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The Dawn of a New Republic
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The Republic Also Rises

This September, design republic is celebrating
its first birthday. More than one year ago, we
proclaimed the “dawn (p.03) of the republic,
” anticipating the launch of our retail concept
at Bund Five. Before the construction crew
moved in, we held a construction party where
we showcased the initial concept in the form
of an installation and performance. That
event (001) probably left many wondering
about the concept, not really sure what design
republic is all about. We offered a glimpse of
understanding that was the dawn, a warm glow
of light, an idea.

Finally, last September, the “birth (p. 08)of
the republic” took place and we unveiled our
windows, flagship store, and product line.
The republic now had a home, and people
who came to the store began to understand
the concept. After the birth, we slowly made
into reality our aim, promoting design through
many different channels, appealing to a wide
spectrum of audience.

In this first year, we successfully launched two
exciting design gurus—Marcel Wanders with
Moooi and Tom Dixon with Tom Dixon. Not only
did they take the design community by storm,
the great endorsements and support by both
the Dutch and British
Consulates created
quite a buzz within the
expatriate community.
design republic
participated in two
exhibitions—Shanghai
Design Week and
100% Design. We
| showed for the first
time in venues outside
of our store, injected
our own design fervor
into these exhibitions.
Since our “birth,” we
launched the in-house
magazine Manifesto
as a medium to
declare our beliefs
announcing to the
community our design programs, and instilling
a shared design intention among all “citizens”
of this republic of design. Are we taking design
just a little too seriously? You bet we are!

So where does the republic go after its dawn
and birth? We turn our second year to the next
chapter, the “rise (p. 25) of the republic.” We
will be augmenting our collection with a
few more distinguished brands, creating a
truly unparalleled assemblage. We will be
introducing a new VIP program (for the store
customer), Design Society (for the designer/
architect), and curating more design exhibitions
to further these two communities. Recently,
along with Ross Lovegrove, we launched the
speakers he designed for Muon by KEF. Many
more design heavyweights will join in this rise,
hopefully participating in design republic’s effort
to lift the bar of design in Shanghai, including
neri & hu, a new brand we have created! We
are exceptionally proud to say that our own line
of products, neri & hu, will be launched on our
first anniversary. You can catch a glimpse of
what is to come in our centerfold.

The celebration in September will feature
an additional significant project: the long
awaited book, Persistence of Vision: Shanghai
Architects in Dialogue, co-published by design
republic and MCCM, will finally be printed for
the international market. This is an exciting and
significant milestone for design republic. As
this series of books embody an academic rigor
that serves to complement design republic’s
commercial objectives, the republic rises to a
new year full of hope and splendor!

lyndon neri ZB£5.& rossana hu 254074
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THE EVERYDAY, THE ORDINARY, THE MUNDANE. The mantra that permeated the studio in the early days of Design Republic when it
was still referred to as “the store”. Even during the conception of the brand when the identity was stilll forming, the relationship between

people and the everyday objects they use was a key factor in the creation and selection of objects, patterns, materials going into “the
store”.

HFNEEK ... the Dawn of the republic ... HEMRAIETE: —Mhk,

—FLT, — M KE, —i8<4¢, —IB#FTF... sihouettes of everyday objects: a pillow, a lamp, a bench, an umbrella, a chair ... #2295 ... concept visually
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REMEFFYME .. domesticity and
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Structure Dining Table, Zisha 004, Slice Chair

all from neri&hu collection.
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Random Light, moooi
Standard Chair , vitra




Zisha Tea Project, neri&hu collection
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FRANMMENUERL, BHE
UERFHRSFM RA2XHR . EIE
ST T RAREASE, RITHT —RIWM S AR
HER: MRLUINBERESRT, ZMIFNTEIEERT, B
AfiREFRRER: BT BilbaokHREE (Guggenheim) HHIE.
Frank Gehry1920F tHAFMEARNZ£Z. 1963F, ez THCHAH

Frank O. Gehry and Associates, fEBZBIIERMFIER T ASFMBBARESE | i
. MRARBTEATHTNSH, MIFERT. B, EE. 16%. UEeF
IEED,

Easy Edges & 5K EFCehryfJ—ME3%, BEEMARKRERNZPRKRGREDRLEZANEE, A

X Foh ) (E AR B B (5 A O A4 R R Vitra gl 1 T Easy EdgesRFIR A B INAIE B EMNM R INRKRER T HH
EZFS, BERAXEBFELLARESR, ECHEHERANSEHHE, FEHEANER. 1
‘“BRIUEBREZRHMEBLEFREFTAESHA, FTESRITHERBPAMN . 7 Gehryiji. gw
GehryERABWERMEM T EHFRIT TS HAERMLEE, BEAENSRSHENEDN. BEXGehryREAEM i
BAMAZAvar Aalto. Gehrylii Z RSB+ SEXR. ... HELKXRREEACHEBAN—ITER . —NUREZXE
2 XBHIR E R Hieronymous Boschth X b U i N B E HERE M.
Frank Gehry3k 84 1R % HI 22 IR,

Heh @IEMAR RN 1980 FN B FIRRAR, BTRANEAN A MBS THEAR
i’

This former truck driver and airplane washer, was once told “this isn’t for you” by an architecture professor, changed
the look of an essentially conservative field with such startling buildings as Disney Concert Hall in Los Angeles, Pritzker e
Pavilion at Millennium Park in Chicago, and the building he’s probably best known for, -
the Guggenheim Museum in Bilbao, Spain. Frank Owen Gehry, was born in Toronto,
Ontario, Canada in 1929. He studied at the Universities of Southern California and
Harvard, before he established his first practice, Frank O. Gehry and Associates
in 1963. His startling designs grace the landscapes and cityscapes

!‘ of places as diverse as California, Paris, Germany, Toronto, Israel and
- Panama.

Gehry begins with an idea, then works with

cardboard models and scotch tape, playing

with the look of a new building until satisfied.

Taking this essentially disposable and unusual material,
Gehry expands on this model-making material creating the

furniture series “Easy Edges” for Vitra.
He succeeded in lending such "
everyday material as cardboard a
new aesthetic dimension. Although  they appear unbelievably simple “Easy Edges”

are constructed with the architect’s care as well as being very robust and stable.

“What bugs me are the goddamn rules my profession has as to what fits and what doesn’t,” Gehry
says.

Gehry’s architecture is often compared to Spanish architectural

legend Antoni Gaudi ( see page 22 ) with its curvilinear
structures, but Gehry’s greatest architectural influence
Alvar Aalto. Gehry also claims a large part of his influence from art ... “l wish | was
he has said. A direct link from one of his buildings can be attributed to a painting
by Dutch renaissance artist Hieronymous Bosch.

a painter,”

Frank Gehry has received numerous awards,
among them, the prestigious Pritzker
Architecture Price, honoring
“significant contributions
to humanity and the
built environment
throught the art os
architecture” in

1989.




Konstantin Greic b. Munich, Germany 1965.

After training as a cabinet maker at Parnham College in England he studied design at the Royal College of Art in London from
1988-1990. Since setting up his own design practice KONSTANTIN GRCIC INDUSTRIAL DESIGN (KGID) in Munich in 1991 he
has developed furniture, products and lighting for some of Europe’s leading design companies such as AGAPE, AUTHENTICS,
CLASSICON, DRIADE, FLOS, IITTALA, KRUPS, LAMY, MAGIS, MOORMANN, MOROSO, MUJI, PLANK, SCP, THOMAS/
ROSENTHAL.

Konstantin Grcic creates industrial products widely described as pared down, simple, minimalist. What sets him apart from the
minimalism in fashionalble currency today is that he defines function in human terms, combining maximum formal strictness with
considerable mental acuity and humor.

Many of his products have received prestigious design awards. In October 2000 Konstantin Grceic is nominated “Guest of Honour”
at the Interieur Biennial in Kortrijk/Belgium presenting an extensive show of his work. The MAYDAY-lamp produced by FLOS was
selected into the permanent collection of the Museum of Modern Art in New York and won the Compasso D’Oro in 2001.

19655 4 F1EE 5 fe BAJKonstantin Greic, KK ZRFRATE & EPamham CollegeiZ 32X {R 7K T Jfi(cabinet maker) {1 % Mk i)llZx,
N E bR B T ZHBENRITHUE, BREEEREERZARER(Royal College of Art) BFF AR =FHIKZATE. Ll
5, fhERE R EIE T LA & iR A SlKonstantin Greic Industrial Design(KGID), 14 5B RS H & R A =0

Agape, Authentics, ClassiCon, Driade, Flos, littala, Muji, Whirlpool, Plank Z£3#&F &1, #HEH—RINRE=REITERBIZRES.

Konstantin GreicBTiR TR (Rt 2R A A BARMR SR ZARK . Mitt SIS 7 PTBRARE E X&ZARNARRE LR
fRERAFSUAN AL LRSS AMHES TS ARRITERERMIARE, HEEERBRANAEE L RERE.

Konstantin GreicHIfE R IR IF % B R AR B ELEH . 20004, Konstantin GroicfE EEFIR = IR TTHNE R FINE B H A
fEGEY, BERNIRGI SRR, SiMbSFosE R IMayday-lamp NIEAAL KR EARTBRIKAIER, FHE2001FRKNX
ARFI Tl ig 3t K 2 (Compasso D’'Oro)§%ksR. 20054, Konstantin GricicFrigitiIMiuramiiiss, —#EER{GAE & KEFRREIH
5iE, EEEEFEEE, SIMoMA (@A ERTE) BIWKER




HFN#)NE THEBIRTH

CEEARBAELSMGTEMEMELS ST “HRNE” MBRAYER—TE
B—IMHRFEKRIFLHAENRE. AXNFEL, RITHAMBEETHENE

B———1TREIBRNEFEEXFERHETE, RITEMEANXR, 5455
MEBYMRmZENEXR, —MEFEERE R —KTITETE.

...the final unveiling of the store at the opening last September merged both the
idea and the physical “abstracted hut”—a central platform that showcases its
carefully curated collections for the home. It is on this platform, metaphorically
speaking, that Design Republic hopes to achieve its dream-- a dream to

create meaning and purpose through everyday life, its relationship between
people, living and simple objects; a dream to nurture and raise a generation of
designers that can give back to the world.

HFNERBRAE ... a symbol for Design Republic’s vision ... — MBI B A S

MOOOi

et

v

.. new domesticity ... {##5... new domesf

et I

ticity ... /... mission ..

community ... &t FAEI#L .. heart of Design Republic ... #L5AIEI A ... new way of seeing ... # & ... engage in educating ... VIPIR H ...vip program ... i&it2%t ... design society ... ®&itIHZM ... designer visits ...
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LYNDON NERI VS MARCEL WANDERS

838
— (IR ERH A FRMRA &I Marcel Wanders, —i2#&FE, HEHRMBEENESER
JF 2R$mE (Lyndon Neri), —B—%RMKEFL, AMEE. 15H. UEHSA—%, XERSENFTEITH
HANRIHEA, BRF T —158 XiGTHBRITE.
EX:
£ E5], LyndongE—XxMMPhilippe StarckiBEATE|Marcel
Wanderst&=F: “BNERA, SIaZREEFImoooi, i&it
EEER! 7 MLyndonE—Xx EMI%KEIMoooi, &KX, B
3B Sl AR, EMarcel Wanders#imoooif 4B &
E, WAL RAEEA AR B ITIR, i1z B3 CHHETER
BEWME? “Marcelx A, KRR, BESILHREREX
B 2% ‘Why not?!"”
LN: E—khE?
MW: K2, HRPEBZIFZRT, BEXEFE—XRELE.
LN: SEMBEREBRIARET W/E, RERETE, —ERF
T?
s MW: HiFEE)L, AIIJET. ZRERMHTIE.

LN: {R5k LigRAmoooifEiRit £FIM LR S, At 4EES

Wit HFEER?

MW: #k#EmoooifRigit A iF L EFMER S, RiITHFIMNE R ERIRossana (FHH) A8 IEFA
BIfE. moooiFEMEIREF, IMEHERIRENENTRAY. RAEGITEANEXERINEFERTHR
FEE.

LN:EZIi&it, Marcel, {R&MAIAHITBEKREBREG? RE, SRER?

MW: AR BAE. RESEEHEE “RER” , BRE—MEE, EETRITHZEERE RO,
XFEE, MALURREFF L, EEARERBEBRAHORE. §FSMgiHInHMER—ERM, M5
LTESREEMBL, BREGE—EEFIREREABEK.

LN: FEgit S iR S REFm Rz E, RIS ERLGE?

MW: EERRRRITHNFTR, ZAERNBHEER—AERHGITSAHEEB, FENEXIZEE, 2
AR RS BAY .

LN:&AmoooifZAR R, REHIEE —LEMFZITIT—EEIE, %Martin Baas, Front#nJasper
Morrison%%, {RIEFZITIMRIENZTA?

MW: Z#EMATEERIEZIMOOCOIRI MAREAMN 1%, XEARMTHEE, BEAENBE—EESEHIEBEHMOOIFH AR
Ho BRMAMBHRKES, BELURSOLITRIFREBE. T, BEIFHamK.

. 3 AREKROTEERSE, R E - -moocoi—H F B A SR AIE. Moooith EE /Gl
BIZEF, &N, BARIEITRET AR . BEEFMETARRERBTFESHMEFTNES, X2R1H
BEE, FARETAEkS B

LN: ZERFFZERRIT L, RAT ARG =R BT —PIRER?

MW: i, XA E)RReA 2R B— I RITH . RLESMERRITELSEEKY, LIIGSMIEEITYE
EfE—iE, HR, FRIGTRE—MEEHRBT. MERLIT, RETWEMANES; MEFRiIgiTnEG2m
=, LTSGR MERGITSERIRIT R 2T, BATATLGE TSR, ERAAF, BasEf, X

BUAFREMEITHE, BRIME~RETHE—HNEE. ¥ TZENRE, RARTSHE, ARTEN
B .

LN: Mi15, BE1THY “BiE” iFESTRERBTENIRE, H15?

MW: &33!

LN: BEAAIRBX/AMERR, FABERE—MEXRREIE. RS gt ARIRREFRLSE, SHREThE
E. AMtASBE, XEEN?

MW: FHt—EXAM, MEFRR, XSEFEHHEET . LM, BEEHRERMMEEIESR;
AHMMOCOIKIEAR R, HIEMERIZIT - RITRFE—INHNSE ! WITHEEMRSEZ, 2KFE
AR, MAREENT. BMERESBE—NNMTL, Tl Edl, XMiEESWEMTN. Phiippe
Starck " HFE# B E, EANT T—HE. Charles and Ray Eames7E L 42504 4% B 2= E Bl #EM E 71X —
=, BIEAN, (EABRMMAMNME, EE. 3, BUEFTAT—ME. ®—EFAchile CastiglionifR&#, B
405 BFFA70% BT R MBS R —#ERY. FEEIFANIRIT, BREFHZBE—IMHMNERL? S TUZELXENERER
EAMIEE—NSBRHAT . EENZE, BNLIBRITEAT—HENEAR. ZBEEXHSREMERT
B RIZITHEFFEL S D RIRA—F it EIRIE A B T —M B .

LN: ®EALH, HFEHHNEREERETATEL? BRE—LEARPER, AMNESRPLE LR
ERAYIZIT, XERZESEMIRIT & ITAYIEKIG?

MW: &it2—IERER. EAA, XTi&it RINELZI—ESENHE, BXMENESHRINEERE
HOREERE, ®iTHHRMNEBXERENEFECHEMES . BES—LHX, AMNKKPHFEENRA
PAFRRER EM 2. Mies Van de Rohe® 2ixid“Less is more” (VENE %), BEZXRER, LHMEL, S
%, RAERENSHZANBITENY, BESHL/EFINERMOIEERE, XERSZKHEATR, B2
ARy, ErEMMARMEE, RUsEEd: “ATafRk? |

LN: Marcel, REMRZRMBHIR, DEaEmRES REE, HABE. G5!

MW: JEE=E>¢, iHgiR!

Dialogue between Marcel Wanders and Lyndon Neri.

LN: First time in China?

MW: No, | have been to China many times but this is the first time | am in Shanghai.

LN: You have had only two hours of sleep the last 48 hours and you are still going, you must be exhausted?
MW: Maybe a little bit but | am used to it. | love my work.

LN: You are here obviously for the launch of Moooi at Design Republic? Why Design Republic?

MW: | think there is a lot of similar virtues in what Moooi stands for and the passion behind what you and
Rossana are creating here at Design Republic. At Moooi, we aspire to be the best and to create the most
successful and innovative collection ever. | believe Design Republic is the best platform for these collections.
LN: Moving on to design, Marcel, Do you take inspiration from other designers? If you do, who would it be?

MW: | am not inspired by books, fashion or film but rather | am inspired by the monumental desire to
contribute to the world at large. With designers, there are a number of people that | have always admired
and take inspiration from but there is no one single person that stands out.

LN: Are you more interested in the process of design or the product of design?

MW: Defnitely the final product of the design. | am interested in the result. What it does to people especially
when they touch it. The meaning and importance.

LN: As a creative director of Moooi, you have had to select other design talents to work with, such as Martin
Baas, Front, Bertajan Pot, Jurgen Bey, Piet Boon, Joep Van Lieshout , Jasper Morrison and etc. What are
some criteria that direct your choices?

t 8621 6329 3339

www.thedesignrepublic.com



MW: | want to make sure that they capture the Moooi spirit.
This is obviously challenging as we are also trying our best to
continually define what Moooi stands for. We are proud of what
we have accomplished but we value and challenge the open-
mindedness of our team member. Initiatives creates opportunity
and growth. Moooi is not purely a conceptual company as it

moooi sponge vase & egg vase

needs to also be a commercial entity otherwise it is pointless.

Moooi leads the understanding of culture, human needs and
technology. Contributes by creating the most successful and
innovative design collection ever. in creating unprecedented
value and opportunity for its customers and employees,
investors and partners. This is our challenge and our vision.

LN: In your architecture and interior design, why do you not
explore materiality like the way you do with your product
design?

MW: Huh, this is obviously a question from an architect. | find
doing interior design to be quite challenging as | have to come
up with a thousand ideas as opposed to just one idea for one
product. It is very time consuming. | am trying but it will take
time.

It is like playing with a symphony as opposed to playing an
instrument yourself. Having said that however, it is always good
to have a product designer do an interior or an architectural
project because it will be refreshing. The result could be very
bad or very good depending on how you are judging it. It is the
same when an architect design a product design, in most cases
it is not that good.

LN: hahaha, but it can also be a pleasant surprise, right?
MW: Absolutely.

LN: While we are on this subject, let me ask you a question that
is somewnhat related. There seems to be more and more firms
that have open practices lately with a multi-disciplinary bent?
Why is that and if so why is it important?

MW: | have always done this so it is not new to me. | have been
involved in limited edition sculptures, product design, creative
direction like Moooi and interior design. The world needs a new
roof. Design is getting bigger and bigger but it is growing in a
horizontal way but not in a vertical manner. The whole world is
broken down into specialist and there no surprises anymore.

Starck brings it to the next level by continually reinventing
himself. Charles and Ray Eames did the same things in the
50’s in the US. The

true nature of creative
person is an individual
who reinvents ,finds
and brings it to the next
level. For instance, |
have always have a lot
of respect for Achille
Castiglioni but he does
the same thing when he
was 40 as when he was &

70. Beautiful objects '@ & charles eames

but was there a new level? The nature of this multidisciplinary
practice is happening because people are tired of all these
specialization. This is important as we have to bring design

to the next level. | believe this is what you are doing in your
architectural practice and here at Design Republic. Raising
the design consciousness to the next level.

LN: Is there a difference between the needs and aspiration
of both the Eastern and Western cultures? There seem to
be a perception that newly developed countries like China
admire and like the “bling bling” factor in the things they
buy. How do you address these issues in your pursuit to
bring the level of design to the next level?

MW: Design is an international language. In the developed

countries, we have been educated for over 100 years in

design. The Bauhaus movement teaches us supposedly

what is good and bad and we rely on what
=% these principles are than our creative

instincts. There is something beautiful about
a five year old girl who loves pink Barbie
dolls. To some this is garish but | find it
beautiful.

In regions like Russia, China, the Middle
East and Brazil, there is no preconceived
notion of what is good design. Mies
Van de Rohe once said “ Less is more” |
disagree as | think “ Less is less, more is
more”.

LN: We are running out of time. Marcel, it
was nice talking to you and as always, you
have been both inspiring and thought
provoking. Thank you.

MW: Always a pleasure and thank
you.



neri & hu

founded in shanghai,
neri & hu is a home
furnishings brand
that reflects a
collective vision of
modernity balanced
by heritage.

neri & hu is beauty
reinterpreted. it is
a free expression
of who and where we
are, demonstrated
through touch,
scale, passion,
craft, perspective,
quality. neri & hu
brings home a new
domesticity.
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neri & hu collection

comilng to design
republic

neri & hu Z%|2007 #%&%H




Collection by Antonio Citterio
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MAXAITO COLLECTION

Conceptand Styling Collage Studio. Photo Fabrizio Bergamo.
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DR TALKS WITH RICHARD CHEN T HABRT o)

PR (1946—2006) In memory of his father
PEELER, AEETI, EEEE RANEFEEELNAEFE— RIERRERTEEIERRE )
il Richard Chen answered 5

of 10 Manifesto questions
on behalf of Mr. Yifei Chen.

1 RIABIRRFES LR BRI RPN =5 ?

BEERMBLLHAIER. ttiakaritTR, EAERFEM, THalessi =, BHEHEIE, £H XIS HIfritz
HansenfEf, EAERBHIZ. (EA—IMEEMANZAR, REVERRLHIES.

2 RRERERENGITITZE?
AR RMFINERELLITIT, FidhER—LE—ERHIH, tbanCastiglioni, Le Corbusier,
3 Wit RNt Ry B EEER?

HRXFR—NMREEENNA. ERBOENEEMER. XEREFEBRRE, HitETETEESH
g, AERM&ERNLFNES TUTEREIE.

4 1:1\)4%35-?5 KR R RN 5 (8] 7

fEZEMMHE EEEREXTZAMGITHE, BLEZESIFHRER.

5 RBENFERMTA?

e EMNEEEMTER. FMEME, KENESI+HEE... JtURMEELE(ERP-—EERENERA.

BE
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BRE, AEHEMGETFALEETNSRE, kBB AMaxalto...... AERMINEEF &I RMFMIESR.
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8 T AiLIRFTIH R B%?

ﬁiﬂlﬂ’ﬂulﬂ’ﬁnn Rttt R MM XERTARICE(THFETE.
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Yifei Chen (1946—2005)

A well-known Chinese painter, fashion designer and film director and recognized as one of the most farmous
oll painters in the country and whose works were among the earliest of their type to be exhibited and sold in
Western countries.

1.What would be your father’s favorite DR item?
Akari, Alessi and Fritz Hansen.

Definitely the classical pieces. For instance, the Akari Lights for its serenity, the Alessi pieces for its whimsy and
most of the Fritz Hansen products for its refined craftsmanship. As an artist that respects precedence, he tends
to relate to products that harks back to history.

2.Who was your father’s favorite designer?
No specific designer. He collected different varieties of designer furniture, like BOFFI, Molteni, Armani, etc

I cannot think of a specific designer that he particularly likes, but he respects some of the old masters like
Castiglioni, Le Corbusier, Sotsass, Rossi...

3.how did design affect his daily life or work?

My father was a very creative person. He liked to surround himself with all kinds of creative ideas and items.
These things make him happy and helped him to be more innovative in his work especially during the later stage
of his life when he became more multidisciplinary in his approach to his work.

4.What was your father’s favorite room in his house?
His favorite room would be his study room, filled with many art and design books. Amazing collections.
5.What was his most treasured object?

His most treasured object would be his Patek Philippe Watch. To him the notion of timelessness was important
.. a subject he explored in his painting.

Richard Chen

Managing Director of Yifei Investment Holding, focus on investing in media and lifestyle projects in China and
around the world.

6.What is your favorite DR item?

Moooi, Tom Dixon and Maxalto. There are many but | would tend to go with the more avant-garde brands like
Maxalto by B&B.. expecially with their new more design-oriented pieces.

7.What is your favorite room in your house?

Living room. | spend most of my time there..

8.What recharges you creatively?

Interesting designer items recharge me creatively. | buy them around the world and bring them back to China.
9.1f you can only pick 1 object to pack before leaving a house on fire, what would that be?

My Moooi pig coffee table (haha.. ) that | am eagerly waiting to arrive. Black and beautiful.

10.What does “domesticity” mean to you?

To me, “domesticity” means the whole family getting together and having fun. Of course, a house/shelter to
create a space for all these activities to unfold is also crucial.

t 8621 6329 3339 www.thedesignrepublic.com
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Officina Alessi Tea & Coffee Towers

Tea & Coffee TowersZ HAlessiBy Z K & M Alessandro Mendinifi 3%, §#& 3K
XAYRRITHEFARZE. ZMBEBEXEET
22N EBRERIT S 5%t

BIMES Wﬂﬁ%%?%ﬁ%uﬁﬁ
H, BMERFEREE—L%EE
%ﬂi#ﬁiiﬂﬁﬁ%%ﬂm%ﬂ
Z1E, BEERRZEHFWALE, BE
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FIZHREXEEN—IS.
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“Tea & Coffee Towers Il H #EalessiZ2 H %
518y, BNTE1979% F£19834, HAlessandro
Mendinifff 15 £ 89“Tea & Coffee Piazza’In BH. B
% HiTea & Coffee Piazzalil B #Ei&iTIBiEFIL KA
mESIETERNXE. HBILWE, ENRETE

KA ITRYTFFIE: 1970FE LUET, &

BXEBEXFNEITIHETZIT. Fk
BEmME, XMNMENFREENTENATDRE,
BEmMELER, MEEKRossiFAGravesXHRIE
mImegmA, GIEHTEENRELTSR, BEBT
T AT BT ENTE .
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“Tea & Coffee Towers,” an Alessi metaproject created by Alessandro Mendini, aims to
discover new developmental paths for domestic object design.

In this operation, 22 successful international architects tackle an industrial design project
for the first time.

Each architect was given total freedom to design a tea and coffee service, so that
“extraordinary” objects could be designed with respect to both artistic expression

and means of production. In this operation, whose purpose is to explore new ways of
incorporating aspects of architecture and industrial design, the limits usually imposed
when one begins designing an industrial product were not imposed: on the contrary, the
designers were asked to freely present their language and vision of the world. Here, the
formal and productive refinements that are normally missing from mass production are an
integral part of the briefing.

As for production, no limits were placed on the choice of materials or
methods: the only indication from the company (since metals are by far
the most important material in Alessi’s product lines) was a preference
for the use of solid silver, a symbolic metal that represents all other

alloys and is historically the most typical material for tea and coffee
services.

Thus the designers were offered a territory for experimenting, an
extensive one at that, bearing in mind that it was an Italian design
environment, with its typological ambit. In this way the most suitable
conditions were produced for enriching the design horizon with new ideas for the future.

99 sets of each service will be produced, plus three artist proofs.

precedent in the Alessi history,

the “Tea & Coffee Piazza”, developed between 1979 and 1983 with the “metaproject”
under the direction of Alessandro Mendini. The results of the first “Tea & coffee

piazza” operation were of extraordinary interest both from a methodological standpoint
(among other things, it marked the opening of Italian design to foreign designers; up

to and throughout the 1970s ltalian design was not only produced exclusively in Italy,
but also designed only by Italian designers with practically no exceptions) as well as
from a practical standpoint (the operation itself, as explained below, was intentionally
paradoxical, but in the years that followed, several of the invited architects — in particular
Rossi and Graves — developed into important collaborators for us, creating true standard
products destined to leave their mark on the design of the 1980s).
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Architecture, Geometry
and Design, is the largest and most
comprehensive exhibition of Gaudi’s work to come
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Sound, Sculpture, Love

WitHEIM S RERE
RENBEKEFEES
fE, BIEE BRI
Ross LovegrovekZ|
SLF MM RSByt
FAEMIE, HEMRA
KEFi& it B8IMUONZ =
FHEAHS.
MUON#7 7= g8 L E 3t
RN FIE A
HER, RORATRSEFNTEMSE. KEFFRoss
Lovegrove AiEXHiG T AREEPEMNE EEIF, 1F2HE
TARERITREMRITHIEDESERE, LU HAEME
HEE, BLEMETEHRITER.

Design Republic, in collaboration with KEF, the world’s
most technologically innovative audio brand, hosted the
exclusive China launch of the phenomenal MUON speaker
in Bund Five flagship store on 7th Sep 2007. MUON’
s designer, Ross Lovegrove — one of the most influential
modern-day industrial designers in the world — made his
first visit to China to introduce MUON to Shanghai.

MO00000000000000000000000000i!
WITHIBITH=F A
it @ EMoooi I R =R &
HE. BAMoooig RE MK
AyMarcel Wanders3E 2 E
g, REKATZMIRITE
=, FEREPERTFMIE
it BIMoooi Boutique & 51
ErEm. RhsERABRN
B #MoooiF-mE. fI=%E
Eit bR MEBEREMET— N (Eric Verwaa)|thEEHES £
HEE.

It R & AR TR SIS AL T AN MBI i S FNAERR IE A ZE . Marcel
WandersZ 4 Tom DixonZ [ 8 Z R I+ HANLITRE A
SHERRE &R,

Design Republic welcomed world-renowned Dutch designer
Marcel Wanders to China, to celebrate the launch of an
exclusive collection of MOOOI products. The collection
introduces an unprecedented diversity of products from

the brand to Asia, including MOOOI Boutique sofa and
MOOOI Horse lamp, all of which will be on display starting
June 15 2007 at the Design Republic flagship store at the
Bund Number Five building in Shanghai. Mr. Eric Verwaal,
the Consul-General of Consulate General of Kingdom of
TTE the Netherlands also
addressed the opening
ceremony.

As the pioneering retail
purveyor of design
culture in China, Design

! Republic considers
MOOOI an iconic brand whose presence will help raise the
standard of innovative design in China. Design Republic
hosted the MOOOI Co-founder/Art Director’s first-ever
official visit to China. On June 15, 2007, Marcel Wanders
also co-hosted the private launch party at the store,
alongside Design Republic founders Lyndon Neri and
Rossana Hu.

The Moooi Launch event coincides with the launch of
“100% Design Shanghai,” the newest extension of the
premiere interiors and furniture tradeshow, running from
June15-16, 2007. As the co-organizer of 100%Design Pre-
view Design Republic’s 5th floor Design Gallery is chosen
as venue for pre-view.

100%i&it 100%Design

#EFZRE, BELBBEHARCEZN” 100%RIT” B
RIE=20H, MEREEMPOMNMNITEIRSTE. B
B, WITHFZEIT2007FRES. MR TF6H15H-16H
TESNMES S 58 R an Bug it i Pr
RERITHRIHHMRETSH
A E BT IABR A E (Kengo
Kuma)i it #9258 & [T 5] i %
fT. 7 100%i&it” saelF
1994 IR, HRBEEE
RRERMEHEIT, 7 100%%
it EB” BRAHKSEREEN
BXHHERERITEEZ—,
Design Republic’s founding
partners Lyndon Neri and Rossana Hu also serve as
Founding Panel Committee members for 100% Design
Shanghai, which is soft launching in 2007 with a preview
exhibition in preparation for its full launch in 2008. Took
place from June 15-16 at the NHDRO-designed Design
Republic Galleries on 5th floor at 5 Bund and at the Kengo
Kuma—-designed galleries of Z58, 100% Design Shanghai
is the newest edition of the world's most innovative
contemporary design fair, which was founded in 1994

in London and now takes place annually in Tokyo and
London.
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What Lyndon and Rossana are best at is to take a space and make it come alive! They
did it (with their past collaborations) ; they are doing it for my house; and they certainly
did so at design republic. It is a space that adds passion to elegance, combines style
with functionality, and unites creativity and sensibility. eric and yijing i,

Congratulations on the rise of i
design,r,epublic. It has been DGSIgﬂ ,
SO exciting to watch your Repubhc
development and the ways is the
in which you are forging new

%ths,and new dlr?c(ljons in  museum for

ina’s increasin namic :

design scene. Yo%,rB/abXIity all creative
to blend the old with the ildeas and
new, the traditional with the tal tgl
moo_letrn, ar%,d thlerl]ocal Wltth g alents!

e international has create I
a spirited platform in terms richard chen
of creativity, education and

THE RISE

In just one year, design republic
has single-handedly raised the
design profile of Shanghai,
creating an incredibly hospitable
environment and being a

solid anchor for adventurous,
important and innovative design
from around the world--and
situating this critical mass on
the Bund, no less! Beyond
merely glitz and gloss, dr is
justifiably an institution that is
both a private enterprise and

a place belonging in the public
realm, where anyone can come
to see a constantly evolving
display of contemporary design
objects and understand how
they relate to the past and
present. That is the true beauty
of the Republic--a store that
cares as much about the
beautiful objects within as it
does about its relationship to
the the citizenry of Shanghai.
Long live the reign of design
republic!” andrew yang
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Cool place provides elegant platform for
designer ware  yang di shanghai daily

culture. | 0ok forward to the  \yitnessing design republic’s emergence and
_COﬂ’[InU%’d rise of the republic  growth ha% beer? delightful to Bund18 in the past
in 2007! sharon leece, year, and we are looking forward to our Bund

editorial consultant, ELLE

decoration china peggy yu, bund 18
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=H ﬁ > up Shanghai’s contemporary
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% exciting platform for innovative
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exchanges. Congratulations to
Lyndon, Rossana and the team

B
f
1, l on their first fabulous year and

= may there be more visiting design

Xu}k greats, stunning exhibitions,

"E" new Chinese talent, and leisurely
\
le

%ﬁﬁu weekend wandering around

Design Republic in the future.
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sign, excitement, inspiration -- thanks for
ngﬂng%esemnto our homes! hangeflee

B
%,
O

SSe amy fabris-shi, lifestyle editor,
that’s shanghai
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The epicenter of style in China - that’s what design republic is fast
becoming, Lyndon and Rossana are clearly visionaries. duncan trevor-
wilson, design manager motorola consumer experience design bejing

=

ellow’s glamorous future. Happy Birthday!

It takes great
courage to begin a
Republic. Thus, | am
profoundly fond and
%roud Lyndon and

ossana for creating
such remarkable
venue and events the
past year to promote
ﬁrogr388|ve design. |

ope in the coming
years the reach of
design republic can
extend exponentiall
in this the largest o
all Republics. tom
pan

Republic! We congratulate you on the rise, and convey
best wishes for another year of progress. Keep sending
the message; we take pride in being part of it.  frederik
moller, vice president asia pacific, fritz hansen

ongratulations on the first anniversary, | know how hard it .is to start anything, especially the first
t@%ﬂﬂc%lt rﬁ c}/ our%[u tahln \b/

oW you have Bﬁlally

e yeal)éetaor'come. Ishing y my best for

es, | %x ect you to have no
this auspicious occasion!

ut fantastic suctesses In
yu-sai kan
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Love our
Republic!

And the
Republic’'s our
royal family!!
hans lensvelt,
managing

director moooi

There are those rare creatures that exist who have come to the world to make a difference, they fear not the despair of ridicule or
disbelief when they boldly go about there mission. Such is Lyndon and Rosanna’s quest to make a difference to the way design is
respected and perceived in the China market. It is no easy task in a world where sometimes the true nature of the artistry and materiality
of what goes into a product is not appreciated and even worse not respected. Within Design Republic this wonder can be seen, the
way an object can provoke the mind to imagine ...\WWho would have thought all this lofty idealism could...become a magnificent reality...
| recall the very early conversation with Lyndon before even a name was given to ... design republic, before any global designers had
agreed to... be represented in China--many for the first time, this in itself has to be applauded, ...and more significant for China than

| think many realized. ...Something else happened--- wonderful reinterpretations of the Chinese form ... have come out of dr, ...that

is being taken to the outside world and consumed with shameless abandon by those who touch it, how exciting to be able to see this
come to life and to be able to support it in any way gives me a great joy. This is an exciting time for design, not just in China but all
over the world ... | understand why design is important and how it can move everyone if they stop and listen to it quietly. dr is (the)
contemporary man's space for contemplation as much as it is a store. | would like to sincerely congratulate Lyndon, Rosanna and

the entire dr team on what they have achieved so far, for your spirit and enduring strength | hold in the highest regard, never give up
and never compromise what has gotten you thus far, never may you forget how it started and never may you be tainted by the lure of
commercialism in it’s uglier form. Good luck in your continuing quest. Happy Birthday dr, | look forward to much more enlightenment

within the curves and shadows, the shape’s and colors you bring within your walls.
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ALyndonz Rossanafi %7 4R
SMEGFRE, BEERITHMAE
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AT IISE! ERITHEM—REFAEH
Zb5, WERMNMAESERNALE.
FERFFHR! BAREMERL
MWEEPHNEE, NZEERE!
Fhe TER KEB

For a one year old , de
has had extraordinary impact —truly an
advanced baby
where you can talk , experience, buy
and commission International and
local design . What a team ! What

a space "'What ambition and vision !
L.ong Live The Repubilic !
founder forn dixon

david laris, executive chef /aris

, design republic

HE place in China

tom dixon,

Conversation pieces or a conversation company? The design republic.

casper vissers, ceo/founder moooi

Congratulations on the re-birth of design republic. | hope it will

continue to be “re-born” every year to celebrate beauty of daily
items, to celebrate joy of everyday life. kengo kuma, architect

kengo kuma and associates
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design republic has offered
Shanghai a paradise of
sophistication in design. Its
stylish interior and excellent
representation of various
internationally famed designer
's line of products offers me
an excellent venue to admire
and be inspired by the master’
S creativity. Looking forward to
the ‘rise of the republic’! jereme
leung,eecutie chefwhampoa cub

Congratulations to design republic for the one year anniversary. We are proud to be a partner in this venture bringing the

best of european furniture design to vibrant Shanghai.

O hav IS collanoratipn

marcel wanders,

ngratulations on r 1str I :
%O%Iaflu% f))ar?noer .Cl)éjﬁess esfl)ur? Rxcﬁl?lgﬁo to
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ounder/creative directo

patrick guntzburger, managing director, vitra

ect



