention that the wine bars around
town helps one to be intoxicated in the city’s artistic inspira-

tions with little effort.)

7%/ Y1 BALENCIAGA
fll#AF Since: 1918
f1l#5 A Founder: Cristobal Balenciaga

SRIANEIAIBalenciaga (HEERFPPR 8) kA
B, HXESRTX - EBHER, S—HERRAEEE
ZH. BAMLMEY, KBEREEHEEERSR, —RNAE
ER

Known today as a Parisian brand (having been bought by
French company PPR), Balenciaga has it’s roots in San
Sebastian Spain with it’s first stores opening in Barcelona.
Strong femininity, boldly risky royalty, avant-garde heritage .

£/ SHI CAL PEP
8 Martinez De La Rosa, Barcelona, Spain
BH. HEEHGE - e Em?

Breakfast, lunch and dinner.. Anyone?

{¥/ ZHU CASA CAMPER
C. Elisabets 11, Raval, Barcelona

£E. MEFEBRIA BGEE = EE MR
Comfort with uniqueness with an attitude.. just like the shoe
brand.

1¥/ ZHU HOTEL NER
Calle Sant Sever 5, Barcelona, Spain

RIEMNHE, ERENBLARESTENT.
Best location ever, the courtyard seating area is the best place
to have a drink in the afternoon in town.

45/ XING CAMPER
61#4F Since 1975
£1#4 A Founder Lorenzo Fluxa

FREE S R SRR, RIEME. REEK.
Brand concept based on substance, not hype.

9 feature-three european cities



48°52°’N 2°19”59°E

PARIS

BERAFRSEH
MPEAE A RIHR
AR 3R

parisians can-
not look at
stranger’s eyes
more than 3
seconds

X time zone: & &winter +01:00 , B &<summer +02:00
Hh[X R %L area code: +33
BB B 4R AD postal codes: 75001-75020



ARENET, EEENHISSEREIRBMET. XFRE

TREFBEFAE L, MBRRERFENHEESR.

Maybe it’s over-rated, but it’s truly the most romantic city in
the world-- romance not in the usual sense of the word, but

romance in the most poetic sense.

</ Yl LANVIN
B1I%4F Since: 1889
BlE5 A Founder: Jeanne Lanvin

FHELMERMESRINE.

Every thread screams style and sophistication.

A&/ SHI JOSEPHINE CHEZ DUMONET
117 Rue Du Cherche-Midi, St-Germain-Des-Prés, Paris

THREMEER, Q2.
Unpretentious French food. Simply delicious.

{3/ ZHU HOTEL LE MEURICE
228, Rue De Rivali, Paris, France

EEES T ARRXARNEE, n_EPhilippe Starck B & 2
HRXIFLENETBNE. BIEREE,

French Louis XVI style rooms with a touch of Philippe Starck’s
whimsy in the public areas. Nice bar.

f£/ ZHU MAMA SHELTER
109, Rue De Bagnolet Paris, France

Philippe starckfy X — £/, XXMA T ZF I ER.
Philippe starck does it again, this time with masks.

47/ XING HESCHUNG
B#5F Since: 1934
#1458 A Founder: Eugene Heschung

e I, RFRETRTTIN.
Good material, well-crafted, traditional but not stuffy.

11 feature-three european cities
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WHITE CUBE

Bl#5 A OWNER: JAY JOPLING

Hitik LOCATION: LONDON, ENGLAND
BI#4F SINCE: 1993

T REEIE ARTISTS REPRESENTED:

Franz Ackermann Darren Aimond Ellen Altfest Miroslaw
Balka Ashley Bickerton Candice Breitz Ernesto Caivano
Jake & Dinos Chapman Chuck Close Gregory Crewdson
Rosson Crow Carroll Dunham Tracey Emin  Katharina
Fritsch...

Anselm Kiefer

Antony Gormley

f£Damien Hirstgf JyDamien Hirstz 57, HizZ 75 EEREJay
Joplingst BEFF iR B HXMRR T BN ZARRIIEMR. EIXE

A PAE BAnselm Kiefer, Andreas Gursky F1Chuck Closef

=]
AR o

=

Before Damien Hirst was Damien Hirst, White Cube’s Jay
Jopling was already showcasing this little known artist’s work.
Anselm Kiefer, Andreas Gursky and Chuck Close among

many others who show here.

Jeff Wall
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8145 A OWNER: AIME MAEGHT

Hitk LOCATION: PARIS, FRANCE; BARCELONA,SPAIN
8#5F SINCE: 1936

FRREIE ARTISTS REPRESENTED:

Georges Brague Alexander Calder Marc Chagall Eduardo
Chillida Alberto Giacometti Hongwei Guo Aki Kuroda
Henri Matisse Joan Miro  Antoni Tapies Manolo Valdes
Dawei Yang...

Alexander Calder

Eduardo Chillida

Antoni Tapies

Henri Matisse

#EMaeghtfg, Chilida, Giacometti F1 KurodafE3{10> B &7

N
v

T HRT . BREEBRULESN.

©

We get our fix of Chillida, Giacometti and kuroda from Mae-

ght. It is @ must on all our Paris visits.



Aki Kuroda

Alberto Giacometti

-;_"g":_'l

g,

Marc Chagall



8145 A OWNER: LARRY GAGOSIAN

Hogk LOCATION: NEW YORK, NEW YORK; BEVERLY HILLS,
CALIFORNIA; LONDON, ENGLAND; ROME, ITALY

8145 F SINCE: 1980s

EARR @ ARTISTS REPRESENTED:

Ghada Amer Richard Artschwager Francis Bacon Roger
Ballen GeorgBaselitz Alighiero e Boetti Cecily Brown Glenn
Brown Chris Burden Alexander Calder Michael Craig-Mar-
tin  Gregory Crewdson John Currin  Dexter Dalwood Walter
DeMaria Markdi Suvero...

Jeff Koons

Rachel Whiteread

Roy Lichtenstein

Damien Hirst

S5HEEI3z ALarry Gagosianf BB AR B RF, XREARIEK
MEW T IZFIWRER KL R ZARZKDamien Hirst, Jeff

Koons, Andy Warhol% A FI1E &

Matching its founder Larry Gagosian’s aggressive personality,
the gallery attracts or draws work from famously controversial
and highly talked-about contemporary artists such as Damien

Hirst, Jeff Koons, Andy Warhol.



Sally Mann

OL MOENING ...

Richard Serra

Hiroshi Fujimoto
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TATE MODERN

TATE MODERN
ik LOCATION: LONDON, ENGLAND

=z

O#

EemER

IEF

D FEs

KE

BIET

THIR

RER

W E PRI ZARNRE
International Modern Art Masterpieces by
Matisse

Picasso

Dali

Magritte

Mird

Pollock

Rothko

Warhol...

WE, PREFSRAESTRLNAMNSETRAET E. XE
ORI OEEMAE, IREMENADLERSAA
—FEENSE. RENBE. WECISA/NMEEE, 5468
HORTHEMIERD L L IR RIS 1B X ELEH
BT HNREFEL.

Bankside, school children sitting at the great lawn, people
from all walks. The entrance is at once overwhelming-- with
it’s wide opening and welcoming with it’s dramatic slope that
pulls you in. Great bookstore. Great café overlooking the river.
A short walk to the design museum nearby and Shakespeare

globe theater. Perfect way to spend an afternoon in London.



Tate Modern Entrance

Shibboleth Exhibition at Tate Modern

Tate Modern Cafe

21 feature-three interesting museums
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MOMA

NEW YORK MUSEUM OF MODERN ART
ik LOCATION: NEW YORK, NEW YORK

HRZAR
=3}
wit
ESi]
HE
RfE2R
B
ENRl &

-7
SRR
Contemporary Art
Architecture
Design
Drawings
Painting
Sculpture
Photography
Prints
Film
Electronic Media

UFANmHRL, ZFH ‘EHREFNEREARE FEN
MoOMAJC AREE. 1 EMaeght, MOMA—E B HAEIALIHY &4
Ezih. BRERINWNEBRABEREEECNHE, BEE2E
%o, RAMOMA, ANMHREANT .

At the heart of downtown New York, MoMA’s reputation as
the world’s best contemporary art museum is unparallel. As
with the Maeght, MoOMA is always on our list of places to visit
while in New York. Sometimes we only make it to the book-
store but even that is reason enough to visit. New york is not

new york without the MoMA.



MoMa Sculpture Garden

MoMA Bookstore

MoMA Interior

MomA Interior

Douglas Gordon’s “Play Dead “ exhibition at MOMA

23feature-three interesting museums
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COOPER HEWIIT

COOPER-HEWITT
ik LOCATION: NEW YORK, NEW YORK

PRIt

RIMBZAKR

EXii]

BRI E

SEERIT

R

b

XEEYIERERERRITEBE, kR TBItEERB
Product Design

Decorative Arts

Drawings

Prints

Graphic Design

Textiles

Wallcoverings

Houses The National Design Library = 70,000 Volumes

NFANSHRMERREZZR HYIEH (Museum Mile)”
Cooper HewittE 3218 HHEH) TR £ 195 SR B LR 1E R YY)
B —iR. RITEFERETEL.

Located in Manhattan’s well-known museum mile in New
York’s 5th avenue, the Cooper Hewitt National Design
Museum is the only museum of its kind — holding works of
contemporary and historic design — in the United States.
There’s nothing like it in the world. A design-lover must-see

destination.



Cooper Hewiit

Artist’s Studio at Cooper Hewitt

Voroduo Exhibition at Cooper Hewiit

Fashioning Felt at Cooper Hewitt

25feature-three interesting museums



* M s am NEW AT DR

=N

THREE NEW PRODUCTS

Ahd KA
PR B TR KNIVES - MICHEL BRAS

Michel Bras& 3£ E £ X JfMichel Bras5 H A& 7] B &l i&
KA TZHERIR R . ZRFIHF T T, SMEEHEN
K%, SURSATEESER. TTHRNRELZSRHBNE
PHARMEE. T2FIHME, BETXEAEEHRENE
RS, AIENEREARNFEER.

BRAND KAl
PRODUCT NAME KNIVES — MICHEL BRAS

Michel Bras is the creation of the chef and artist, Michel Bras,
and the craftsmanship of Kai, a Japanese manufacturer of
knives. When the president of the Kai group, Koji Endo, met
Michel Bras, he was attracted by the lively curiosity and depth
of insight of this man who seemed to embody all the virtues
of an ancient sage.These are more than just cutlery. Indeed
these cooking implements are more like precious “jewels”
than ordinary kitchen utensils.

LAl MADE IN JAPAN




AnhE 3
FRER BERTIZEEA

ER ‘K7 BERFIBM—AH, “BEBE BHEEWUNT
PN B EER AR A S F R X W R BkER . 2T AT
BERARAMEZARET .

BRAND JIA
PRODUCT NAME SEAFOOD SET

Part of Jia’s calligraphy series, this well-crafted seafood set is
made of stainless steel balanced with the art of chinese callig-
raphy. You can now indulge in shanghai’s hairy crabs in style!




SR hE N EHIE
FaER NERERT

WEPIEF TR ERMIARBESHNERT—RRIER
ABIEMRINR B MTHIE H N R R FRNIR. WEMIRIT
FRFITAR M T REFAORIBIERE

BRAND NERI & HU
PRODUCT NAME DOUBLE WALL TEAPOT

The Boli Double Wall Glass captures a figurative doubling
of traditional and modern — a conventional tea glass form is
visible within the confines of the modern glass shape. The
double wall design enables an excellent thermal quality for
hot and cold beverages.
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5JURGEN BEY#Riy“3R”

JURGEN BEY ON DOMESTICITY

[X1E]

LN: Lyndon Neri (3355%&) RH: Rossana Hu (#Aa03E)
JB: Jurgen Bey

LN: “5” JHRRRBWRETA? SIRNIERNXR? 57RH0
RITFAENXR?

JB: ‘7 MBSHERREALRT . tHTEE. BB
DRNGFBBER—F. REFERALN. EERRR, R
SREFE—MEENIMNE THRRM, E2XTERMNES.
RESLENEERENMTT, ERELRRAATRBEREER
FAXRE, RARFREEAMINAFEARNEE, TUb)
"R ERK

LN: Jurgen, RBRIRMTE, BEAXE M ESEBINE
REREAE. YRTERSARESRIESTRNNA, X
BRI, RIS ER BR R R B E
. HfER. GXFE, RESHEEE “BEZR W
‘ . JB: BATEERTE, ASEAZIANIBENR LxiE—

I EE—NINKE, —EEFERES M, REE—
o, TEAE—IEEFMBERN/NEE. MRBENEDX
ey, MERTHM (KK) « WHskit, “HFHEEER

R ORERN. YHEERDN, HEE—IEEHRE, 8K
M LHE—R. MREEREN, W2L2E— P A—BEER

B, fABERRmML, ERTUMb—EHEE. AL, 33
ki, ZMAG—TRGE, HERERN, RIBLE—D
Ak, —LHRENNME, REIL—LRERET. RF,
BYHEE, 227l Re5A2%, BHREE—TA
HRHMEREATAERERE ST . M—PREFF—1

R, WEMIEERSI AN . BENRATEIAZHENEE
HZ=E, RAMFEREXNAZEBEME, RNEERS

HIRHEIE AL .

LN: RSBV —DEBH M EELIFEERFH T, RIAIRA
KBUF SRS EE. ERMONGIORE. ERIMERX
WRENEREIGHT, XRBZHEE RS, BRDRZE
BEM. ZRFAZELFETR?

JBI R, HARFE. FERANXAL, BAREER, X4
TFRSERSUHIERSRE—RE, HREMS. EEER
W, BE—H. BRERE, RWERHMAEXL, Bk
BERERSEERETHRNBERE, BARFEMRE—
BHABERERXENERNEF. TRATMRERE,
HARSWREEBITH. AL, FANXRBRARHIM.

French (photo: La Galerie de Pierre Bergé & associés)

LN: HEXGX EEZATMTS, 8BS EIRRA—LLE.

JB: HIANEERESHMEM . MIFXEA ARRTRIXHE,
ERBEENRZ, GEBEEXMMT, MREAIREBRA,
RART MR S ], BRI RDSS1RIE. 3
FHFTRPMHEEEAN, BFIAEERE.

LN: fREpr LEEEZE THRNB=ZAEHM. BEIAFTRE—
LR T . RFIRNIRIERAEEZETS, RIEERSIA
Pix Chair (photo: Claude Cortinovis) E/‘] ° izﬁ\XTﬂfj{ E’\] Iﬂ;ﬁﬁ’/A ESZ/E\E}ZE Z[_Tug'?

JB HHERERMA, HE2BEMIZBENAE—RIRE,




RTATA—EF RS K.

IN: REAFHOFST AT BEMSEXUERTE X R Rt
TEEHIR — TR THEMBMAZ RIS ARX L ER?
JBIXMRBE AT AVRRERNS LNRE, RIS
Fin, TRRRLSRIIAS, FAEAEMARZE, RAE
BEATT, BASERE () SEARNEE. AR
BEZRET. ARFEREENECME. MELFERN, €
ESRARECH, XRIAEXLZEMNKSIME. AR
SCAERTRIE Yo

RH: Jfe— M ERELLER E 8, mELRER. H—TREER
B REXBHARERSR, tRREDANELS, BATUER
RITHIERR.

JBIALHE HEE. RARRISRMERK, X2—HERERE
WBJLERHE SR AR P

RH: {RAfT4BX?

JB: HRBER! RINNERTLEZ—AHN, IRBMAE
HEHELRANE, B—EHZZRRBKBENEE. B2ENE
RAEF S ERA BN

RH: fR &R XHR TR PR FIR BRI AT A= 18 M X 52
Eaniit, (REZRE, SASEM—LLTIE?

JB: B, RAREZM—LIIE. BERXFME, RER
RIBEABEA? BES—FHE, JESHEYRENIIER
Ko HMERIE—LER, R—ERTIKEFILACHLES
1%, WHERKGFENRBEZMIEERMN. HOEZEED
BE5IFEXH, XHEMEEET.

LN: #htdurgen. BAT—ERRAMERES], REMFIRAIL
W&o

[Dialogue]
LN: Lyndon Neri RH: Rossana Hu JB: Jurgen Bey

LN: What does “domesticity” mean to you? As it relates to
your work? As it relates to product design in general? As it
relates to life?

JB: People abuse the notion of domesticity a lot. They make
hotel like a home, hospital like a home and the workplace like
a home. Home is more personal. In a hospital for instance,
you need to feel like you are taken care of and that you are

in a healthy environment but this is not entirely the notion of
home. Home is just a very passive place, home is a place
where you allow things to happen exactly the way you want it,
you only have people that you really know entering the room,
otherwise they won’t come in your home.

LN: Jurgen, | respect your stand. Interesting way of looking at
domesticity because obviously, there are many people who
think very differently from you, which is good. This magazine
really wants to explore people’s attitude and conviction on
domesticity. On this note, do you believe in the notion of “an
ideal home™?

JB: | know in Holland, most of the people find that the ideal
home is that where they live in a neighborhood, house to
house, then with a pool, with a garden, a small front lawn. If |
go through these areas, it will kill me for me (lots of laugh). For
me it would be very difficult to say that ‘an ideal home exist’.
When | was studying, | lived in a student home where every-
thing was shared. When you are at home, there is always
someone there, you didn’t have to take care, but you could
do things with. So for me, it’s still like a system that | really
like, you see some of the things happening now, with a com-
munity, by many like minded individuals. And then the whole
back of the house which is all garden. You share and then you
have your own place which is your home when you want to
be private. This is also a fascinating way to go from one home
to another. The ideal home probably would be if there is a col-
lective space where you can meet with friends you like and be
in privacy when you choose to.

LN: Your answer to our first question was rather clear that the
home typology cannot be confused with a hotel, a hospital
and a workplace and yet you are now saying that a collec-
tive space where the typology of a home is blurred is ideal. It
seems contradictory, no?

JB: No, definitely no. There’s like a big difference. Because
like hospital, | have no idea who is next to me and who | am
with. And hotel, it's the same. My home, | know it very well
and it also means that | would really like to be involved in who
my neighbors are because there | want to be with among a
lot of people that have similarity, same background and same
interest. To be at ease there so | don’t have to be annoyed by
too many things. So, | think there’s a difference and that’s it.

LN: I like this idea of a collective space, tell us a little more.
JB: | think living will be changing. | think maybe it’s not for
everybody but I’'m quite sure if you would meet your family,
like in a bar and you’ve never seen them before and | really
doubt that you would really talk with anyone. I'm probably not
the most interesting person, standing there at least not by
knowledge.

LN: You have actually answered our third question in many
ways. So | think except for the last half. This notion of a col-
lective space that you're saying is very intriguing. How has
this changed or informed your work?

JB: When | am with people | like or like minded individual, you
learn things together.

LN: The notion of domesticity is inevitably related to cultural
context. Can you describe the particular context in which

your work is developed and framed?

JB: That’s why | need to be in an Island, so you start with new
thing and then you don’t get involved with the reality, don’t get
involved with others, you're able to just do it, also you don’t
question what it is like, you don’t see it. And at certain point,

it will become really your own and that’s also all the difference
between all the culture. They started differently but end up all
the same.

RH: The last question is really quite simple and it's supposed
to be a lot lighter. Name some of your favorite domestic prod-
ucts that you think you’re interested in, that you personally
have a liking for. It could be a product you design.

JB: I'm really thinking hard. | can only say my computer, one
thing | take everywhere.

RH: What computer do you use?

JB: Apple, of course! | know Apple is more than a computer,
if | really have to think about any other thing. | have to make a
lot of effort to think about it. At the moment that would be my
computer.

RH: Do you make a clear distinction between your work
space and your domestic space? For example, when you go
home, do you do any work?

JB: Yes,yes, | still do some work at home. At least, | have to
say, do | keep it more separated? But on the other hand |
think, everything is related to work. I'm always writing notes,
I’'m always making commitments with myself, making a list.
Yes, for me everything is related to work, my social part is also
related with work. It’s like life community.

LN: Thank you, Jurgen. We have always been captivated by
your work and it’s great to finally talk to you in person.

Blue House for Droog NYC (photo: lan Tong)

33people
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Tiger Vase

AHEYBBERTJAN POT

Blue Mint

NON-RANDOM THOUGHTS OF BERTJAN POT

[341E]

LN: Lyndon Neri (3355%&) BP: Bertjan Pot

L;E\l: “R7 IHRRFERETA? XRE TR R/ £ 5%k

IR?

BP: BHIRE, ‘R BWEREABEMNAKAE, LLFARIE
BHARAE, RERNARE, ILHRNELSRTENERE. ME
MEXLERE, SPABHERBFHAXSISHAREEE

B, XEFRANESRMME ‘R o RINELHAERES]

AL —FHE, ENFREERGESEN. KRKNERA; 5
—7H, BARE—HTEERNEMERNERRE, E—1F
RABARBELYH . RERRYN ‘BRFL” (EREX,
TEH Rt HAHFRE) o DAME, RNBERREES
FEL—EF—RERRBEIINT . THRHE RIS
Eﬁﬂ“ﬁﬁ”—ﬂﬁﬁ,ﬁ$%ﬁmo#ﬂ,E—Eﬁﬁﬁ
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[Dialogue]
LN: Lyndon Neri BP: Bertjan Pot

LN: What does “domesticity” mean to you? As it relates to
your work? As it relates to product design in general? As it
relates to life?

BP: Work and general the stuff around you ,..the stuff that
makes you feel at home, the stuff that you personally like..
that makes your place different from the rest. In a way every
body is surrounded with their own very unique personal col-
lection of things that he or she calls home. | try to make things
that people can appeal to without them having the idea of the
stuff being mass produced for everybody on one side, but
also modest enough to not be considered a museum piece
that cannot be used or a personal expression of an artist that
you would just have to accept to live with. In my opinion there
is a bit to much art-design going that hardly contributes to
design.

My goal was to buy a house this year and i think it will happen
very soon. It would be the first time that | would actually own
a place were | live (instead of renting it) and somehow,..it must
be aging..| am longing for things like a garden and a good
kitchen. Things that make life comfortable.

LN: Do you believe in the notion of the “ideal home”? Why
or why not?

BP: Sure there is an ideal home in fact there are many since
there are so many people..there probably are just as many
ideal homes but it is probably like world peace. we are all
longing for it but will it ever happen to us?

LN: Do you think as the contemporary society change we
come to a different understanding of domesticity from that of
the traditional one? How? Has this change informed your
work in any way?

BP: Society has never been a non-changing thing..It is
always on the move..just when you think it comes to some-
thing,..something happens and changes it all around again.
Today’s avant-garde might be tomorrow’s tradition. A good
tradition will only survive if it makes sense, if there is a reason
for the tradition. Longing for past times can be a good reason,
but personally | am more practical and prefer the traditions
that have practical use. | am not that romantic.You don’t see
me slapping old patterns on new things just to make them
look like something that was made by someone who knows
a little bit of history. In fact, for instance the actual reason why
people have always appreciated decoration on things was
because it showed some extra time was put into the object,
which made the object more valuable (since time is money) if
you would now use an old pattern that was just (for instance)
digitally printed on an object there is not really an increase in
value of the object in most cases. It just makes it something
that will be in fashion at one point and out of fashion some
other time.

LN: The notion of domesticity is inevitably related to cultural
context. Can you describe the particular context in which
your work is developed and framed?

BP: [live in a country where very little manufacturing is go-
ing on and where most people work in services as instead

of manufacturing. This makes me very liberated from a lot

of practical traditions--gives you space to invent new stuff,
techniques and materials..or borrow from other countries. |
think the best tradition left is common sense to see what part
of history to use and what part to leave.

LN: Favorite domestic product(s)
BP: Bed, | like sleeping.

Carbon Chair
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BARBER & OSGERBY TALKTO LYNDON NERI

(A1 =]

BARBER & OSGERBY

ENE+TZFEE, Edward Barberfiday Osgerbyisd B 1 %50
B, AREMNATRITTRE. . REAG. &
T BRMABRFTR. AAE004F/mE ‘KHZAK
(Prize for Applied Arts) ” , 2007FER A “E% TIEIH
(Royal Designers for Industry) ” .

Edward BarberfiJay Osgerby fEE 2 R Z AR F i —EIX
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Loop Table. Loop Table# [ = #i&, tBitGuilio CappelliniiE
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[Foreword]

BARBER & OSGERBY

Over the past ten years Edward Barber and Jay Osgerby have
worked across a wide range of disciplines to create every-
thing from furniture, lighting, household products, restaurants,
shops, drinks bottles and electronic products for compa-

nies based all around the world. Edward and Jay won the
Jerwood Prize for Applied Arts in 2004 and were made Royal
Designers for Industry in 2007.

Edward Barber and Jay Osgerby studied architecture to-
gether at The Royal College of Art in London and established
BarberOsgerby together in 1996. From their studio in Trellick
Tower in London they first designed the Loop Table. The
table was featured widely and brought them to the attention
of Guilio Cappellini. This was to be the beginning of a long
working relationship with the renowned lItalian producer, and
launched their career around the world.

BarberOsgerby has since been developing collections for
leading manufacturers including Flos, Venini, Magis, Authen-
tics, Swarovski and Established & Sons, as well as continuing
their work in private and public commissions. Both Edward
Barber and Jay Osgerby have lectured at numerous interna-
tional events and design schools, including hosting work-
shops at Ecal, Switzerland and the Vitra Design Museum.
Their work is held in museum permanent collections around
the world including V&A Museum, London; Metropolitan
Museum of Art, New York; Design Museum, London; the Art
Institute of Chicago and the Indianapolis Museum of Art.

[Dialogue]
LN: Lyndon Neri B&O: Ed Barber & Jay Osgerby
Personal

LN: What was your impression of Shanghai? If you were to
pick a city to live outside of London, what would it be and
why?

B&0O: Shanghai was an amazingly energetic experience. The
city is so full of life and you can feel that Shanghai is changing
at high speed. If | was to move to another city it would have
to be somewhere on the sea, but | have yet to work out which
one!

LN: Over the last few years you have both been covered in
numerous design magazines. | don’t think it's something you
seek when you start your work, how has this dialogue with
the public affected your process?

B&O: | think there is a temptation when designing to create
something that will look good in a magazine. In fact | think it is
quite easy to make a magazine-seducing ‘spectacular’ object
but much more difficult to create a product that is sensible
and usable. We are much happier to see our products in
someone’s home than on a page.

LN: Whose work out of the design field inspires you? why?
B&0O: We have always been inspired by engineering and the
designs of boats and planes.

Process

LN: Does each of you play a distinctive role in the design
process?

B&O: We both are involved in the design of each project.
One of us may begin the project but we both visit the manu-

facturers and are involved with the development.

LN: Do you have arguments sometimes? And how do you
resolve the problem?

B&O: There is a lot of heated dialogue in the middle of any
project before we reach the end! Yes we argue but that’s a
healthy part of the process. That is the main advantage of
having two of us.

LN: How do you understand when a design is done? How
much of the completed product is what you intended it to be
and have there been instances when you’ve walked out or
abandoned a project? If not, where is that line drawn for you?
B&0O: Knowing when a design is done is one of the hard-

est parts of being a designer. Often when | see one of our
designs in a store | still question whether it would have been
better to have done it a different way. Occasionally you have a
product that is just right and you know there is nothing more
to change, but that is rare!

Final Product

LN: What is your favorite project, why?

B&O: At the moment it is the TAB lamp for Flos. Not just
because | like the design and it works well but because it is
a sensible price. So many of our projects are expensive for a
number of reasons and | think it’s a shame that more people
can’t afford them.

LN: What was the most challenging project for you so far?
why?

B&0O: The most challenging is a furniture project that we

are working on now which we can’t yet discuss. However,
the IRIS table collection for Established & Sons was a huge
technical challenge. It was supposed to be very simple but
because we wanted to use anodizing to colour the tables ev-
erything became very complicated! We had to machine every
table segment from aluminium using a formula 1 manufacturer
because of the precision required. Then each segment (over
200 different colours) were hand anodized.

LN: What'’s next for Barberosgerby? What other projects
would you like to do?

B&0O: We have many diverse projects we are working on
that include furniture, electronics, clothing and some edition
pieces. We would love to have the chance to design a bridge
as we think that it is the perfect combination of design, sculp-
ture and engineering.

De La Waar Pavilion Chair (photo: David Brook)

Iris 1200 (photo: Mark O’Flaherty)

Lanterne Marine 22
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20094 100%1& 3t b E——2009510815-17H

RiF NS5 T LEREZNRITES—100%i%1t L
o 1EN100%IRIT LBRMZ L REAZ—, RITHMEY
B AFBH R SR EMAMM L L HEHM FRKEEBSHRT

TR T100%RITHVIPIRE. HTSSMBENRE
MNEFA. PIMERE ‘RNFRE" X—F8, BEING

FRBERM . ATEME M.

e EHDavid Larisse B ER, M EREEHHRE . HU
i, 100%igIt LB R I BIESHRMREM R %, 100%I% 1T
B R 845 R 1T 458 55 = BarberOsgerbyif i+ T 1 % 61| /3
AEd BarberfnJay Osgerby, Bertjan Pot. “FHF X" FFIR
WAREESZNEBEBFILNER. JABSBEERARME,
B4R, Hans Lensvelt .

100% DESIGN SHANGHAI 2009 - 15-17 OCT

Design Republic partipated in Shanghai’s most important
design event -- 100% Design Shanghai. As part of the core
group that started 100% Design Shanghai, design republic
founders Lyndon Neri and Rossana Hu also opened up the
2nd floor of their new dr showroom at 88 Yu Qing Road to
host 100% design’s VIP dinner-- bringing in fallen leaves,
lanterns and candles into their showroom to create an indoor/
outdoor dining experience for the event they themed “The
Domestic Landscape”.

The VIP dinner prepared by chef David Laris was attended
by: Lyndon Neri & Rossana Hu, 100% design shanghai
creative directors Aric Chen and Tobias Wong, 100% design
shanghai consultant Andrew Yang, special guests Ed Barber
and Jay Osgerby of BarberOsgerby and Bertjan Pot, Rado
Young Design Winners QianQian Shen and Yuchen Shen also
Yenn Wong of Jia boutique hotels, Alan Chan, Hans Lensvelt
among many others.

Di%}}. }1_ .
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DESIGN REPUBLIC AT THE FRENCH CONCESSION OPENS!

Design Republic’s french concession showroom at 88 yuging
road officially opened in the middle of the hectic 100% design
shanghai event. The quiet french concession street was treat-
ed to a little bit of design republic’s celebratory noise bringing
in curious pajama-wearing strollers, dog walking neighbors
and a couple police cars seeking to control our noise. Visit us
from Monday to Friday 9 to 5:30.
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SBE “100%RT7 LRNBNEENSUELERESR
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DESIGN REPUBLIC EMECO®B BREGEN RS
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DR: X &R 2 55 —HEmecoE 157

WJQ: B, XEFHME—FBEMecofE

DR: R % FEMECO [ #3 Y 2% 5 2N {ar 2
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A HEE = A R E A I T IR A IR, ML TR
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Shke FRELHMENTAR, RFNEFMEINE—
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DESIGN REPUBLIC GIVES AWAY EMECO CHAIR

We thought it would be fun to give away something to those
visiting our exhibition booth at 100% design. We gave each
visitor a key that could possibly open a locked box containing
an Emeco chair.

Winner: Wang Jin Quan

Age: 26

Position: Interior Designer

DR: Is this your first Emeco chair?

WJQ: Yes, this is my first Emeco chair

DR: What do you think of your Emeco Navy Chair?

WJQ: It’s a very comfortable chair, well-made and design
oriented

DR: Have you been to Design Republic before?

WJQ: | haven’t been to Design republic before, but | heard a
lot about it, both the store location and its interior décor are
showing the concept of DR, and each product from DR is
attractive and enlightening.
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" 2009 Hong Eong & Shenzhen Bi-City Biennale of Urbanism™ Architecture ”

HREEER RUABERTNABEANA
WEXEHHE IMERRRNEFR

&, 00969790 - 12009%7. RIEM\REEHEFR | (T8 [SFR) ) Eﬂﬂ%ﬁ?$¢12H4EI§HH$2H27EIK§E$??, EAHH=1ER
E’ﬂ%ﬁﬁﬂ%ﬁﬁﬁﬁﬂ%&iﬂcE*ﬁ‘ﬂﬁlﬂ%ﬁ’f&ﬁ’]@Bﬂiﬂ@ EERGMANEATELK, ASFEEREEERBENRERTH, IHRAR
REABABTRNER. BB THRER, RHEHAHNNTE, IRAR ﬁ%iﬁ:?ﬂﬁ’]?%?—fﬁbo

HASMEETF RN S FRETRESRE, MEAEREEER [HmHEK: BYOB (Bring Your OwnBienndle) | fEAEERENIER N
3%, SANESTENAL2H, GEA8NE, EXRSATRNARSDN, SR KARLANEFR. EBRASBENRERED, ~ARHEH
S2HFHEEANBREXAEY, REZFATNNEBEADENARER, &EER, EFTEAMNEELH.

2009%#%. RAET\REEHEFR ) BEERENSE. TARIMESREERAMGERTIN. FRERATEFRENXLED.

BABNSEREBEEE, FR=AMN 200954, RYEH\BEEHEFR) ZURARPRARKRIENES, £2009F12748
0102727 RHH, HTHE, AEECLERE RIDE.

World Class Biennale Reaffirns Hong Kong's Status as a Regional Creative Hub
Calling out to our City: Bring Your Own Biennale

Hong Kong, 9 September, 2009 — Hong Kong & Shenzhen Bi-City Biennale1 of Urbanism and Architecture 2009 (referred to as “the Biennale” thereafter) will mark the
first cultural event of international magnitude to take place in the West Kowloon Cultural District from 4 December 2009 to 27 February 2010. The site of West Kowloon
will be filled with 46000 square metres of exhibitions and events, showcasing an open platform composed of inventive works and thought-provoking installations, work-
shops and performances that aim to engage the public in rethinking the society they are an integral part of.

Hong Kong's role in this novel Bi-City Biennale will be guided by the theme of “City Mobilization: BYOB” (Bring Your Own Biennale), a catchphrase and framework de-
signed to inspire individual participation and networked collaboration among the citizens of Hong Kong. Through the Biennale’s many scheduled exhibitions and events,
the public will be presented with the opportunity to have an active hand in evaluating Hong Kong’s cultural production and to speculate on what society’s impact on the
metropolis could be.

The Hong Kong-Shenzhen Bi-City Biennale 2009, is organized by The Hong Kong Institute of Architects, Hong Kong Institute of Planners, and Hong Kong Designers
Association.  Bi-City Biennale is destined to become one of the city’s most monumental cultural events from 4 December 2009 to 27 February 2010, fueling creative
conversations that focus on how Hong Kong's society can make an imprint on their city’s future.
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JIA HOTEL

HE LESHLZXERARSTS

No.931 Nanjing west road,Jing’an district, Shanghai, China
AEBIANTIEERIUERNN EERE TR AERNEIREA
HEFJIA. REET T2 issmoRAF & T .

We often recommend Jia knowing the brand well from our
stays in Jia Hong Kong. ltalian restaurant, Issimo at Jia’s 2nd

floor cannot be missed.
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No.1 Chang De road, Jing’an district, Shanghai, China
STHA “HMR , BEWLFEERRIEE A EF
AMRERB T — TR MR

Marketed as an “urban resort”, Puli serves up a richly deco-
rated sanctuary with well-considered technological conve-

niences for the modern day urban traveler.




THE WATER HOUSE

PEDSEBXEMNEERERTS

No.1 Mao jia yuan road, Huang pu district, Shanghai, China
HAMRERF=HZ majestic group 2 BIRTTHX R LT FasMNERIHE
mIBEE. BTN E EANBLNECE, BERARNG
o FTAREMASBFERIRIT TXREE, 20103]F 5K
We were honored to be asked by the majestic group to
design their boutique hotel at the south of the bund. The site,
a former dock warehouse with so much history. We designed

it as a place not for the tourist, but the traveler. Coming early

2010 ...
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THE BLACK BOX-NHDRO (NERI&HU DESIGN AND RE-
SEARCH OFFICE) AND DESIGN REPUBLIC OFFICES
88 YUQING ROAD, SHANGHAI, CHINA

The concept of the “Black Box” is the guiding concept behind
the architecture--modeled after the “black box” flight data
recorder, it is used symbolically to represent the “storage”

of conversation, ideas, thinking and research in the cre-

ative studio office. The black box also serves the function

of protecting that recording in the event of a crash, fire or
tragedy, analogous to the role of a design office servicing as
a container of its intellectual production and protection from
outside damage. The black box offers poignant, relevant and
passionate design ideas with meaning and purpose to clients
who may have had to face design tragedies in their lives.

The ground floor in the form of a retail store displays some of
these designed objects produced in the offices above, render-
ing it a window into the contents of the black box.

The Black Box is a five-story office building located in the
former French Concession, which also includes a street-level
storefront space. On the ground level, two wooden facades
make up the base of the building, one comprising the new
Design Republic store and the other leading up to the Design
Republic and NHDRO offices. The gallery and store on the
ground level then becomes an extension of the street. Above
this glass and wooden exterior, a four-story dark fagcade is
extruded and “cut” to reveal windows into the building.

Within the Design Republic space, the wooden box is pierced
to reveal white boxes that frame the main display area. Private
offices are contained within glass walls, just like within the
original Design Republic office on the Bund. The upper two
stories will comprise the NHDRO space, which is connected
vertically with openings and horizontally with a bridge. The
conference room consists of two stacked boxes, a wooden
box atop a white box. The room is visible from the upper level
through an opening alongside the bridge.




nhdro (neri&hu design and research office) mRigit#s=

I. D. Annual Design Review 2008 Zisha Tea Project . Design Distinction 2009t g+ EN, EEAAD & BREEES|, S8 A2E China
Best Design Hotels, The Bund Magazine. The Opposite House (NHDRO Projects: Surefio, Bei and Punk Bar) . Best of The Year/Urban B §{&i% it
R, SNEER EEAR/BENT, REER&EE ( NHDROM BSurenot S KKE T, Bel I RBKE T FPunk &M@Y Design for Asia
(DFA) Award 2009 Manifesto Publication of Communication Design Category . Bronze Award 200955 I SRB &M Hig A% (DFA) ., PEF
;LG BEEAE. ST RIS Eating Out Awards; Time Out Magazine Bei Best Interior Design . Merit Award "Eating Out AEFH{E
ETAEE, pE{LFERTIme Out EBsl IMRWKERF, “BEEWNIEITHLER" Eatihg Out Awards;, Time Out Magazine Sureno Best New
Restaurant . Winner Eating Out JbBEETARE, hEILETIme Out Z55Surenc HIASERIFER, “BEHEF" Gold Key Awards 2009
Interior Design & Hotsls Magazine Beijing Whampoa Club, Fine Dining . 1 of the 3 finalists 20094 KR, ZRAKEANEERAS RS
HEeBEEF, SREMETEA=APAEIEZ— Gold Key Awards 2009, Interior Design & Hotels Magazine Punk Bar, Lounge/Bar, 1 of the 3
finalists 2009&$AREAREE, EEHANZEAMBEFGE ILRHEPunKER, BREF2E=1ABTHE2Z— Perspective Awards 2008 88 Yuging
Road Best Architecture Project . Winner 2009 Bt A%, mESHENALT SEME8E, “BEERMBIHE" Perspective Awards 2008
Design Republic Flagship Store Best Interior Retail . Winner 2009 #EfiZiE kK22, hESSEENLE SHnsinE, ‘SESesEEitE”
Perspective Awards 2008 Perspeclive Magazine Bei Asian Restaurant Best Hospitality and Entertainment . Winner 2008 ##M &6k, HEEFHE
PAE AERBSTHET Bel", “BERSKIERESHIBITE" Perspective Awards 2009 Perspective Magazine Design Republic Office Best
Interior Commercial/Office . Certificate of Excellence 2008 EHiE AR, FEELEFNLAS RIUTEMHLE, BEFUALASE REHEHHR"
Perspective Awards 2009 Perspective Magazine Lacquer Object - Donut Bast Product Deslgn . Certificate of Excellence 2008 iE#fl &G A2, fE
EAREI AT BREHME, sEEAHET SHRTTE" Red Dot Award: Communication Desl_gn 2008 Surerio Corporate Design . Winner 20094
BEBELARERITAR, EELARLRITHSEMESureholihBRKET, “RERWIZITR" Red Dot Award: Product Design 2009 Zisha Tea Project
Product Design . Winner 2009FEEEEARIETAR, SBELASTEYERMER, “BEFSKIEITIE" 2008 Asia Pacific Interior Design
Biennial Awards Beijing Whampoa Club Best Restaurants Interiors . Gold Award 20081 AZ W28 iHIE AL R, HE B2008 A ERIEHIEEX
LPERAZSIIEEHSELET, ‘BEEMEHEESIE" 2008 Asia Pacific Interior Design Biennial Awards Surefo, Besl Interiors category, Bronze
Award 2008TEAZPIGHIRFEALE, thE LB2008TAZHIGTHIFEARBEAZTSSurenoi I RIKEFT, “BIEZEIFIHEL" 2008 Asia
Pacific Interior Design Biennial Awards Y+ Yoga and Wellness Center Jury Special Selection Award for Commerce 20081k A Z WG THNE A2, h
E 2008 W A Z AT WFEARBHES Y@ML, “BUEFHEBEHEL" 2008 Asia Padific Interior Design Biennial Awards neri&hu
Extrude Stool Best Furniture , Siiver Award 2008IF A Z R i S AkRE, fE LHE2008TF AE NIZIHEARFEHT S MEFI1E - Extrude Stool
Collection, “SE&iH§EdE" Asia Padific Interior Design Awards 2008 Y+ Yoga and Weliness Centre, Club & Entertainment Space category, Silver
Award 20088 +ABIEAZEAEITAL, DEFEZNZIHISY+EiiRC, “SHARFSERE" Asia Pacific Interior Design Awards 2008
Beijing Whampoa Club, Restaurants & Bar . Honorable Mention 20088+ A EEAZAIFITAR FEFEEN RISt THESEEET,
‘Mg EEE2” Interior Design Magazine Best of Year Awards 2008 Y+ Yoga and Wellness Center, 'Project Design' under Beauty & Spa . Winner
00BFEFRFITREE, EEFAATRAEY RS, "SBEMEETIE" Design for Asia (DFA) Award 2008 neri&hu, Identity & Branding of
Communication Design . Silver Award 20084F Z Wil B B &M /1i%iT A3 (DFA) , REEFHLTRCNBGHIE, “ERERMEEREER" Design
for Asia (DFA). Award 2008 Beijing Wharmpeoa Club, Hospitality and Leisure of Environment Design , Silver Awards 2008 F I 5 B R i8R
(DFA) , MEFHE LIRS RSERET. “YESRIERERE" Design for Asia (DFA) Award 2008 Pedder Red Flagship Store,
Commercial of Environment Design . Merit Recognitions 20085 & T i B 20 gt A2E (DFA)  diEZE AR iHd 0 Pedder Bediiiill s, ‘=
E£52/8{354" Design for Asia (DFA) Award 2008 China House at The Oriental Hotel, Commercial of Environment Design . Merit Recognitions 2008
FETMNSEEENNEITAE (DFA) . AEFATHLRESSRAERERZE, “EHEERRENFE" Eating Out Awards 2008, Time Out
Magazine Whampoa Club, Best Interior Design . Winner Eating Out 2008 JEES{EE T A S, PEILFRETIme Out ZEitEZEHSEERT, ©
FEREIRITHETE" Good Design 2008 Awards Zisha Tea Project, Product Design . Winner 2008 ARE, EES S22 SIEIHEY
HEWERRFRY, “BESHKIRITE" Good Design 2008 Awards Design Republic Corporate |dentity Program, Graphic/Identity/Packaging . Winner
2008 R ARSE, ZEZNFRASEIHEYER A EERIE, "BECUFRFITR" Space Awards 2008 Beijing Whampoa Club
Best Restaurant Design-Restaurant Design . Winner 200874 5MREkM, PEHLEEARTIERRESEEET. "2008FESERT ST
42" Space Awards 2008 Mr. Lyndon Neri & Ms. Rossana Hu, Best Designers of the Year 2008 &4y 528, hEILFEESAETSELE
5itmfiicd, “200BEEHERITF"  The 6th Modern Decoration International Media Prize: Mr. Lyndon Neri, 2008 Annual Outstanding Designer
EREIAREGERERE, PERYBRGAERERELL, "2008FEERYIEHF" Chengdu Competition 2007, Part of 3 Finalists, invited to
participate in the Chengdu Opera House and Art Gallery Competition alongside Zaha Hadid Architects and MVRDV 2007 & ak RIS EAREBELT
HEHIPREEZ—, MEEEEFTEFR EHLOERA SN R ES Zaha Hadid Architects FIMVRDVA B A E &2 & China Constructs
Exhibition, by Cooper-Hewitt National Design Museum NHDRO, 1 of 8 firns participated in an exhibition titled *China Constructs”, The show will
begin In'Cctober of 2008. NHDRO was also asked to be the exhibition designer. (R EZEIERE K, =EHACooper-Hewitt FE 2 8 1B Rig &
RE, WTEZERARZ—HHEETG AR SN TR Design for Asia (DFA) Award 2007 Design Republic Flagship Store, Best Design
from Greater China . Winner 20074FE THBREEM 1A% (DFA) , hEESERTROSHEREME, “AhEASEIHE" Ele Deco
International Design Awards China 2007 neri&hu product series, Best Design Team of the Year . Winner 20075 BRI E RS R%E, hE ELEREIE
ZEMBEHE, “THERXEESEISITEHR" Parspective Award 2007, Y+ Yoga and Wellness Centre, Best Hospitality Interior . Winner 20073511
Fb A, MESHENLSEYHRNRS, “BETUSEZARIFE" Perspective Award 2007, Zisha Tea Project, Best Product Design . Winner
2007 B AL, FEFESRISASEMFERY], "BEMSTISEE" Frame Magazine The Greal Indoors Award 2007 NHDRO, Interior
Design Firm of the Year, 1 of 4 Finalists among 275 entries 20074 The Great Indoors A28, i D4 EifisFrameZ S MBIRHHEIRE, ANE8
®BUE “007FEEZMETAF" 2—, Z2HEATZX275%" Frame Magazine The Great Indoors Award 2007 Y+ Yoga and Weliness Centre,
Relax & Consume (Leisure) . 1 of & Finalists 20074 & The Great Indoors A3, # % DEsEifsFameZSY+iinhsy, ABEEE ‘HKRER" B8
e AMEEZ—" Top 40 Under 40 Prominent Designer 2007 Perspective Magazine Ms. Rossana Hu, 1 of 40 prominent designers shaping
Hong Kong ‘and Greater China in 2007 2007 fFE40(y40% U S S8 1HIMFE, FESHBEVASHOMI L, “2007FEERPEMRI0NI05
PUF 8T Z—" Elle Daco International Design Awards China 2006 Zisha Tea Project, Best Tableware Design of the Year . Winner 200632 B
BEBMETAE, PE SERERIASENEARS, “BESRIRTE" 1D Forty 2006 Mr. Lyndon Neri, one of 40 designers globally who
deserve more attention 20065FE-2IRFESENIHIORTHTH, EEAZAIDAFHERSLLE, "2008FEERFERSENAHORTHTZ—"
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Andreas Gursky: 80-08{E &

GurskyfE H QB Z MR ERERIE T 150RIBEL KM
XS IBMEMERSEVENE PR URMS
Bernd#nHila BechertE i B/RERERZRHNEETS H. &P
HNEREE “GIAEST (Desk Attendants) R%” Kk —L
MARHAREHERE, MRFINERTEETNLBHBETHA
BN, S—REZELBEEKCursky BRI PRESZHE
AR — BT, MX—HRELHI28ENIRVEER
BEERATHAENEREB.

Andreas Gursky 80-08

Gursky has chosen more than 150 works from his fund

of photographs, reaching back to his student days at the
Folkwang Hochschule Essen and his studies with Bernd and
Hilla Becher at the Kunstakademie Dusseldorf. The earliest
exposures here include the Desk Attendants series and other
unpublished photographs, and the most recent images were
conceived especially for the book. Every single exposure

in Gursky’s encyclopedic morphology is a vital piece in the
puzzle, which, over the course of his 28-year career, has
amounted to an encyclopedia of the unencompassable.

' GLENN MURCUTT

v =Aok  Thinking Dmawing / Working Drawing

Glenn Murcutt: Thinking Drawing/Working Drawing

Murcutt/L S 2B TiE, ROFIIEERFBEFTER. 8
I BREERREE. (EATZE «Glenn MurcuttfyE R AFEY
HghtRiE, APIERTHEMNISNIE, REBORZUERD
RNZITERENEL: MEREIAE, METEISHE. B
MEFRNWAE, —BTRMEI T XAERRRAR TERITH
TEERE.

Glenn Murcutt: Thinking Drawing/Working Drawing

Murcutt works almost always alone, rarely makes models,

and draws his works by hand. He thinks by drawing. Accom-
panying the monograph Glenn Murcutt: The Architecture of
Glenn Murcutt’, this book documents the same 13 projects,
this time through the various stages of the architects

design process from initial sketches to detailed plans, details
and construction drawings.

Clearly presented, this volume provides a unique insight into
the working process of this celebrated Australian architect.

L

Manolo Valdés

Manolo Valdes

1t H Galerie Maegh R iR, 12 B&RT[EIIRFF id 3 7 Manolo

ValdesiT EAN15FE R ER. Valdegy{Emamik 7HRITEZ

EZARESEREM ERWEIRIZ. MEXERARIIR LR
MTANARERESHERE, L—PMAABMPBESZ T —ER
Xo

Manolo Valdes

This volume of Manolo Valdes’ work printed by Galerie Mae-
ght is a chronicle of Valdes’ work from the last 15 years since
his move to New York. Valdes’ work reinforces the familiar

-- building his works from references in art and history. He
layers upon references his own sensitivity creating a new layer
to a familiar “story”.
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SHOU TAO

INGREDIENTS:

FLOUR SUGAR OSMANTHUS-SCENTED HONEY
LARD BAKING SODA FOOD COLORING
DIRECTIONS:

1 MAKE A DOUGH WITH YEAST

2 ADD SOME BAKING SODA TO THE DOUGH

3 MAKE STUFFING

4 MOULD IT AND THEN STEAM IT

aBE
BE, AEEAER
5%
1E8%, R 2LkE

3.RED EGG

INGREDIENTS:

EGG RED FOOD COLORING
DIRECTIONS:

1 BOIL THE EGGS AND WAI
COOLED DOWN

2 COLOR THE EGGS
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CHANG SHOU MIAN

INGREDIENTS: FLOUR, WATER, BROTH, SOME
SEASONING AND ANY OTHER INGREDIENT IF YOU
LIKE

DIRECTIONS:

1 KNEAD THE FLOUR WITH WATER INTO A DOUGH

2 ROLL OUT THE DOUGH UNTIL VERY THIN AND CUT
THE DOUGH INTO NOODLES

3 STIR THE CUT NOODLES INTO RAPIDLY BOILING
CHICKEN OR BEEF BROTH

4 ADDING SEASONING AND OTHER INGREDIENTS
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