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FOUNDER'S NOTES
I

KZPFEMR
4R17H W¥

FEFRBER—#, EStudio PiugyE—{Ul2ZTom Dixon#BiE

HIHENEE. BXRE TomMDavid2 44 AfiRnEE.

Tom DixonfJES—HH 7= mEs £ 7 BTt AT HERFREE,

BNRFSABN. AR RTEFNER. BHRITHE
. B BTAERAEETY, TEAMRERKEEL
BE#BRASHER. FETEALESARTTEIN! XEENE

EREEBNMLANEE, AOFNES LS AR TRZFIED
%. BOSEMITRENSRIZE, B2 TLER ‘%
TR .

MTom Dixonf B TEELER , AIER =/ RENEEA

4 ——Nanimarquina. CamperPA%BD4E R T #I1EIX—17#E
SRMERT—8. FNEI T —FENanimarquinafiZi A,

HRARBIRIHETENUNNZEERESE, FRIINETR
MEMEBL LEZERILFITH. BRKE, ERLRAMM
BIREEER, BIMEEERITREXMERK.

ETREMocoifIE S . HRBALERTEIE, BRASEER
E—ExaHEEamEEk. TE L Marcel Wanders 4%
BERARLET, SEBE— 1 EIER ‘WandersgJttR”, B
MEREHMED, 538080 HL—1H. Lyndonft
HEWIK ‘245 . EE—RNTE —KEBARSTHE
&, BEE—MEEFNERATZEYE, XEMOoOIH =&
M—CRIBFE— BTz . AT ! REERN
REBEEENEL—F. £ RN ZET, BIT—ERELE
Marcel, {B#)F1Casper. Mauriziold & Femked X — X HIxE
WS fE/EXAJoannefAndrewsIRT RITHEE . i
BRNBRENEIRT, HFEENEER _ EAMERNERFIX
Z! IR EE S RTIREEFR?

% 1818 2= E Design Within Reachfi %4 ARob Forbes

— —AMNEENIARHTLEL RS BfttiZIRES
e B1—REFNS—hEFPetBoonIES , — 1 ZEH
HERERIEBEZANENESE, ERURRTEABLS
RS ERNMEEEIAITA, WRE—LEY. —E
REBBALEZWMER. RE, BRHBPHESRANERFAEEL
FIEAME. Mz mRkHX 2 —1HHMAEIELFIMoooRX. ik
TR T EZRERAMIAMEIR. BK, LigCassinafIfkix
REWE RN BAT KR HE—H#IFA!

PRBSBABRNNBAREE, REZAE, TEETEE,
HERRETB/EANMR. AIFENZENTR. fhilgE2x
BEIMRHTRE, X2RAREFAAGHFIZEEE

REHLIIEIER T IFELRNAER. DroogKHILUCR—EE
MR = SRR R IR, EEiR IR rag #FF. S

F, R T 0%, DERENIINEBEENEEFA

HImTERAFEER. SABNEINS —ERETEREZN

Mater. ZE[E gYArtecnicall & 77 = g Piet Hein Eeko

HEMEREIBBRIE LR, KRAMBBERTREEB. &
B, FERRBSNITERAEBFEE EBUEHITT .

AN EXCERPT FROM A MILAN JOURNAL

April 17
Cool and sunny

On the same side in Studio Piu as their last year’s
exhibition is Tom Dixon’s dynamic space. It's great to
see Tom and David again. The collection is fabulous,
with his own brilliant signature stamped on every new
product. Shiny copper, clear lacquered oak, brushed
brass, cast iron...though not explicit, but the theme is
still very much about material themselves. The lights
are the most amazing, and there’s just so much energy
behind the brand this year it’s truly impressive. It's the
golden brand of the design industry, just like the gold
bags they are passing out this year.



Across the hallway from Tom Dixon is an interesting
mix of 3 brands this year that has come together to
make a conceptual show - Nanimarquina, Camper, and
BD. | looked for our contact at Nanimarquina here,
but realized that the sales executives are at the Fair,
where the new collections are actually shown and
being launched. Nonetheless, beautiful furniture and
carpets! Lots of color in an eclectic sense of aesthetic.

Then the Moooi stand. Couldn’t really find it at first
because it's completely walled off, unlike previous
years. The rooms are done in a wonderfully Marcel
Wanders sequel spirit, like a real Wandersland, full
of patterns and whimsical forms juxtaposed with
witty design insights. Lyndon particularly liked the
Pregnant Chair. There is this super sized poster of
a re-made traditional Dutch still-life, only this time
Moooi products are among the dead pigeons and wild
flowers. Brilliant!! | think | want one in my living room.
We didn’t see Marcel until the party at night, but had a
good meeting with Casper, Maurizio and Femke. Then
Joanne and Andrew popped in to say hello. By now I'm
really hungry...thinking about that big Italian dinner at
night! Did | skip lunch?

Met up with Rob Forbes, Founder of DWR from the
US, a real design business genius! The conversation
is most interesting. We all walked over to view the Piet
Boon stand. A complete collection of coordinated
pieces alongside matching interior hardwares are
displayed with volumes of coffee table books showing
his decorating projects around the world. Very pretty
and usable. Then that Italian dinner came, the one |
was looking forward to. Followed by a very loud Moooi
party. Met some more old friends and acquaintances.
The Lin family of Cassina Shanghai were introduced
for the second time that day...genuinely good people!

A general sense in this fair is that many brands, new and
old, are exploring ways to become more environmental,
sustainable, and GREEN. They either experiment with
new recycled materials, or work with craft people
from different communities to help create sustainable
economy for them. Droog has long been raising this
consciousness with their products such as the rag
chair. This year they launched a sofa whose cushions
are covered in reused Swiss army wool blankets.
Some brands we saw today were Mater from Denmark,
Artecnica from the US., and Piet Hein Eek from Holland.

Going to bed with an extremely sore pair of legs.
Internet connection is still not working. Saves me from
staying up all night writing to Shanghai, | guess.

& lyndon neri ALY rossana hu

moooi show

s i

b il = L \

=il

| “"Il.llilf

nanimarquina camper and bd show drive-in sofa . droog

mirror ball on stand . tom dixon pregnant chair . moooi
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- MILAN FURNITURE FAIR 2008 HIGHLIGHTS
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BEREENER, EETRE; Ross Lovegrovelg it at
PRI EN B E T AR A AR HIRER F 7 X L F
BAFM RIS REARTERNINRE IR S, REFEBER
BEZIS—F “ORIMR HREZIERRBER.

FEIEZF 1%t H Cul de SacH Hector Serrano AfRf =R &
FiE Moooi IRt —FIREHHE— M &BFELN
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ERERMEEF , ZTHT —MEERIMBHERR; Denis
Santachiaragy “Grande Nuvola” EBESHEEESS
LT, EXNZRENSEENENOEERY KM
g5, AT “EDEE H—KIR; MmB—HR2A N
BiK” MfEs, KEEF— A*ﬂ BRI A MK ZEZ IR T
B, BEKIREN. BIRFE. E—FKH, BRMALULET
SHreres XEEHF IR EM RN ESKENRITRAER, HTYH
mEFREE—MER. Rk, BENEFLTE, SAELK
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5, BE-—TUWAFHNEREFXEBEXNNERE K.
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HHRE, HRNEXNEEXBEIT TEFTZ. MRSE
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MEFIRELRAGMESEE. IFTLUXER, AR
AP 2E, MMBIREESNRITEANEN. LRI
T%QEEE KT EXNEARL, AEESERNGERS
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— R R IR SIE P L R AT SRR JE K AL,

&ﬁ@m@ﬁAiﬁAki A T R ESHRE

S#EMTT AN FRESEZNERIERK.

BT, AEERNMEZEFE2—ARTARERIZIRE
MR
HEFE: seven

Starting off simply as only a furniture fair, Milan Design
Week has grown into an annual pilgrimage of world-
wide designers presenting a span of exhibits containing
architecture, home furnishings, apparel, lighting, and
Salone Satellites, to name a few. In April, from Fiera
Milan — the largest exhibition center in Milan — to various
mini design salons flooding the streets, the whole city
was a boundless exhibition hall.

New Asian, Crossover, Smart Home, whatever the
name, “green” was the dominant theme in Milan this
year. Events like the “Remade in Italy” showcase and
the experimental exhibition, “Green Energy Design,” co
hosted by Politecnico di Milano and INTERNI magazine,
were all a bid to establish a platform for young design-

t 8621 6329 3339 www.thedesignrepublic.com
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ers to present and promote their green-friendly designs.

In response to the green trend, the design masters
appeared with their own environment-friendly efforts as
well. Philippe Starck showed off “Democratic Ecology”,
an effort to make his “personal invisible windmill” avail-
able to the masses. The Cosy Chair, by SMAQ Design
for Dutch brand Droog, was made from a single, con-
tinuous, hollow piece of steel pipe. This “large-size clip”
can be connected to a heating system and circulate hot
water, offering a aesthetically pleasing option for cutting
heating costs by warming only the immediate area of
the chair under the user . Ross Lovegrove developed a
solar tree powered by a solar panel.

Besides the “functional green” designs that combined
new materials and technology, “spiritually green”
designs garnered their share of the attendees’ at-
tention. Tokujin Yoshioka delighted with the Bouquet
Chair: seated in the chair, all the flowers on surface are
in bloom and embrace the user. Hanging in a stair-
well, Denis Santachiara’s installation “Grande Nuvola”
was a large cloud-like structure which expanded and
retracted, a metaphysical “living” cloud. Not actually
made of sustainable materials, the cloud echoed a
green sentiment if not exactly a green execution. Mario
Bellini’s “Meditation Pavilion” was a nod to the slow
lifestyle. Intended only as a space for sitting and relax-
ing, the pavilion featured a bubbling pool and soothing
green tea aromatherapy. Not all exhibits were made of
sustainable materials, yet functioned to convey a more
conscious, slow philosophy. Intended to balance users
from the impact of global warming, environmental pollu-
tion, economic pressures, urban traffic, the shift of the
design world towards a greener, more forgiving lifestyle.

The international trend has demonstrated a definite shift
towards a greener focus, whether executed in the intent
or the materials of the piece. While some believe that
Chinese creative industries are focused largely on mim-
icry of the physical item, one can pose the challenge
that this mimicry be extended to actual consideration of
the philosophy behind the piece.

In the context of the global economic recession, the
2008 Milan Design Week, as always, exceeded expec-
tations, demonstrating once again its authority in the
creative realm. With hope, the “going green” appeal of
this year’s show echoes a permanent shift of our spe-
cies to seriously reconsider our current priorities.

contributor: seven
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LYNDON TALKS WITH RICHARD HUTTEN

FEE 1 e S E A F 1967 F R =0 19914 LY F
Eindhoven T Z#itZkt, EFMRZTHEHLIEE, R
B ITEAIERR. Foaa EXNRIFFREEEERIT.
BRI = E & RgRI L8] “Droog Design” FItF&AY,
ZEF_LRREDIIIE ZRITIEZ —. MIIRIIBLIER %
BHEFRIRI M “REMRF B RATRL .
Richard Hutten was born in 1967 in Zwollerkerspel, the
Netherlands. Hutten studied at the academy of industrial
design Eindhoven, graduating in 1991. That same year he
started his own design studio in Rotterdam.

His “no sign of design” and “table upon table” concept
designs have been exhibited worldwide. Hutten is an
exponent of “droog design”, in which he has been involved
since it’s inception in 1993. Also, he is one of the most
successful Dutch designers in the world.

LN: Lyndon Neri (2835/&) RH: Richard Hutten

LN: fRERIAR R A7
RH: &%

LN: fREY¥F SRR B
. RERNZEZTF, AR
AMIE, ReiLtikeS5ME
NIRRT IE?

RH: Z2, fb{Ip9REFIRERL
BRBHE, ILARISIMER
aildo

LN: fRRE—EEFMNEBELR
KECHERX?

RH: 8P ABRMBACIHEE, RAMMMUZNE, B3
FeIAM.

LN: fREREW R IRIT? A4?

RH: Eig! JINEHRIRE IR B8, ME L TENH
e RELFEFEPIR. T AANTEER, BR2LER
BER! ENEN. FAFNS2XDNER EEM— D EA
WA T ALE IR . AL 6 H100% % T REBIERBMEE
HEEN, R—ORERT, BABERERLEH—1EF
f&Ho

Ry

LN: fR2 7 o B 3th I E|Droog I A R A2 FEIRFIDroogBk &
E—RNE—A

RH: b1 E I —LE A, &Jurgen BeyFiHella Jongerius £
BREVYREEFNRITIERNEEHKRE. EittfANZE
DroogfE K= E—XBREIZ EEMME RS FIARK.

LN: 21t AR {EDroog X X B ~?

RH: Droog£ Gijs BakkerfiRenny Ramakers#£1993F 4l 32
. IEIREE — T ZIRIT T E EHEEITE SR
. INABX—REFEE, FTRAEERZMINE
~, fMESRFNNAFXEMEEER LM E
fho XE—XREBEXIENWER, BT =HERMIZITIF
SMXIERER (EEMB=MMAFZRITIF—) .

LN: Z{RE3t“the cross” and “s(h)it on it" &, REEHE
X LR S RE 1S B I FE X FE A 357

RH: &, NERRFR, SFLEGH. ERARMESEH
EHEAER.

LN: #Redfz, RiIXERITAR?

RH: BRLL{E a2 MRS E 4 D P Abitare il TempoR AR H
— A Journey to ltaly"fI B BIRITHN . HEERKFIK
W, HhFNN “PrEdEd” REERE. ERERE
M504, “PrAtufl” RERMEREET, XFEHRBMA,
FREREREEZANREERIT M KF. XPMKBESE
KRR T SEFET AR IER A, UBRARBEBENSE.
B TRERE, RERSEGEEAHTRTERE, At
BRI T N EREBIREN K.

LN: N RRIEBEI B 8, MIRIENSIRMAR, &
RLBERARL?

RH: B4R —HIE, ERFMELGLEERN. G5
BB, RFERFLEHXEES (EABREKETHR
SEAFER) , EERIESERLE—HERE LNE
TR, BVHTRIIGH.

LN: tEN EFFRR A RIRIT I —, RBEZEAEIRER
T IERH—RM? RONARFRIRES?

RH: A& TIEA B RRBEENZH. RIHmE— 124/
REZETHEMIRY, RATUNELTHERSEIRE, XM
A ARERENRL .. BRE/mFEABHOS, TERE,



REBHE, U—MRHPHHIEAAEEEPF BRI
SEE—E. FAEOEREIR. HE—DERLAEMRIT
W, RERMAA, mESME. ZEfbA, XEHRERN.

LN: gg¥iRichard HutteniX /™ s FREH EHI LRI RIAY
KARMIE?

RH: Bk, S—HFEHLTRES. KXW, HEs
HEHFIF. FMELZREBE . REGispenhaRELFH
FEHNEIRITF, ZRAASEENTHER— I T GE.
£ FiHans Lensvelt—#2 e Z AR S T k.

LN: Efhfug B RERMNBIEALD? (MEARFIER)
RET, THMZ.

RH: =¥ Martin MargielafiHenrik Vibskov (Ff#5),
MVRDV (&#153%) Ellen Gallagher (Z/K5%) Jerszy Seymour,
Michael Young, Maarten Baas (i&3+5) - TERZRZ.

#E:

LN: fRE B CMBETTHG?

RH: ERHENK, RRXBERBMBEIT. HRITHAIIMN
W, BERIAEEED, RESULEFEMAIA, SFERNZ
FAile

LN: g —TIRBEARITILERERN? ATAREE?
RH: Rt LEF MBI MAFREARER. HILERITR
EVHTLETFHMNHRREEBAASHNERE, ME—K
BREREBTNELK.

LN: B A5 N AARESEMIZITITEEEN?

RH: 2/ Homo Ludens, —iFExk A . HomoLudens x4
B2 2 s %Johan HuizingafE1938F IR K. ( &E
http://en.wikipedia.org / wiki / Homo_Ludens ) fthik iz
KARXUHRAMEBXUET . £ “BA” « BEHAZ
&, BOAA HEXRAN BRHECNT—Z.
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LN: Lyndon Neri ZB£5/& RH: Richard Hutten

Personal

LN: What is your greatest fear in life?
RH: | don’t have one.

LN: Many of your products are “child-friendly”. | assume
you have children... If so, do you allow them to participate
or offer critique?

RH: Of course. Their ideas and views are always fresh and
surprising, lots of fun.

LN: Have you trained them such that they offer opinions
under their own free will?

RH: People are born with their own opinions. You can only
train them to not have them. | didn’t do that.

LN: What is your favorite travel destination in the world and
why?

RH: Shanghail A few weeks ago | visited for the first time,
and it was love at first sight. Since then I've gone to Cin-
cinnati, New York, Philadelphia, and Brussels. But Shang-
hai is the best. The energy, optimism, possibilities are like
no where else on this planet. So when | was invited to be
the key note speaker at 100% design shanghai at the end
of June, | said yes right away. A good excuse to go back.

Professional

LN: When and how did you meet the others with whom
you became involved in Droog?

RH: Some of them, like Jurgen Bey and Hella Jongerius,
were class/school mates at the Design academy in
Eindhoven. Others | met at the first Droog presentation in
Milan, or at presentations after.

LN: What was the impetus for it?

RH: “Droog Design” was founded by Gijs Bakker and
Renny Ramakers in 1993. They noticed that there was a
group of Dutch designers working with the same mental-
ity. They found it so important that they decided to do a
presentation in Milan, with no clear idea other than to show
the work. It’s remarkable that the four superstars of Dutch
design were all part of this first presentation.




LN: When you created “the cross” and “s(h)it on it”, did
you expect that those pieces would receive the attention
that they did?

RH: No, | was young, and somewhat naive. It was beyond
expectation.

LN: What were you trying to project at the time?

RH: The pieces were designed for an exhibition during Abi-
tare il Tempo, a fair in Verona, Italy. At the fair there was
an exhibition named, “A Journey to ltaly”. At the time, the
elections were taking place in Italy, and a party who called
themselves Neo-fascists were about to win the elections.
This really bothered me, almost 50 years after World War
I, that | decided to use the logo of the fascists to create

a bench. The bench shows exactly what fascism does to
people: people turn their backs on each other. Since the
Catholics collaborated with the Fascists, and helped them
flee to South America after the war, | made a bench with
their logo as well.

LN: If you were to attack the same problem now with all
the knowledge you have gained, do you think that the
resolution would be different?

RH: It would probably be different, but | don’t know how.
There was a time when | wished that | hadn’t made the
pieces (because | lost many of my lItalian clients), but now
| know these are important pieces in art history, and I'm
proud | made them.

LN: What is your typical design day like, and what do you
do to stay current, seeing as you are considered by many
as one of the leading international product designers?

RH: I don’t have a typical design day. Being a designer is
a 24-hour job. There is never a standard schedule. That’s
what | like so much about being a designer: | can play
and get paid for it at the same time. And as long as | stay
open, think, and feel free, along with the knowledge I've
gained in my life as a designer; | don’t worry about staying
current. I'm a very original designer who leads, not follows.
And that’s what | like, inspiring others.

LN: Tell me a little bit more about your future plans in
relationship to Richard Hutten the brand, and your plans in
China?

RH: In the future everything will be better. | want to widen
my perspective. In the future | will also do architecture. I've
started doing photography. With Gispen, an office furniture
company for whom I’'m the main outsourced designer,
together with Hans Lensvelt we will launch a new brand for
the domestic market. | will be art directing.

LN: Any other creative individuals in other fields (i.e. art
and architecture) that you respect?

RH: Many, too many to mention. | love the work of Martin
Margiela and Henrik Vibskov (fashion), MVRDV (architec-
ture), Ellen Gallagher (art), Jerszy Seymour, Michael Young,
Maarten Baas (design), and many, many more.

Pedagogical

LN: Do you have a pedagogical inclination?

RH: My parents encouraged me to play while | was a child.
| listened to them well. I'm still playing. And that’s what |
encourage others, including my kids, to do.

LN: How would you describe designing for children, and
why is it important?

RH: Designing for children is as important as it is for
adults. The nice thing about designing for children is that
their response is always sincere and direct. They are not
preoccupied.

LN: Are there special things that you see other designers
not addressing?

RH: I’'m a Homo Ludens, a man who plays. Homo Ludens
was written by Johan Huizinga, a Dutch historian, in 1938.
In it he states that playing is not a cultural expression,

but culture itself. In my opinion, after Homo sapiens - the
thinking man - Homo ludens is the next step in evolution.

LN: Is there ever an age that is too young to be exposed to
design?

RH: How can you be too young to be exposed to design?
Design is culture. Design is about beauty and fun. It is

for all ages. Being exposed to design, like every other art
form, makes you rich, civilized, and happy.

LN: Can the child understand the difference between
something that is good and something that is bad?

RH: A child is born with an instinct, until he or she is told
differently.

LN: If you have any suggestions for Design Republic given
its aspiration to be the platform for design here in China,
what would it be?

RH: Follow your heart!
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WHAT'S NEW

fEDesignersblock & &5
E (RERERDRZ
—) BEKRFN&IImBruno
Munarifg-R 7 fthAy*”
Handl-EGGS™{R&4T, %7
AR AEENERHIRK.

First up at Designers-
block, Italian designer
Bruno Munari presents
his HandI-EGGS with
care lamp. Handmade
from the original packag-
ing of eggs, Frongia has
used real eggs as the
light bulbs.

MBFSCIAER
Woodloops/A &t 1E
Designersblock% % T Ff
IR &, RRUER
BHEAPH—K.

FSC Certified com-
pany Woodloops have
launched their new
design products at
Designersblock this year.
Image of clothespeg
USB stick.

Vahakn Matossians sg i
BitEEBE, BXAR
BTN R F AR F R

| BT XEAENIRA

M=, BTFEZRRE
MR, RETHREFR
REZEENRAENEE.
From the designer who
brought us the Electrici-
tree last year, Vahakn
Matossian gave Inhabitat
a sneak preview of his
new product still in it’s
test stage - a belt made
from rubber tubing and
discarded snowboard
bindings. Vahakn is

| already getting a lot of
| interest from friends into

extreme sporting due to

| the belt’s unique flexible
| features.

Private Circlefy“4<

Y17 A—LAIATHRK
IR, EFEMBERZR
He ERMNERTEET
Hk, tEAESEREL
fEmAI LR .

Private Circle’s Clothes
Lamps - made from old
undergarments - were
launched last year at
Milan, but we couldn’t
resist posting an image
of the product in situ,
making an appearance
again this year.

MR T imMatthias
Frobbdsef) & 4T -

Berlin designer, Matthias
Frobdse’s porcelain
lights.

Thomas Antonettigdizit
RIEATRENTE.
Thomas Antonetti’s Rep-

lica light only takes eco
light bulbs.
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Chair_One design Konstantin Grcic
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LANTERN LIGHT
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The lantern lights
make reference to

the ubiquitous lantern
form through the glass
shade, which also
functions to create

a subtle halo effect
when illuminated.
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The Switch Sofa was created as a play on the modular concept, using orientation to drive function rather
than interchangeable components.
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AN ENVIRONMENTAL PROTECTION SUBJECT THAT HAS
NOTHING TO DO WITH ENVIRONMENTAL PROTECTION

XEIFARYE— T8 HRIAS L

SECHE, EETIEEEEFLRLAER, IFREHR I B,
T2008FHIK = HKR R LITZE—IRREF
B—YIUFHBETTE, R IEEHLREN TANIHZRIE AT

M “I'm not a plastic bag” HIE HELL, FI2KZ/R_LAELL AT LLIR T IFNTH AR BRI HIFTAK SR 47,
“GIRT BRASESHNFIANIHIEIERE, #T R

B, XA E—RERA. ENSHRELR, ETCRUEABEELEERFNEE, KXENEHE
BERIA KIS, HITAX, & TR EWmIELRSEE, BURBEIBE, AECIEER—HFAAL
ICHIRTESE, BITKIANSXTRRBATE. 2, HRENAFEAXRE. FEHERIF. KUK
FE LRI RN R LS EIERIFRHTEXE, BANTEHHEELTE TN ERAESZ X L. #
N1BE1E, EFREEBE UL TR A 2R 2 5% 77 7o

AFZTRITIFE — G EREX IEBEAATYRG, Bl TSP REFIIR, HLRER TG, BRK
FRTGHHEE, (BEERNEREHEFEHFTIF SF—FKFY, HFEZZZEEHEUTERL
FIAZE, MRFBEX LFY, BT BELRITFIR FIREHBEBFFEIHIE, TAXREERL.

HIH, (EFE, EAEGMH, BLERESHY, BENEE, BENLEKE. BERT—F, KIEHER
I EEERFEG EEILEFEELFFNLHITEIRGRBIFHIRITT—F, SEEFZ.

17 FRAZNRERRS

RRIFFE—DATLARSZRIENIEE, HNERELE, HLEEMNEER,
EERB T ALRBRLANSHE . PUIK—LLE A ST IT AR SERET
RE

ERNMS E—HNES, ZNHFRBIASZHABERZSRNRRART, B
F—EA—PEUERRFIRITN, RNIFTURENS —BEXER.
— PN AEEHME. MNBEYNER. thWEESE, XERREE ‘N &
BEMAXNE, BREZWARRIENE.

[xti%]

WYY: Wang Yiyang ( £—3% ) RH: Rossana Hu ( &0 )

RH: S0 WMAFF 44 X BR F IR THX g =2 R A 2

WYY: SRR E2HEH (K) - ARABRFEFE, FREANZRENRERE, FEBLAFEIRE
X, THRSEER. YNEZRE, MBI —LEHFAREZHINEIIER, LW=E—4%,
FEREAZMMHNRFHNAE, BEMBEXFIRITITRomeo Giglh, F%. ZEFFRRIEXTIRE
B PR

RH: HRA-LRITINRECHERBRAZE?

WYY: —LERARRITIFRZMTERIEERN, LWINARE. LARBER%E. XL, X EEHERE
BELUN. —FHEXEE, M2 7TEH, MEEIERBUIXMEI. XLX DX & I~
#m, BEUNIRITITHE S XXiEEiE, BEREZm, SAMAECKIEERE, EPERTME
REZFRKBECS, FUBE—ERE, REEHEBMHZIRED.

RH: BB RIEmAIRNE?

WYY: —EREHECHBRKERERX, SERKHPFRMICIZAER. 4R, £FAFEHELE. HE
KAL) FEOELRE, FAREINE. BENRNIEZSHNBLE, BI2—IRE
BRI, SMEFRA, BINNEERS, FRIBRMERRE, TRPMEKRL,

RH: EHEFRRIRIT M@, BREREIHER?

WYY: HSHEBSROFLRITIPRIRER, #ERH (K) . BRNEKE, HEBPradak)l| AREE
EREN. ENHEEEENYTRENER, FFANERIT—HFERRXATENE, BNE]
MESNXEERFZ, TUSFERERFRT, < AHM.

RH: gt & BEMNNEK, FRESAEESHEABIEER?

WYY: B ASEFELARRIEN, REST. BEMNXRANZEEHN. BRITEEHFBEYIN
SEARE, EREREFAENRAUELERL, — M RBBAZE, IAREEEIEHCEHERE
—BHIRE.

RH:  “3RG17 MM EREMARAERN?

WYY: ‘BRI —FHRIRERT, RMNAREFENER T —LRERHECET, A ‘R &
FhE, AHERFEH. Bk, ‘T HARKRETES, MERKEFECHEFERS5EEL
2o Bk, EMAXEBREMEME, EFFRERFENTR, EAENARLETTEN. TiER
BREZIMNE, IMEHZ ‘THR” B, RE ‘B ZMEXFE. IMAEHENENHARYT&R
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RH: R IRAIR T SRR R?
WYY: BREEERERZRFTOME. —REAT, FEEEEE LR, ELALER, ReEE &
ke, B—YEEURBAFENSH, B—LREBHOZLNLE,

RH: FrAMIRITIT. ZRMEERIFRER, (RIOAERF?

WYY: XZ—FRPAER. BARBRANEFEXR. EREF/HTEAME “ERNMRMHHAR
BREXMEABNITA REXH R, XAESAKE. RESNZMNEAXNAEEEBRASBRN
KFE. AXBRZAENRA, TREMNEARAIZRETER. SRENAEERVNEMBITER
BRMNR. HRAZEEZXDER, BEUAEEESBRBESZESIXNEM, BBREERA.

RH: {REFETE RN ENRRTLTRRAL?

WYY: ASHERNRITHAS R, ERESMER. ASABEREFIHERT, 22—
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IR MERFIOERIMNER. EXTTH, ZAEHEEESEN—R.



RH: MReEMA DRI TEE, SBEFWER?
WYY: REREE. FEHESEE—PAR—RAHTTE
Y. BREERBEDREAEE SR, AR,

RH: fREBFHRZHAHN?
WYY: HifE(E#EF. RRFETNEN. REREHEEAT
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RH: RITGURE, MRERFMIRE, SEFHAA?
WYY: iEE T

This might be appropriate timing.

Once again, worldwide natural disaster reminds mankind of
its unrestrained destructive behaviors and the impact, and
starting in June, an all-out control will be applied towards

the use of plastic bags in Shanghai. The environment-friendly
bag is all the rage again. During the 2008 Milan Furniture
Exhibit, “green” was the pervasive theme.

These are signs indicating that environmental protection (EP)
is back again as the focus of people’s attention. From the
unexpected success of the “I’'m not a plastic bag” bag, to
the designs featuring environment-friendly materials which dominated the Milan Furniture Exhibit,
“environmental protection” has again entered the scene with a high profile, evolving into a market
trend visible from the fashion world to the automotive industry.

—

Anything that has the slightest connection to EP, despite how profound the idea, seems to justify
a price doubling, tripling, or higher. EP itself is turning into an important marketing concept;
however, the increasing ubiquitous theme seems to dictate a more intrepid investigation as to
what EP-tagged products are actually environmentally low-impact. After all, marketing of EP-
themed products is just like any other marketing strategy — aimed towards the purpose of getting
consumers to buy — and understanding what is truly reflective of EP philosophies takes time and
a more thorough examination. Emblazoning “EP” on anything and everything certainly resonates
with the consumers, but one can likely assume that the current, often superficially-executed EP
trend is not always true to EP values. However, we remain hopeful that the environmentally-mind-
ful lifestyle so in vogue at the moment will gradually influence the way people live, for good.

As designer Wang Yiyang recently ruminated, we should regard the EP influence with some
degree of discernment. Some furniture design pieces billed as kind to the environment receive a
lot of attention in the mainstream market, but are not very practical for use at home. For a home,
more consideration should be given to the effective use of space, which is fundamental principal
of EP.

It can be argued that anything easily accomplished is easily gone, what lasts the longest is the
most difficult to achieve. Much like design, talking about EP is easy enough, but enacting serious
change in your life for the purpose of environmentalism, well... that — like good design — is a little
more difficult.

Wang Yiyang: EP cannot be treated superficially.
[Foreword]

EP is not a subject that lends itself to casual discussion. In comparison with other popular topics,
acting environmentally responsibly requires changing deeply rooted human behavior.

In the dialogue between Rossana and Wang Yiyang, the intention was not to delve into the sub-
ject of EP; however, to understand him is to know him as an avant-garde designer and individual.
His interests align with what people are currently doing, his understanding of things and attitude
towards life are closely linked to the public and how they may define the future.

[Dialogue]
WYY: Wang Yiyang ( £—3%% ) RH: Rossana Hu ( #Fa03t)

RH: How did garment design attract you in the first place?

WYY: It did not. Actually | was forced (laugh). | started out learning graphic design. Then | gradu-
ally came across garment related stuff because our curriculum made it compulsory. At that

time, foreign material that was not easy to come by was available for us at school. For example,
| learned about Issey Miyake, whose prime time was in the 1990s, and Italian designer Romeo
Gigli, and so on. Later, | took to garment design gradually.

RH: Any designers that have huge impact on your own works?

WYY: A few Japanese designers do, such as Rei Kawakubo, and Yohji Yamamoto. As a matter of
fact, influences don’t stick around with no evolution. | was influenced at the beginning, then later,
| tried to get rid of them. These masters influence European designers too. But European design-
ers are pretty much rooted in their culture which makes it possible for them to express in their
own language in designs. However, Chinese designers get lost easily. Therefore, when you reach
a certain level, you should make efforts to throw off imitation.

RH: Tell us how environment influences your works?

WYY: My works are definitely influenced by my growing up and memory on style. The environ-
ment in which | live in has an impact on me, too. | pay more heed to the real and ordinary street
wear, not street fashion wear though. Like Zhaohua Road outside our workshop, various kinds of
people live there. Their style and the way they dress themselves have a bigger bearing on me.

RH: Do you have any favorite interna- | B
tional designer brand?

WYY: | seldom buy designer wear. It is
quite expensive (laugh). But | do think
Prada and Rei Kawakubo still rule. A
very strong understanding of their brand
is represented in their design. It is not
as simple as designing a beautiful piece.
Meanwhile, each piece is made to last
and can remain in good condition for
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years. This is admirable.

RH: Content and form, which do you think is more impor-
tant when it comes to designing and thinking?

WYY: They are inseparable in that design needs to be
supported by form. So their relationship is supposedly
free. Designers’ attitudes towards things don’t change;
what changes are the ways they express themselves about
different objects. For brands that are lasting, others can
see the unchanged vision “inside” through the “outside”
changes.

RH: How do you come up with the brand CHAGANG?
WYY: We didn’t use this name to begin with. We used
some teapots as decoration when we opened our shop.
Later on we felt that CHAGANG is excellent in many ways
after we adopted this name. First, “CHAGANG” doesn’t
originate from abroad, but rather, originates from my own
life experiences and memory. Second, the word itself is
extensive in meaning. It does not mean a specific contain-
er, nor is the stuff in it specific. It is not particular in either
content or appearance, while the fact that it is a container
doesn’t change. Therefore, this word helps us extend our
understanding of design.

RH: Can you share with us how you approach materials in
design?

WYY: | have a thing for trying out new materials. Basically,
comfort is priority. But in some cases, | take chance in
using materials that don’t seem to be very comfortable for
partial change on the design piece.

RH: All designers and architects are talking about environ-
mental protection. What is your opinion?

WYY: It is the big direction for sure, as it is related to
subsistence of mankind. However, | think it might be very
narrow-minded if EP is defined by so-called behaviors as
using environment-friendly materials and anything that is
natural. The relationship between man and nature should
be understood from a bigger-picture perspective. Actu-
ally, man-made stuff may come from nature in essence.
The raw materials of high-tech stuff may be derived from
nature, too. | haven’t thought a lot on the topic, but I'm
sure that | will get more involved and even come to depend
on it.

RH: Do you think that western countries have a deep un-
derstanding of China’s garment industry?

WYY: Garment design in China is not “deep” in itself. It is
still in its infancy. Currently, western countries see China’s
design mainly through the “China Concept”. This is be-
cause the attention Chinese culture receives is due to its
high-speed economic development, which does not drive
recognition for Chinese designers and their individuality. In
this respect, art and movies are ahead.

RH: If you could put everything behind and live somewhere
else, where would it be?

WYY: I’'ve never thought about this. I’d feel quite good to
live some place very diverse. The strong ambience of these
places is relaxing.

RH: What is your ideal home?

WYY: The more casual, the better. Home life is unpredict-
able. Most things are in the best shape after being used.
New stuff is not very accommodating.

RH: In the fields of design, what would you opt to do if not
garment design?
WYY: Building houses.
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Design Republic participates in the first ever 100% design
Shanghai exhibition this June, representing brands Droog,
Magis, Vitra and Tom Dixon. As two of the panel members,
Design Republic’s founding partners Rossana Hu and
Lyndon Neri decided to co-host the 100% design closing
party, showing their support for 100% design concept.
Design Republic also formally launches its Design Society
program during the party.

After its preview last September, the neri & hu brand officially
launches at 100% design Shanghai. The entire collection of
home furnishings large and small — featuring new items by
the concept-forward brand — is shown in the “wire mesh”
display at the exhibition. neri & hu products are available
exclusively at Design Republic.

Design Republic organizes a media workshop for
“Persistence of Vision” — the first publishing project of
Design Society. Architects interviewed in the book, as well
as some top architects and designers, are invited to speak
and facilitate discussion on current state of architecture in
Shanghai.

After the disastrous May 12 earthquake in Sichuan, Design
Republic was moved to participate in the support of those

affected by the quake. The company matched the donation
amount given by its employees, and sent its total donation

to the Red Cross Society of China to contribute to the care
of the earthquake victims.
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design republic co-founding partners discuss with antonio citterio
and philippe grohe at hansgrohe
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A GREEN IN THE CITY | [
URBN Hotels : Blain crellin

" jts important for our business to be conscious about the environment and do what we can to develop
and operate our businesses in the most positive way we can. Think and act long term and it will benefit
your business , no question. " —By Jules Kwan, the founder of URBN hotel

URBN Hotels is China’s first carbon neutral hotel,It is committed to developing and operating green hotels.
By renovating an existing structure, focusing on using recycled and locally sourced materials such as
reclaimed hardwoods and old Shanghai bricks, and introducing eco-friendly solutions like passive solar
shades, and water based AC systems.

Further more,, URBN Hotels entered into an agreement with Climate Bridge, an international intermediary
offering bespoke solutions for companies and industries to reduce and offset greenhouse gas emissions.
The total amount of energy the hotel consumes, including staff commutes, food and beverage delivery, and
the energy used by each guest, will be tracked to calculate the carbon footprint. URBN will then purchase
credits to neutralize its footprint by investing in local “green” energy development and emission reduction
projects. Hotel guests can also choose to purchase carbon credits from the program to offset their own
flights - China is the fastest growing emitter of greenhouse gases, and URBN is committed to setting a new
standard for the hospitality and real estate industries by taking green ideas into green action.

HOTEL GOES GREEN

. China’s first Carbon Neutral hotel

r’— . Carbon credit available for guests to purchase to offset their flights
. B square meters of green space per hotel guest

. Renovation of existing structure and reuse of many of its elements
. Focus on using recycled and locally sourced materials

. Low wattage lighting through out hotel

. Energy saving light setting for all rooms

. Reclaimed Shanghai hardwoods and old Shanghai brick

. Passive solar shading

. ‘Extensive’ green wall over south facade

. Double pane windows

. Energy Efficient Water based AC system with heat recovery
ventilators

. Low VOC paints
. Environmentally safe cleaning products
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Who Killed the Electric Car?

Director: Chris Paine

Featuring: Mel Gibson, Tom Hanks, Martin Sheen (Narrator)
Type: Documentary

A thought-provoking documentary that probes into the rise
and fall of the electric car. Having made its debut in 1996,
the electric car, with the advantages of being environment-
friendly and more economical than its gasoline, hydrogen,
and hybrid-fueled counterparts, eventually failed to
represent a significant portion of the automotive market.
Its failure in contrast to the exponentially bright-looking
future dictated the question: what was behind the unhappy
ending?

The documentary reviews the history of electric car, with
discussion on the role it played in the recycled energy
industry, the contribution it might have made to daily lives
in America, and other cultural and economic impact that
were never realized. More compellingly, it explores the
nation’s pillar industries and the conservative climate of
the American government at the time. Its sociological
investigation is based on numerous interviews with
carmakers, lawmakers, engineers, consumers, and
automotive fans in Los Angeles and Detroit. The final
conclusion (less than shocking, if you are familiar with
American big business): the fall of the electric car was
engineered by oil company tycoons who were threatened
by the impact of its success. Image: we will save more
than 1000 hundred million gallon gas if all of us buy a
electric car.
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THE11"HOUR

The 11th Hour
Director: Nadia Conners, Leila Conners Petersen
Featuring: Leonardo DiCaprio
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Type: Documentary

Narrated, produced, and co-written by Hollywood star
Leonardo DiCapirio, this feature film documentary examines
the current environmental states of the planet and explores
plans for restoring some of the damages in “the 11th hour.’
The film is not only introspection on modern industries

and its impact on global ecosystems, but also makes the
effort of offering potential solutions. Over 50 prominent
thinkers, experts, and activists make an appearance,
including former Soviet leader Mikhail Gorbachev, physicist
Stephen Hawking, former CIA director James Woolsey, and
sustainable designers William McDonough and Bruce Mau.
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An Inconvenient Truth
Director: Davis Guggenheim
Featuring: Al Gore

Type: Documentary

The main cast is as stark as it is unusual: former U.S.
Vice President Al Gore and planet Earth.

In an endeavor to educate the public about the severity
of the climate crisis, Gore — a long-time activist

— compellingly presents facts, statistics, and a number of
projected scenarios about the current and future state of
the environment.

The film won two Academy Awards in 2007 for Best
Documentary Feature and Best Original Song.
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XE N K2008FE LI BIZA T
FITERIIE H 103K, $E—REH
EBARER. ERAFEEY
NERSHMREZHEE SR, £
ZREPEARZHEZHARK, B
FEKFRE. TR, BRER. GE
BELE—RRIPHESRIERTI—
RETREESNELINENER
FE; BZAENH BRZZ
By « XY « <REEBY -
CHZEY « CREEY SKIERH
B, SIAANBEZ ZmNRESE
W S\ HAEBNEMEEE. SEDERENEEEH.

Chinese Traditional: The Music of China

Starsing Records has come out with this series to
celebrate the Beijing Olympics in August. It is made

up of 10 albums under three themes: The first album
features cellist Kevin Lee, who is a cultural ambassador
for both China and America. Lee performs eight movie
soundtracks including The legend of 1900 and Once
Upon a Time in America. The Chinese Civilization theme
takes up four albums, all in classical Chinese music

— Heroes Summon, Ba Zheng, pip axing, and The Single
Bamboo. They feature compositions by a generation of
guqgin (Chinese zither) masters such as Zhang Zigian,
Liu Chicheng, Xu Junyue and Chen Leiji, as well as
Zhao Yuzheng - the acknowledged master of his age.
The series concludes with the imperial majesty of the
Forbidden City.
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FEIER
SHANGHAI GALLERY OF ART

BRIAE
2008.06.21 - 07.28
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Sim City
2008.06.21 - 07.28

2008.06.21 - 07.28As one of the key figures of conceptal art
practice of China, Gu Dexin is reputed for his contemplative
and psychologically charged installation projects. Inspired
by the computer game Sim-city, Gu will create a virtual

city inside the gallery that utilizes mirrors, large scale
architectural models, video, and photography.

Artist: Gu Dexin

ERURZARE
MUSEUM OF CONTEMPORARY ART,SHANGHAI
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Other’s World
2008.06.21 - 07.24

The central theme of this exhibition revolves round “the
individual”. Through contemporary art, the artists and
curator explore the existential crisis facing modern society
and shaping the environment we are live in today.

“Other” is relative; on one hand, it refers to the loneliness
individuals experience in modern society, and at the same
time, implies the identification, empathy and compassion
we feel towards others. To a certain extent, “other” here is
a reflection of “us”. Through the artists and artwork in this
exhibition we come to know ourselves, others and similarly
the world we inhibit.

Curator: Jiang Mei

Artists: Yan Peiming, Yang Jianping, Liu Jianhua, Xiang Jing,
Yang Fudong, Zhou Tiehai, Yang Zhenzhong, Xue Song,

Ni Jun, Liu Manwen, Zhang Enli, Qu Guangci, Wu Yiming,
Hu Jieming, Xu Zhen, Xiang Liging, Song Tao, Ma Liang,

Lu Chunsheng, Liu Dahong, Liang Yue, Shi Yong, Liang
Weizhou











