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Well, this year things are a little different. This year we see a
general trend towards restraint and humility. Most brands that
had usually thrown lavish parties in the past resorted to drasti-
cally smaller events or completely cancelling them altogether.
Brands who often introduced iconic products to provoke the
general public have focused on more accessible, practical
and ready to sell furniture pieces. Prototypes have often been
shown in Milan with no immediate pieces ready for sale until

6 to 8 months later. However, with the economic downturn,

, : ‘ most brands have focused on having pieces ready for sale
\ and delivery within weeks after the show, providing a model
) " that can generate revenue leveraging on the hyped emotion
and excitement of the buyers that are attending the fair. The
| days of excess are over and a conscious effort prevails in

making sure that furniture products are made and presented
for the public and not just a limited group of designers with
M I LAN 2009 high faulting ideologies.

German industrial designer Konstantin Grcic who gave us
Chair_One from Magis was presented by multiple brands
ranging from a new 360 chair for Magis which questions the
very idea of an office chair, the Monza chair for Plank and

a great collection of “Table B” tables for B.D. The Bourellec
brothers from France continue to surprise us with both the
Kvadrat Clouds and the Established & Sons Quilt Sofa. Other
notable pieces are Barber Osgerby’s Lanterne Marine, Studio
Job’s The Gospel series (lead glass and rosewood collection),
and Inga Sempé's Vapeur lighting collection. Moooi also sur-
prised us with a very down-to—earth, all-about —the—product
exhibition, where they showcased fantastic concepts from the
tree Lamp from Moooi Studio Team to Brave New World by
young designer Freshwest.

AFUIHY rossana hu

MRAXGEMNFEZH, HREFHMETURE—PIERMK
I RRS BE—#, BEOFRREZRARLE, AMNEIHN
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MESITIRYBIBUHIRY « MEERENE. SFNKZ, ETH
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SE. AR AR E R BE Q.
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ER NS, SRFAER—FE—FXE, RITFHNHHH
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11 “REEEL” MRIRES.

JIMagis kg1t Chair_Onefy & H = fi& 1t fKonstantin
CGreicth A EERIIEITT =M. 5F, fiAMagisigit 7T 28
HSRMAE “360F” R, APlanki&it T MonzaE#F
M EB.DZ#py “Table B” &%, kB %&EARIBourelleci,
SHIRITRI AT LARE O BT AREED . B fIKvardat CloudsPA &,
JEstablished & SonsiZitay “Quiltyh%” ALK T
BEERIMNRE. HENHEIRITEEBarber Osgerbyhy
Veniniig i HIFE & Lanterne Marineftiffl, Studio JobfThe
Gospel&%l, LlRInga SempéfiVapeurRFI¥TR. i£H, £
Moooiff] “all-about-the—product” FBMEIFTIFRB IS SRR
+, Zit2MoocoiFIFAE SR “Tree” ITRFIEZFHEIRITIF
Fresh Westi&it#9Brave New Worldsz iTE3 S HRATRERD o

If the world economy had enjoyed an over-the-top and
seemingly—-never—ending party over the past few years before
the financial crisis blow, then one can definitely see the signs
of a new era in the Salone de Mobile of Milan. From products
to brands, from people to food, from parties to cancelled
parties, from stores to streets. This year one sees the signs of
the times and takes notice of what'’s different from past years.
This year, one leaves the most preeminent design furniture fair
in the world pondering about not just design and business,
but about life and reality, life and world, life and self.

Every year the home furnishing / industrial design world
gathers in Milan for one grand week celebration. Each year
the brands grow bolder and bolder, the shows swell both in
size and glamour, and the designer’s celebrity status rises
above all else. We all go to Milan to see new products, yes,
but somehow we also have great expectations to be wowed
and shocked to the point that a simple exhibit about just the
products themselves no longer satisfies us. It's almost as if
“only” going home with a list of our next season’s new mer-
chandising would no longer be enough. It’s almost as if “only”
resolving our sales issues with brand partners is no longer
getting the job done. We need a “fix”, a design “fix”, that only
the bigger, the grander, the uglier, the shinier, the newer, or

1 founders' notes
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Mk Royal Tichelaar Makkum
& AENESTERRS

XEHIH1 2B BAIREE R R R KM HIERARNIHS,
= T B EHIRE]. Studio Job.5Royal Tichelaar Makkumf
&1E, FREMITNEETEWAERA, HRFESEEHET
ZHRIER.

brand: Royal Tichelaar Makkum
product: The Gospel according to Job

The production of this 12 piece dinner service marks technical
development in the traditional Delftware technique where only
a small amount of colours can be used. The collaboration
between Studio Job and Royal Tichelaar Makkum led to the
development of numerous new colours allowing a bright re-
interpretation of traditional technique of faience.

2. B&B ltalia
=& Grande Pa-
piliokk F 45

F#£Grande Papilio {E
m, REEAB
RBRT xS FELf
FIHT RS . TR
BABKFREERFR
RIS AIB&B ltaliaF
}&“Papilio” R FE 4 R
FRMERET. MY
A& 2 KRR
RIEREEN, AR
R —FFIEAIINE
Z%E.

MR ER F oM REE
HAYNSERERRE.
A S B Rt
RIHEFERLPLE.

brand: B&B ltalia
product: Grande Papilio

With the “Grande Papilio” Naoto Fukasawa once more dem-
onstrates his feeling for proportions and details. The monalith-
ic armchair, which is the big brother of “Papilio” the uphol-
stered chair B&B ltalia presented last year, show a harmonic
balance of form, which starts from the curve of the back and
arrives until the long conical shape of the frame.

This piece is also covered by fabric and leather, and also has
a removable cover thanks to a metallic zip that characterizes
its back.

S Venini

= kAT

BRNBEEEL— M ARYEE FHELE, FENEEBS (
BELEL) HBATEMNER.

I FRIETT R B IR T B A R X Sk EMurano & _E #9Venini T
RN, ELERHHHDAR _ EEENITEMmR.

XA TMH MR ERIFIBEN, S83REMZT, SFkoF
B,

brand: Venini
product: Lanterne Marine

Aluminum frames are attached to the vases by a ring where
the upper glass component (intended to hold flower stems in
place) is inserted into the lower one.

These frames were inspired by vernacular lanterns seen
hanging from boats in the Venetian Lagoon when the design-
ers, BarberOsgerby travelled from the mainland to Venini’s
workshops on the island of Murano.

The six limited edition hand-blown glass vases comprise of
three vase designs, each available in two colors.

kR Magis
=i 360° Ef5

ZRIFIFRPESERT. KB SFNERR.
HREERIF NS MR ERETE, EUAEREAXRTR
BERA IR .

brand: Magis
product: 360 degree chair

Magis presented the 360° family, a collection of office furniture
by Konstantin Grcic consisting of a chair, table and container.
It’s called 360 because it can turn 360 degrees and the chair
can be sat on in all directions.

Frames are constructed in steel with epoxy resin coating.
Chair seats are made of integral self-bearing polyurethane.

&g B.D
= BEE

Egiﬁkﬁﬁﬁﬁﬁw*oﬁzﬁﬂﬁﬁﬁ:W\%ﬂA
ER
INRMBARE T EPERN IREERARRE. ML, =
mEEREEEEFFIRERD.

1&11IH Konstantin Greics iR 7 £ #gB.DER4F, fFign: hy-
postilafi@ii st (1979FEFFHFIE) , RAPBERFERZIASE
/MM EER B ERE360EXNEE. § MR
M=FHFE MBI TIE. BRESZERNIMER.

brand: B.D
product: Table B

“Table B”spans a maximum length of 3.5 meters and comes
with three optional substructures in wood, steel or artificial
stone.

Its apparent simplicity hides a complex technical development
in which senior engineers have been involved. In counterpoint,
the production also includes several manual processes.
Designer Konstantin Grcic refers to classic B.D pieces, such
as the hypostila shelf unit (in production since 1979), in devel-
oping a tabletop of extruded aluminum with a minimal profile
and for lengths of up to 360 cm. It is offered in various finishes
and with three models of legs. Suitable for indoor and outdoor
areas.

kg Moooi
= WA

WRAT R EERARRAESIR, REEXITH S AR,
ZATASHRNIMEMATAM, FRERAREHBERK
(REHBE) FREIAR.
ﬂ@%?ﬂﬁ%%ﬁ.ﬁ%%ﬁ%ﬁﬁﬁ%éﬁﬁ%*%mﬁ

brand: Moooi
product: Tree Lamp

The “Tree” lamp by moooi works is built entirely from wood
with an additional internal shade surprise.

A range of table and floor lights are available in natural or
stained oak (ochre or black) and in zebrano wood.

Lamp base is of turned solid wood, shade in veneered
molded plywood with solid frame and profiles.

. Moooi
=& “Brave New World” #T

Brave New World}T B it 5REF BB R ANE AU —& 5
SE TIRARMRTHEFROMR. X FURERNTH SRR
B, REEMRTERE. ERFERNAFE—DNRITR
?E?ﬁg%&ﬁﬁﬁﬁﬁm%,Ew%%ﬁﬂﬁﬁﬁﬂmﬁ
AEITE—HE.

brand: Moooi
product: “Brave New World” Lamp

The Brave New World Lamp by Fresh West started as a
concept piece of random thought - initiated construction.
Following the example of old Far Eastern bamboo scaffolding
the Brave New World Lamp was developed without a design
or plan in place. However, each piece of wood is carefully
notched and pegged together to form an integral part of the
overall mechanical structure. The 1.8 metre high lamp is made
of timber strips and has two cast-iron counter weights.

3 what's new
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The development of nanimarquina has been based on a very
clear idea: the passion for designing rugs. A simple principle,
a transparent assertion of intentions that becomes reality

by combining values such as observation, innovative effort,
enthusiasm and the ability to carry craft traditions through to
the 21st century.

Since it began in 1987, nanimarquina has been designing
rugs and textile products paying special attention to the re-
search of raw materials and manufacturing processes. These
factors enrich the aesthetics of the products, the main reason
behind the brand’s renowned and commercial success.

The history of the company started with the first few rugs,
which featured popular colours and geometric designs of the
1980s. Designed by Nani Marquina herself, they were very
well received and confirmed the success of the idea of mak-
ing designer rugs. The company was then immediately asked
to design new products for various prestigious designers
such as Mariscal, Peret and Eduard Samsoé. Furthermore, the
collection concept was born: a series of rugs varying in size
and color. The success of all these ideas boosted the brand’s
presence in the international market.

Years later, the company achieved one of its greatest mile-
stones: it started to manufacture rugs in north India. Since
then, craftsmanship has become the differentiating factor of
nanimarquina, the value that enabled it to explore new manu-
facturing methods and

new ways of identifying ;

with consumers. Working £
with craft techniques from
all over the world imbues
the rugs with a unique
character, where sensitiv-
ity mixes with fusion and
where the human touch,
warm and close gains a
contemporary strength.

flying carpet

The brand continues to collaborate with well-known design-
ers. Names such as Ana Mir, Emili Padrés, Mariana Eidler,
Oriol Guimera, Marti Guixé, Tord Boontje, Ricard Ferrer, Martin
Azta and Gerard Moliné have contributed their creativity to
the different nanimarquina collections, which are sold in more
than 45 countries.

The decade of 2000 was when nanimarquina’s products, the
company and her business initiative were consolidated and
recognized. The Ret Dot Design Award for the Topissimo rug
and the special mention at the Delta Awards for the Cuks and
Flying Carpet models are among the most outstanding prizes
the company won in 2003. The company’s high point came in
2005, when it won the National Design Award and the Premi
Cambra a la Gestié Empresarial (Chamber Award of Design
Management). In 2007, the company received a nomination
for the Principe Felipe Award for Company Excellence and in
2008 won the Culture National Award of the Generalitat de
Catalunya government to the Design. In addition, the Little
Field of Flowers rug received a Red Dot Award and the Elle
Deco International Design Award. Nani Marquina has also
recently won the International Women’s Entrepreneurial Chal-
lenge Award from the Manhattan Chamber of Commerce,

a personal achievement that led to the 2007 FIDEM Award
Entrepreneurial Woman of the Year.

Now Nani Marquina leads the rug manufacturing sector. With
the second generation already incorporated into its manage-
ment, the company continues making, living and offering high
quality design. It still adheres to its basic concept: the passion
for designing rugs.
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“Milan is so BORING!” said a friend who was back from |
Saloni 2009. She is one of those lucky and favored women
at the peak of her career, who loves nothing but superlative
shape and unique design. So the quiet, pale | Saloni 2009 to
her, became a total failure.

Compared with the liveliness and excitement of the old days,
it does look (a little bit) like a failure. But have a look at reality
around us: the economic explosion and the great Olympic
party left people with a made up image of China, and the
global financial storm squashed those bloated and ballooned
wallets. The latter causes not only the decline of luxury con-
sumption, but showed the cumulative fatigue of a hangover
of over consumption. Therefore, blindly showing off and
over-the-top luxury became inappropriate, irresponsible, and
indulgent. Ostentatious design (we used to call this “genius”)
became sinful. The trend and value changed: the subdued

is the winner. And this year’s | Saloni is a performance of the
subdued.

Sounds like our formerly worshipped originality is now run-
ning on the way of boringness. Slightly better than the worst
scenario, most designers’ revision of over-optimism is not
really a showcase of their pessimism of the future as it really is
more a reflection of the past. When visiting Design Republic
Shanghai last year, Konstantin Grcic answered my ques-

tion on the economic depression in this way: “For design, it
means we can slow down, think deeper, and make design

tom tom and tam tam . by konstantin grcic

7 viewppoint
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more reflective.” The 360
Degree Chair and Table

B by Konstantin Grcic
presented in Milan are the
results of reflection: back
to origin. Thus remains, a
chair is a chair, a secure,
and pleasant object to sit,
representing the needs and
manufacturing level of the
times, not the buyer’s value
or social position.

these works were pre-
sented by Grcic. His spirit
and style must flow through
the product with depth,
because at the root, it is
the originality and reflection
that people need the most. Besides, it's not so anti—creative
or uninteresting as we think: if people think that some prod-
ucts are a bit boring, it is very likely that the design itself is just
not good enough, or that they are not at the same level of
understanding as the designer, or just simply that they do not
agree with the designer’s philosophy. For this reason, Naoto
Fukasawa is also reaching cult status, as he can always
spawn reflection from both product designers and product
consumers. He is the design prophet of our times.

It is not surprising that x

iri chair . by paolo cappello

Of course, this trend of “back to origin” worries me too.

For example, if back to the origin means the mass use of
those symbolic materials like wood and stone, | shall be very
disappointed. In my point of view, this is not a contemporary
consumerist’s back to root journey, the destination is not a
backward step, but a forward step to the reflective level of de-
sign — a reflection on products function, user’s demand, and
the emotional relationship between a product and its user.

Back to origin has the end goal of returning back to the raw
truths, explaining why some designs, despite sacrificing visual
excitement, can comfort and calm us, through a gentle and
quiet seeping of emotions back to our lives

X: M2

Contributor: Aimee Lin

deja-vu chair.by naoto fukasawa
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[Dialogue]
Qingyun Ma

AlA Architect

Della and Harry Mcdonald Chair

MADA s.p.a.m. Partner, Design Principal

Dean, School of Architecture, University of Southern California

Qingyun Ma was born in 1965, obtained his bachelor degree
from Tsinghua University and master degree from University
of Pennsylvania, returning to China in the year of 1999, and
has become one of the most influential architects in China.
His firm MADA s.p.a.m. focuses in strategy (s), planning (p),
architecture (a) and media (m) aiming to create a “participa-
tive practice” which achieves critical cultural agenda through
creative production, and reach out to reclaim the responsibili-
ties architects have voluntarily abandoned in the last decades.
MADA s.p.a.m. has become one of the most internationally
recognized Chinese practices.

Apart from his dedication to his private practice, Qingyun Ma
is also wildly involved in academic activities. He has served as
a visiting professor and critic at notable institutions such as
Harvard, Columbia and University of Pennsylvania in the US,
and ETH, Berlage and Berlin Technical University in Europe.

In 2007, Qingyun Ma was appointed dean of the School of
Architecture at the University of Southern California.

LN: Lyndon Neri MQ: Qingyun Ma

LN: What is your greatest fear in life?
MQ: Losing interest in good things!

LN: Tell me a little about your family. How many kids do you
have and what do you want them to be or do when they grow
up?

MQ: | have two boys. | would like them to do anything to feel
happy and meaningful.

LN: What recharges you creatively?
MQ: Reading and Producing.

LN: You have achieved great acclaim in the field of architec-
ture and you are only in your mid 40’s, what’s next?

MQ: | have been thinking to embrace ideas that can cre-
ate longer environment that built space and generate values
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bigger than a life span. | have not been able to settle this
therefore confused apparently.

LN: You have made great breakthrough as a Chinese
architect in the last 10 years and both Rossana and | are
extremely impressed with how you have given back to China
and the Chinese people. What would you say is your greatest
achievement and perhaps your greatest setback?

MQ: | think what | have enjoyed the most is to bring Chinese
architecture in the main stream of architecture discourse in a
global context, what | have been continuously frustrated with
is the fact that we have not be able to built my best work yet!

LN: How do you balance the many things you are doing in
life? Being the principal of a thriving and successful archi-
tecture practice, the dean of USC (University of Southern
California) and also
an owner of a winery
in Xian. How do you
find time?

MQ: Obviously if

any of the three

jobs follows different
principles | have

to split myself into
three pieces. | tend
to focus on them as
one - that is to put
the right people in right place and create or recreate the best
results of collective intelligence.

EJISBE jade valley

LN: Any architects and or artists that you looked up to during
the beginning of your design career?

MQ: Oscar Niemeyer , Rem Koolhaas and Enrique Miralles
from Barcelona

LN: Now that you are the dean of USC, what is your peda-
gogical aspiration? How do you want to be remembered as
part of your academic legacy?

MQ: To search reasons and evidences which we can re-invent
architecture and the practice of it. | would like to be remem-
bered as a “chef” who brings different ingredients together
and create the best dishes (programs) and a wine maker who
trains students for not so immediate purposes and values (like
good wine).

LN: Any living architect(s) that you want to work with and
why?

MQ: | would like to work with Peter Cook and Francois Roche
to see how architecture has evolved through half a century.

LN: You have done many projects and probably have seen all
types. What is your favorite project typology and why?

MQ: Hotels, it is clear and repetitive. It is intimate but not
private; it is about programs and perception. It is simply not
easy, as misunderstand by many.

LN: If you have any suggestions for Design Republic given its
aspiration to be the platform for design, what would it be?
MQ: It should build a school for design and production.

11 people
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Bamboo¥T
Bamboo Lamp

MIRMERNENESE, WBIKH
MFREGF . TN EFERFIN
=HISNR. ARIIASHEREITN
MELES, CQIEH—FEDE. R
KR BMENZLKERMEY, =
FMATLEB AT BRI K, 1R
E—AEAT PAE TERRNER. ik
AREF—£58, XERWSIHA]
LR LEANBERER LRSS
BRI R, X—ELE ARSI
HIfRET o

The Bamboo Lamp is a subtle hybrid
of organic, shapely bamboo with a
sharp, minimal silhouette and a high
gloss finish. Its natural curves blend
with stylized curves to make a simple
standard lamp which surprises with
its quietly contradictory materials. A
unique pull switch handle, plucked
from somewhere in the world, now
dangles like an earring beneath the
bold, gathered shade, gently remind-
ing us of the absurd and providing
us with an invitation to perhaps untie
the knot and replace it with an object
of our own choice.

EMECO

Nine - 0 Stacking Chair
Nine - 0 Swivel Armchair

R E A F&ITIMEttore  Sottsass HFEMECO&EITH) “Nine
- 0" RIZAEF008FHRZRITREAR . XBEXMIE
THRE e FIR IR /e —H A, fthF2007E12831HE
o

“Nine - 0”, a new collection of chairs and stools by the Ital-
ian designer, Ettore Sottsass at the 2008 Salone Internazio-
nale del Mobile this April. These are the last chairs designed
by Mr. Sottsass, who died on December 31, 2007 at the
age of 90.

M m NEW AT DR

ClusterkT
Cluster Lamp

REVESMCERREBESERNR, EkBJoel De-
germarki “FRAT RGEEXT B B IR SRR A

Exploring new possibilities with a whole spectrum of lighting
combinations, the “Cluster Lamp” by Joel Degermark evokes
experimentation with ambient expression.

Containerft i
Container Vase

RXRE—REIPIEAMSSAMEMER RS, BRT WA ZIMNERT
PATE IS TEER o

A decorative accessory from the Moooi collection. Functional
for fabulous floral displays or wine cooling.

Nine - 0 Swivel Armchair

MAGNO

‘Magno” skREF “EX” XMEE. RITMHE—D=RH
RITRERATECHMARNIER. “magno” HEF HK
REAUE NBYNAT —FF. NG BE ERIIMNEIRE
M T 2SI AMNE S E R~ R,

“Magno” comes from word “magnify”. Magno’s first product
is the magnifying glass which the founder created. He has his
own interpration about “magno”. He means “magno” as seeing
details like the function of a magnifying glass. A small, simple
and beautiful form with high quality craftsmanship draws peo-
ple to give more attention on the details of the product.

AR EL

Personal Wooden Radio

Nine - O Stacking Chair

E> =
Toys for Soul

BXAFEN
Table Wooden Radio

X&
Desktop Stationery

=
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W SR
dr flagship store

ik EESHLER—IKSS
address: 5 zhong shan dong yi road shanghai china

FiE /tel: 8621 6329 3123
f&H / fax: 8621 6329 2672

W EFRKEE

dr yuqing road show room

it AE EEHRCXKRKESSS
address: 88 yuqging road xuhui district shanghai china

FRiE / tel: 8621 6082 3788
f&H / fax: 8621 6082 3786

T H

DESIGN IN CHINA

“HRENZITITAESFEOHR TE? 7 XE;NE “100%&
I BRSO RITEPET AFELREMOE. %=
EHHITFIAR (Rado) #8), sHEEREFPEERIRITH
BHEUFRIRNAR. BIIREEFCSE: EECBAER
REMUERRITEES, SROEFELE. BRINBE
TEPFFERIESERE (Poltrona Frau Groupg £l 2 5 Giulio
Cappellini, Established & Sons& & 1T EAlasdhair Willis,
fuseprojectfy & IR ITIMFN 644 AYves Behar) o FATHRHEHY
TNENRER, EEERNEEA RESIRITHA 5
ﬁifa%ﬁ&ﬁﬁﬁ@%ﬁﬁﬁﬁﬁ%ﬁ&ﬁﬁ&?ﬁ%
S1EN=.

RERS|T BITA250Z M BRI AL EIFAESERFRAR
MRS 5. ARNERBENERETRMEENIERRE

T “REMN . BRURAENSE (BEMEFNAE)
MARFRETHERAEZNES. SFEMRPIEHFLEDH
ERM. DORETRASRNKE, HEAR), FZEFr
Lo ERXLERNIER, REUNENTRERARRERE
BREER, HLERHALESUH!

XREENMHEERAREZE T IR A AERZNERR. BN
AL ERFRARNIFERRLE, 83 Gidlio Cappellini,
Cappellini (k=) , g|ERI5Alasdhair Willis, Established &
Sons ({£E) B%; MPBEREHNM, WERITARESER
THEFEERITEA; Yves Béhar, principal of fuseproject (|H
£ IIFAL) , GERITHMEIBA; IR, FRERZERR
(3 RIrEREAIBFE LB, IREEBERA (8
HITRSR. MNEEEs2PERITITERHRRITES
HIFREMD? ISR (NCEIT ERES? (I E AT
SEENHOE NIRRT A E R IEEEREPRKAE.
EERMNMREZEESFN—SHERT “DEIRIT TREEHE
EEEN RtEPET X005 LE? BREI I E@E
To

Are Chinese
designers
ready for the
international
arena? That
was one of
the ques-
tions we
posed when
we at 100%
Design
Shanghai
launched
Designed

in China, a competition sponsored by Rado, to promote

new Chinese talent in home product design. We offered an
international venue: a design fair with editions in London and
Tokyo, as well as Shanghai. We assembled an international
jury (including Giulio Cappellini of the Poltrona Frau Group,
Alasdhair Willis of Established & Sons, the designer Yves Be-
har). Our prizes included not just cash awards, but a contract
to develop a product for market through Design Republic, a
company with international reach.

The entries about 250 in all, from students and professionals
were farflung and diverse. Some expressed their “Chinese-
ness” by playing with traditional motifs. Others were more
subtle (philosophical, even) in extrapolating a less formal
Chinese vernacular. Still others an LED sundial-clock, a bench
with archetypal mix-and-match components were clever and,
indeed, international; they could have just as easily come from
London or Eindhoven as Shanghai or Hangzhou.

By and large, the winners arose from this last group. (Chinese
based jurors included Shaway Yeh of Modern Weekly, Jiang
Li of the Central Academy of Fine Arts and Design Republic’s
Lyndon Neri and Rossana Hu.) But will the jury’s selections be
seen as a sign that Chinese designers are honing themselves
as global contenders, or that they’re merely following their
derivative ways? The jurors’ enthusiastic response to several
of the entries indicates that Chinese designers are, indeed,
approaching international standards. But whether we’re get-
ting any closer to understanding Chinese design or is it simply
“design in China” may be another question.

X BRAEEE -100% %t EERAIER S
contributor: aric chen - the co-creative director
of 100% Design Shanghai
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E ERLE TRISCILREE 53 1% —— ZEstablished & Sons i&
R

A CELEBRATION OF GLOBAL DESIGN, THROUGH A
CLASH OF CULTURE, DESIGN AND CONVERSATION - ES-
TABLISHED & SONS MEETS DESIGN REPUBLIC

2009FE3H6H, Established & Sonsg &3 1T BAlasdhair
Willis }2 &1+ % & 5 s Sebastian Wrong &£ sk 2 -
B, BRTHR—RIBEHPRENZHIZITRAIN, BEmk
TEKEBEERFRES LA DIRIThENESREXE. M
L CBEBFRIMEIEITHSHAE, BN RARZHERITEL,
BEHEIAMR” A%BAORRITEM, RNMUELXESH
METEBBEFNAR, ERHT —ITRFER, KAXGHHE
SAKRERE TR IHERS L, el T — 1 AR EUEN
E=4NN

On March 6, 2009, Design Republic invited the key directors
behind the Established & Sons, Alasdhair Willis (CEO) and
Sebastian Wrong (design development director) to Shanghai.
Arriving in style with a series of exciting pieces from their
brand, they also brought forth their passion and experience in
promoting local design and manufacturing. Design Republic,
following its own mantra to bring top design to China, not only
hosted the product launch of Established & Sons brand, but
also created a platform where the collision between Chinese
and British design cultures made for a stimulating and invigo-
rating dialogue on the current state of design.

stack .by shay alkalay / raw edges

e

heidi stool da la warr pavilion chair ~ zere-in table

17dr news
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Wallpaper®

...... S

1, BHARSGEHAI Tl BURE

WwititFn, Wallpaper*th BRI MAE
Wallpaper* sets up temporary office at Design Republic

SAMREILR, WallpaperskE|FhEFAF (EMII6AR “H
EFE T, RITANZBEXMESREXMAZ—H

Wallpaper™ BHTYEREERNE— L THHE. (Wallpaper &<
Made in {:hina HA “EP%]JiﬂEl:_H Egéiﬁi) °
:__: -.-".—_.:.".'_": At the end of March, the Wallpaper* team landed in China for
. their special Made In China issue. As a leading platform on 's \
design in China, Design Republic’s bund 5 office was selected
as the Wallpaper*'s temporary China office to present China to l
the world. (Wallpaper* Made In China issue, June 2009 now
available at your nearest design bookstore). [ ~4
Ll T -

L o
wallpaper's benjamin kempton & meirion pritchard, dr's lyndon neri
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ADVERSARIA OF PING YAO

MRIEMARNTFEFHER, BERS MRFHHTT.

RV, MLPANSTEITE, PLER. BS. FEBET
. BERRINSHOE RERIBRITEE BB B AR
Wk, RAN, MRABNHES, JMSERFR, 2
JUFERMAE, FEELELT2700%F.

FAMERR, BAURRERX . AANKNE, BEN
BEBE, MABNRE—K, TFHT, ERABZIET—
E—ERRE, THERF—IET—L ‘SR . REF—
H, B, #E LN —IMIRFGBREEL—F, MmBRE
EARBHENBLEE. N LEFILTHERHAS. &
EEXMETE—RAEFF—FNEIM], BEZRE kK
T

ARRGFHMEE, 2REEE KREENT BB Ak
K5, HWEMERTERRE, BEEER, BWRSARIEEY
X, MBEREEM, SEAFERIEE—HLonely Planet, X
BEAEN, WSRKIARESSNIIXHBAR, bR
RE, FRELE, PROEELELE, NEXSTFLEBAK
W, EMERERENREEFEETRT (EBAHES—
B, fIEMEERR, W, ) NI FFERG, XHF—
SBARBIEATL, FEREIER ARSI — IR H RSN E A

ES
a_'k o

4R, REHF-LIERAFREF/EN, BUARIE, Hid
MR, FBEAAKXN MG, HEERFET SR (
BBEATAZREARNR, BEEERPHENELCTFTHIERE
R/ NERR. ) AERERLY, EREE—R “ABKER" |
EERKEERESKEDHE, HEEMIT—M30FRIEE
(BEMI"ESSNE, BRBAMER) , FTIXESRBARE
B, EREANCTENERRE, SHABERESERT.

EEERORBIE T EE, RRAETSE, TUBER
BB ENIE, BELE, WIEEORRFENE
ERETE, B LTNTEEH, B—a%g, AN—%
REFMBEER HRE |, TERRRIE T AERRNY
&

EiXLRARZLIEBRN, ENRATUEEMBTZR X
HRZ, FERAIRZ—EEE, SRABKIAZLEN. HEMm
BRENKE, BE5ZEMRTAXR. SHEZEHNZT
AKRFR, BRACNBERNMS, TEEEERFHTT, &
B AFBASEFERHNEE LFEERFR DR 8P &
FEABILFSIE T KT HIMATUE, MERIKRTE, RiF
AR RIXWRBAINTHN—FAIRE, FRBEAE, T2K
B EMLF.

XRRABZENS EETE. MSHLEE, 2—1HERE
BRAERBRBAMRANIRTT . BEK—REMFRNL
BRI PMABMEEN LG, BRABLMEEEE R EZ
GEFHEMBEZRLRE. ENMKARBENE-—EEER—
FRENTFR. KIBRFESTBRM LS.

HIRLREXFNERENRE, XIERBIRE T EIEN
EIbIE. APLSETAREMBHIMNE, PG TENOE, %
RRAMBERINE, LETHENFREKNICHE, RATMUE
XLEATERRFEEH IR, BRFDE.

B, MRIRMAE LBEEY, BIRKIBIER LR B X
WA, MREER, MEASTIENE, BEOR—F, X
RN SEI=ES TN

If you have never imagined Pingyao, you believe that it is an
excellent place.

I mean, the ancient rampart of Ming Dynasty still stands there,
with relics of armed escort firms, exchange shops and old
temples. Even the distinct worlds between the outside and in-
side of the city walls survive from the wartimes, the only differ-
ence being that the original hostile tension now replaced with
a harmonious quiet, where people from inside and outside the
walls do not interfere with each other. Pingyao has surived for

over 2700 years.

Only if you have never imagined
it can you fully and peacefully
enjoy it. Select the last day of a
short vacation to go there. If you §
go out in the afternoon, you still
can see buses of tourists under
the scorching sun, crowding
the main street to get from one
sightseeing spot to another.

But just one day later, all of
these foreign objects disappear
completely, and the bars, stalls,
the old men, and the foreigners
hiding behind the tourist crowds
suddenly re-emerge sitting alongside the street.

The most popular café is a bar named “Da Li Yin Ji”, with

its wooden tables and chairs and walls covered with photo-
graphs of travelers. There are is a message book here, and
the boss can chat and give directions in English. The beer is
the national snowflake brand, and there is always somebody
reading “Lonely Planet”. Nowadays, you can still see such
bars in Bangkok, Beijing, Yunnan, but not really in Shanghai.
Perhaps for the people of Shanghai, such ideals of the rough,
rogue romance of travelers is no longer trendy (what the
Shanghainese instead want is the newest Parisian style). But
for Pingyao, such a bar is simply the most comforting: you
know that there will be no mistakes

Of course, there are some special

| drinks to try, like home-made liquor.
There are countless street stalls with
100—-year—old signs all with hanging
Japanese-style small cups for use (why Chinese liquor needs
these Japanese cups, | still do not know, | prefer the simple
transparent liquor cup with red character print). If you really
want to seek out the best, you can go to “Big Bowl Bar” to
ask the boss for his oldest liquor or reserve a bottle of the 30-
year liquor (which he needs to pick up from the factory, so you
need to remember to come back the next day for pick up),
but it is not easy to drink, after all, it is 60-70 proof alcohol,
most people would feel faint just thinking of it.

Occasionally the bar offers a jar of liquor which is said to be
over 50 proof, but feels not more than 40 proof going down.
With a very delicate scent and sweetness, obviously different
from the display that attracts the average tourist. Order a dish
of Pingyao beef tendon, a bow! of fried wild vegetables, plus
a delicious steamed “Kaolaolao”, and you will have yourself a
very relaxing evening.

These things do not require any imagination because you
can enjoy such moments anywhere--what sets Pingyao apart
is only its exterior city walls, albeit its beautiful, ancient, and
solemn grayness. However, for the ordinary inhabitants of the
town, it is just a place of business, a place of daily living. No
Pingyao residents would go for evening walks, enjoying the
scenery. They’ve almost all forgotten the serenity of the old
town. The cultural stuff | guess only applies for the foreign-
ers. You need to approach it with fantasy to appreciate the
niceties.

It feels completely different from Shanghai. Today's Shanghai
is a place that needs imagination to feel less sad. We need
our imagination to see Shanghai without scaffolding, or with-
out the false prettiness. Imagine the greenery from the ancient
cracks in the wall. We have been imagining a city that remains
in the 40s, the Oriental Paris that was Shanghai.

Only when you are immersed in these imaginings does the
city rekindle its past glory. The old buildings in the French
Concession have been covered with new red bricks on the
outer walls, or decorated with bamboo fences, on which
young ivies are starting to grow. You can keep the habit of
your walks in these streets and keep your reserve.

Of course, if you have never lived in Shanghai, you still have
the right of experiencing its merits without using any imagi-
nation. You will be able to say, truthfully, the life in this city is
wonderful.

X EE

Contributor: Seven
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Dawn Mist, Separation Faith

Artist: Yang Fudong

Time: 24th May — 23rd August, 2009

Location: Gallery 1 — 4, Shanghai Zenda Museum of Modern
Art

Publisher: Li Zhenhua

This solo exhibition of the work of Yang Fudong features a
series of his recent pieces. As a highly-regarded figure in the
field of contemporary art, Yang Fudong and his art practices
highly merit extended attention and study. Critics, curators,
and scholars constantly return to one question: What has an
artist brought to the Chinese contemporary art scene?

In important respects, the evolution of Yang’s art reflects the
development of Chinese contemporary art. Therefore, to
have a close look at the works in this solo exhibition can be
seen as a process of understanding the past and present of
contemporary art in China.

{£&: Dark Night of the Soul
{E%&: David Lynch. Sparklehorse. Danger Mouse
HE: FER

Dark Night of the Soul 2 —3KIFBIER MM EREE, —FR
ZDanger Mouse. SparklehorsefiDavid Lynch (faszfi )
EMEEN ‘RESBRAS" MERSERANNGTET. Bk

AMIEREFRSENZARARESEMRLE: Iggy Pop, Frank
Black, Flaming Lips, Suzanne Vega, LlXthe Strokesf
Julian Casablancas, Daivd LynchzZx At 7E & TR ks o
THRERE, ZARREWwWwW.dnots.comMuh F& HEd, R
Danger Mouse [ A EHFZFIEMIFNRIFM AL E—K=R
CDFI—A#BII 1001/ NEfE (David LynchfIfBEIES) -
MAZREWRR? SRELEMERET . BKTAXER
RARFRECZERAN, XFMRMBITAZARTIE? Bih:
David Lynch/gixsKI8 F BITERI B 1EM, LRI EEfEEHEM
Michael KohniEEf & -

Dark Night of the Soul
Artist: David Lynch, Sparklehorse, Danger Mouse
Genre: Music

Dark Night of the Soul is now the hotly discussed topic in the
world of music. First it raised people’s curiosity because of
this so called “Sickest Supergroup Ever” of Danger Mouse,
Sparklehorse and David Lynch. Then people find there are
more big names featured in different tracks of the album: Iggy
Pop, Frank Black, Flaming Lips, Suzanne Vega, the Stroke’s
Julian Casablancas, and more, even David Lynch himself
devotes his sound in two tracks. Most astonishing, after post-
production, people read from www.dnots.com that “Danger
Mouse is unable to release the recorded music for Dark night
of the Soul without fear of being sued by EMI”. So now they
released a package with the100 photographs by David Lynch
with a blank, recordable CD-R. But, where is the music? It is
spreading on the internet. You could try to find it and down-
load it then burn it onto your blank CD-R -- is this in the end
a performance art project? Plus: the visual works by David
Lynch are now shown in Michael Kohn Gallery (LA) under the
same name of the album.

X M2
Contributor: Aimee Lin

ZMRFZAREEIEY wips ‘EEZR
THE MODERN WING AT THE ART INSTITUTE OF CHICAGO

TMFERZREYET EMH “EEZR” F2009F58

16AXT AT FHEFIRITZHPritzker Prize (EF%Z 7
BAR) REE “BYIERNIT” Renzo PianoSt k. HiE
BoEN+TERR, METRZIRIRTTE, EhE8ESH
KRB REIRREMZEZ AR, UEEFALAXNENERS -

264,000 FHRRH “BEEZE” BAZEYIE205021
BHEARER. TEDBHE—EZEZ5ER, BUAKREFE
FBEE. AXRKREMBEEMTEER, —EN=ENZAE
WIE. REFEERIZERN “‘TFE A EEESE5TE
BOMENBE. REFEECRIZERAALT N —I;HSM
BMRITHIEE A

ZIESSM—MRIMFER ‘BRI , XABEMRIEER
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BEhATEANE, USEIRET R,

‘BECR A PEEZMIFZRZREMIEMZMET
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#F, EEMEE0RR, BiFElLuieERMonroe Xz Eo
71 R BiRitHNichols RAF T ik AR Z N SFZ M X ALK
BERYER SIRTT WA

The new Modern Wing of the Art Institute in Chicago opened
to the public on May 16, 2009. Designed by Pritzker Prize

- winning “museum architect” Renzo Piano, the new addition
took ten years to complete and incorporates contemporary
design elements including superior energy efficiency and
multiple spaces intended for public usage and free of charge
for visitors.

The 264,000 square-foot Modern Wing houses the museum's
collection of 20th and 21st century art. The addition is made
up of two three-story structures which flanks Griffin Court and
houses galleries, public amenities, and educational facilities
on the ground floor, and art on the second and third floors.
Griffin Court serves as the structure's “main street,” anchor-
ing the various channels of traffic which circulate throughout
the addition. Griffin Court is also one of the building's public
spaces and a vital design element.

Another defining design feature is the “flying carpet,” the sun
shade which filters natural sunlight into the upper levels of the
building. Consisting of computer-modeled blades, the shade
maintains ideal lighting levels during daylight hours, thereby
reducing electricity consumption. Interior lighting systems
automatically adjust with the sun shade throughout the day,
further maximizing the electricity consumption savings.

The Modern Wing includes a street-level entrance which con-
nects Chicago's Millennium Park with the existing building.
Another entrance option is the Nichols Bridgeway, a 625-foot
pedestrian walkway which reaches a height of 60 feet and
floats over the Lurie Gardens and Monroe Street. The blade -
like design of the Nichols Bridgeway recalls the bold architec-
tural structures that define downtown Chicago.
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It is already 9 pm, | have just finished the work of the day,
actually, it is the end of work for the past forty two and a half
months. You can imagine how busy | am before | leave, and |
have not even had a good chance to say good bye to you. I'd
like to take the advantage of my position of work to express
my gratitude to my former colleagues, maybe we can be
friends in the future.

In addition thanks to Rossana and Lyndon who led me to the
design world, showing me that besides Damier of Louis Vuit-
ton and Birkin of Hermes, there are Eileen Gray's E1207 (Side
Table of Adjustable Table) and Jean Prouvé's Standard chair
as well. | would also like to thank all of my partners at Design
Republic and those who provide logistics services for us. |,
just like you, am an integral part of the blueprint of Design
Republic. Although every part is so tiny, it is essential, and the
blueprint will become imperfect without any one. | want to say
that maybe we have different colors, but the purpose of our
cooperation is only one: for Design Republic.

In the past 3 years, the most regretful thing for me is Manifes-
to with which | started one year ago. Manifesto isn’t mechani-
cal and conventional, | mean it seems just a work of images
and words requiring only your understanding and your scent. |
certainly admit that it has “my” or “our” traces. So, let me say
if the outcome has not been satisfactory: excuse me for my
slight. In fact, | enjoy discussing the themes for each periodi-
cal very much, discussing arrangement of layout with the
graphic team, and enjoy the common understanding and har-
mony with the copywriter and the excitement and joys when
discovering new things during the course of collecting new
designs. Of course, | also have experienced the quandary of
not finding suitable words, and the vexation when pushing for
articles. Maybe, this is the cost | have to pay for the joys.

After having worked for six issues of Manifesto, "my" sixth
issue is going to be published, but | have to start my life on
the bank of Armno. | regret | can not continue the last remain-
ing work. But | tell myself maybe it is a good opportunity for
others.
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